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March 28, 2017

EEO Staff
Policy Division
Media Bureau
Federal Communications Commission
445 12th Street, S.W.
Washington, DC 20554

Re: Cox Radio, Inc.
WHIO(AM), Dayton, Ohio (Facility ID. No. 14244)
Response to FCC Audit of EEO Program

` ~ ~.

By Hand Delivery

~~~~~~ M ~~i'~

MAC ~ ~ 2Q1~

FBder~! Comnunicati~ns Commission
s~aa~ i once

Ladies and Gentlemen:

On behalf of Cox Radio, Inc. ("Cox") and in response to the Commission's letter to Cox datedFebruary 8, 2017 regarding EEO program audits, enclosed herein please find the response forWHIO(AM), Dayton, Ohio (Facility ID. No. 14244).

Should you have any questions regarding this response, please contact the undersigned counsel.

Sincerely yours,

,_._--

Christina H. Burrow

Enclosures

Cooley LLP 1299 Pennsylvania Avenue, NW, Suite 700 Washington, DC 20004-2400
t: (202) 842-7800 f: (202) 842-7899 cooley.com



CQY.MEDIA "
'GROUP Ohip

1611 South Main Street, Dayton, Ohio 45409

EEO Staff
Policy Division
Media Bureau
Federal Communications Commission
445 12th Sheet, S.W.
Washington, DC 20554

Re: Cox Radio, Inc.
WHIO(AM}, Dayton, Ohio (Facility ID. No. 14244)
Response to FCC Audit of EEO Program

Ladies and Gentlemen:

cmgohio.com

This letter is written on behalf of Cox Radio, Inc. ("Cox"), licensee of WHIO(AM~, Dayton,Ohio (Facility ID. No. 14244) (the "Station") with reference to the Commission's letter datedFebruary 8, 2017. In that letter, the Commission notified WHIO(AM) that the Station "has beenrandomly selected for an audit of its EEO program."

The Commission's Letter requests certain information from WHIO(AM) regarding theStation's compliance with the FCC's EEO rules. That information is attached hereto. I amfamiliar with the Station and have reviewed the attached information and hereby confirm that theattached information fully and accurately supplies the audit data requested in the February $,2Q 171etter.

I declare under penalty of perjury that the foregoing is true and correct.

Executed on March,) , 2017.

Robert J. Rohr
Market Vice President and General Manager
Cox .Media Group Ohio

Creating solutions. Delivering results.

Newspaper I Television ! Radio i Targeted Print, Event &Digital Products I Commercial Print I Direet Maii I Digital Ad Services



AUDIT DATA RESPONSE



ATTACHMENT A



(a) Copies of t/ie Unit's two ~rzost recent EEO public fife t•eports, described in
Section 73.2080(c)(6). ~'or aiay stations in the Unit that have websites, provide each
web address. If the Unit's most ~•ecent EE(1 pu6ltc file repof~t is riot i~zcluderl on o~
linked to on each of these websites, indicate each station involved and provide an
explanation of why the report is not so ~~stec~ or linked, as required by Section
73.2080(c)(6). In aceoYcXance with Section 73.2080(c)(5)(vi), provide t{ie date of
each fuXl-time hire.listecl in each report provided.

WHIO(AM) is part of an employment unit ("Unit") that is comprised of four radio
stations and one full power television station, which are commonly owned and controlled
and which, together, form one Unit for FCC EEO purposes. The Unit includes the
following stations:

Call Sin Ci ,State Facili ID No. Website Address
WHIO AM Da ton, OH 14244 www.whio.com
WHIO-FM Pleasant Hill, OH 73908 www.whio.com
WHIO-TV ~ Da on, OH 41458 www.whio.com
WHKO FM Da ton, OH 14245 www.k99online.com
WZLR FM Xenia, OH 15649 www.ea Leda ton.com

A copy of the most current EEO Report for the Unit is available on each station's
website, as shown above.

Attached are the two most recent EEO public file reports for this Unit. "These reports
cover the periods of June 1, 2014-May 31, 2015 and June 1, 2015-May 31, 2016.

For the date each position was filled, please see the attached EEO Public File Reports.
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ATTACHMENT B



(b) For ecrcla Unnit full-time position filled during the period covered by the above
EEO pubic file reports, or since your acquisition of the Station, if after that pet•iod,
dated copies of ~cll advertisements, bulCetins, letters, faxes, e-mails, or other
comntutaications announcing the position, as described in Section 73.2084(c)(S)(iii).
Howevej~, to reduce your burden of responding to thzs audit, if you have sent a job
notice to multiple sources, you may send us only one copy of'eaclz such notice, along
with a list of tlae sources. to which you have sent the notice. In addition, indicate in
yorcr response whether you retain. copies of all notices sent to all sources used, as
required by Section 73.2084(c)(S)(iii). Include copies of all job announcements sent
to any organization (identified separntelyfrom other sources) that lias notzfied the
Unit that it wnnts to be notified of Unit job openings, as described in
Section 73.208~(c)(1)(ii).

Attachment B provides the requested announcements for the positions filled involving
stations WHIO(AM), WHIO-FM, WHIO-TV, WHKO(FM) and WZLR(FM).



Mitchell, Tani (CMG-Dayton}

From: Reinman, Sarah (CMG-Dayton)

Sent: Tuesday, February 11, 2014 3:46 PM

To: 'Clark State Community College'; 'Collegiate Broadcasters, Inc.'; 'Dayton NAACP'; 'Day-

Vest'; 'Edison State. Community College; 'Emi Tiley'; 'Eric Anderson'; 'Fortis & Rets';

'HowarcE University'; 'IBC -Kenny Pyles'; 'Indiana Wesleyan University'; 'Job Center'; 'Kept

State University; 'Leadership Institute'; 'Melinda Jeffery', 'Miami Jacobs -Columbus';

'Miami Jacobs College'; Miami University -Career, 'NAB Career Center'; 'Ohio ~~nter far

Broadcasting'; 'Ohio University ; 'Sinclair College -Career'; Wilberforce Universi .,r

Career

Sub}ect: Job Opportunities: Cox Media Group Ohio

Attachments: CMG Ohia Positions 02.11.20I4.pdf

Greetings,

Here is a current list of open positions in Cox Media Group (CMG) Ohia. We are currently seeking qualified c~~~did~t~s

for these positions. Please distribute these openings throughout your organization,

Regards,
Sarah

Sarah Reinman ~ HR Administrator
Cox Media Group Ohio ~ 1611 S. Main St. Dayton, Ohio 45409

Ph: 937-225-6998 Finail: sarah.reinman@coxinc.com

CREATING SOLUTIONS. DELfVERING RESULTS.

Newspaper ~ Television ~ Radio ~ Targeted Print, Event &Digital Products ~ Commercial Print J Direct Mail ~ D~~,i#af Ad

Services



a 

~~~
GiiOUP Ohto

Digital Audience Specialists support CMGO's Digital businesses by partnering_with Content, Sales and Marketing to plan and execute
progressive Digital campaigns. Responding with a strong sense of urgency, energy and creativity, they optimize content for audiences across
print, radio, TV and other platforms. They are proactive problem so►vers who work easily across the extensive Digital portfolio including mobile,
SMS, social media, wntests and multimedia. Successful candidates are adaptable and rely on metrics and user data to inform decisions about
products to create and promote. They also are comfortable infusing a sense of humor and fun into products daily.
Key Requirements: Key Requtrernents:
• Engage/grow audience using the extensive Digital portfolio: • Ability to aggregate content from sources within and outside of

mobile, social, wired, contests, promotions and other Digital CMGO
formats Consistently initiate and execute new ideas to grow audience

• Assist in planning/developing digital revenue proposals by Collaborate effectively with others
working with DigiTai sales. staff Exhibit, a sense of humor, fun and creativity

• Partner with digital Sales Specialists to support advertising . Create related content such as photo galleries, maps, polls,
campaigns quizzes

• Embrace convergence by working across multiple platforms . tiandie other assignments as needed, showing flexibility and
including print, radio and N adaptabiUty

• Use metrics and research to make contenUmarketinglpromotion Minimum Requirements:.
decisions • Bachelor's degree in relevant discipline or equivalent experience

• Ability to wo(ic in high-energy fast-paced environment Minimum 1 year of Digital experience
• Ensure content is optimized for maximum organic search by . Results-oriented approach to work, with proven track record

using SEO-and SEM-effective solutions . Excellent communication and presentation skills, both verbal and
• Stay current on Digital audience, technology and advertising written

trends to help drive business development Contact: S. Jones, sethjones@coxinc.com
• Actively watch, listen to; read or otherwise review products

Digital Product Marager —Web Anatytics 5pecializatian
Digital Product Managers lead, define, implement and oversee specialized Digital products including —but not limited to--mobile, video and
social media. Successful candidates have the unique combination of strategio-thinking, client-management and creative content skiil~. They will
proactively develop high-impact solutions with clear measures of success. As industry Vend-spotters, they are able to create and enact plans
based on emerging technologies and platforms. Digital Product Managers support CMGO's Digital businesses by partnering with Content, Sales,
Marketing, other CMG propertiesand outside vendors to plan and execute progressive Digital campaigns. Successful candidates are adaptable
and rely on metrics and user data to inform decisions about products to create and promote.,
Key Requirements: Key Requt~ements:
• Deliver audience and client targets in assigned product area by Collaborate effectively with others and integrate cross-functional

using the extensive Digital portfolio: mobile, social, wired, teams (technology, marketing and creativeldesig~) in support of
contests, promotions and other Digifa~ formals products and campaigns

• Work closely with third parties, vendors and other CMG • Exhibit a sense of humor, fun and creativity
properties to design, integrate and launch new products and . Handle other assignments as needed, shovring flexibility and
services adaptability

• Measure and correlate campaigns and communicate results Minimum Requirements:
clearly to management Bachelor's degree in relevant discipline or equivalent experience

• Assist in planning/developing Digital revenue proposals by • Minimum 1 year of Digital experience
working with Digital sales staff Results-oriented approach to work, with proven track record

• Identify strategic opportunities and innovative ideas to move . ExceNent communication and presentation skills, both verbal and
products forward written

• Effectively communicate with technical and non-technical . Minimum 2 years' experience with Omniture Site Catalyst,
stakeholders across multiple business units GoogieAnalytics or other web analytics tools

• Use metrics and research to make product decisions, with focus Strong analytical and math skills with an ability to translate data
on continuous process improvement and benchmarking into succinct, visually-driven conclusions and action plans

• Ability to work in high-energy fast-paced environment Experience with quality assurance and control regardi;~g setup
• Stay current on Digital audience, technology and advertising and deployment of pixels and UTMs (intemai and ext~rnai sites)

trends to help drive business development Must be proficient with Word, Excel and PowerPalnt and
• Actively watch, listen to, read or otherwise review products Microsoft Visio

across elf platforms (TV, radio, print) . Excellent communication and presentation skills, botFi verbal and
• written, are essential

Preferred Skitts:
• Google Analytics certified
• Experience presenting data and findings to executives and other

leadership teams
Contact: S. Jones, seth./'ones@coxinc.com

News Photographer/Editor
WHIG-TV and Cox Media Group is seeking apart-time news photographer/editor to work as part of our award-winning team in Dayton, Ohio.

Jere a company that is leading the way in the multi-platform journalism. You'I! be part of a group that is dedicated to serving our customers
~hrouah our television, print, radio and digital platforms. There is no guarantee this part-time position will become fulltime.



~~~
GROUP Ohia

E ros~t~vn rcespons~n~aties: Position Requirements:
• Must be able to work in high-pressure situations • non-linear editing, shooting live shots and lighting
• Must be able to make quick editorial and technical decisions in • Experience with ENG truck operation desired

the field and during editing Be able to lift and carry upwards of 501bs of equipment
• Must work well in ail types of outdoor conditions Interested applicants should send a resume and DVD of recent
• Must be flexible in scheduling due to the changing needs of work to:

news events, including being on-call Sean Dunster, News Technology Manager
• Must have a team attitude for winning with an emphasis on 1611 S. Main Strest

finding solutions and not problems Dayton, ON. 45409.
Position Requirements: Or you can email a resume and link to recent work to:
At Eeast 1 -.year experience working in a television news environment, sean.dunster@cmgahio:com
inciudin but not limited to shootin news video
Radio News Anchor — PT
95.7FM & AM1290 News Taik Radio WHIG is a seeking a part time news anchor to produce and anchor radio news broadcasts.
Responsibilities: Minimum Quaiiflcations:
• Write, compose and read on-air newscasts • 2 years on-air commercial news writing &reporter experience.
• Basic experience editing sound. • Strong journalism sklAs

i • Other related tasks as necessary • Short &Long form news writing experience.
• Great on-air voice

Possible eartymomings, mid-days or evening &weekend hours

ss scant hie Engineer ___ _ __.

Job Description: The Assistant Chief Engineer supports the growth and profitability of CtviG Ohio radio operations through maintaining all
technology, systems, and equipment necessary to deliver news, advertising and information across our radio platforms. This position provides
proactive maintenance support to ensure product quality, 2417 uptimes,reduced business operational risk and provide strategic planning of radio
engineering to drive our business forward. The Assistant Chief Engineer will actively engage in strategic planning, development and
communicat(on of radio industry knowledge to set and achieve best pract(ces, internal communication and process improvement. The Assistant
Chief Engineer will have a strong focus on customer focus that will drive process and quality improvement. This position will be key support for
al( radio related issues.
Operational responsfbilitfes Required Skitis and Qualifications
Maintain' integrity of on-air product. • 3+ years of relevant v+rork experience in radio engineering
• Maintain, troubleshoot & repair of equipment and systems, operations.

including remote control and monitoring of multi-site facilities . Associates degree / or equivalent work experience,
• Install technical equipment &systems at studio, transmitter and • Strong communication skills(verbal, written and presentation)

S7L sites, in company vehicles and remotes sites in keeping required.
w(th good engineering practices.

• Document: using a computerized database, word processor &
. Strong understanding of radio transmitter operation.

drawing program, plus manual drafting; equipment &wiring of
~ proven ability to implement, execute and multi-task to meet

systems &equipment. a res&ive ro ect deadlines.gg p 3
• Assist in planning &development of all aspects of AM/FM radio • Ability to travel based on business need is required.

technical facilities, including telephone, satellite, STL, monitoring • Must have a valid driver's license.
systems, computers and networks. Preferred Experience

• Support station & field operations, as necessary. • SBE Certification
• Create instructional materials and teach technical and non- • Comprehensive knowledge of IT equipment as it pertains to

technical personnel the proper use of equipment, radio broadcast and business operations.
• Experience with remote broadcast operations including field Contact: D. Thomas, dave.thomas@coxinc.com

equipment, ISDN and IP CODECS, IP networking, IP
switching/routing and 3G/4G delivery platforms.

• Some supervisaria!_ duties and backup far Chief Engineers will
be required.

• Must be available to support 2417 operations.
Cross-functtonat team player
• Foster open communication with staff, and support team's

vision, direction, and priorities.
• Assist in establishing mission critical procedures.
• Support a positive business climate which motivates

employees.
• Demonstrate the flexibility necessary to adjust to

changingladditiona! duties and responsibilities as the
markets and company changes.
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The Digital Media Gonsultant at Cox Medla Group Ohio is our primary Search sales 
expert. They will help local businesses grow their market

through the use of our extensive suite of digital solutions, highlighted by our Premier Part
nership with Googie, one of only 18 in the world. They

are responsibte for generating new business from existing clients by partnering with tradit
ional media consultants as well as develaping business

from new clients.
Responsibilities: Sktl(s & Quatiflcations:

• Exceed Digital Media sales goals • Technical aptifude (including basic knowledge of HTML,OFP )

• Develop extensive prospect pipeline of new clients . Ability to learn and operate a number of internal computer

• Assess clients marketing needs and build corresponding programs and systems

strategic solutions • Strong organizational and process management skills

• Be the face of Search for CMGQ, including education of clients . Ability to manage multiple daily tasks; experience with a CRM

and sales department system
• Contlnuousiy network to build local relationships • Flexibility to work In a rapidly changing environment

• Manage fulfillment of Digital media campaigns

Skills 8~ Qualifications:
. Strong Focus on teamurork and ability to manage relationships

• Goal oriented with a need to win!
across multi le de artments

• Proven, Successful digital Media sales and service experience
• Results oriented with great attention to detail

• Self-motivated and ability to work well under pressure
• Able to apply creative thinking and exceptional problem solving

•
•

Excellent written and oral communication skids

Google AdWords certification required, IAB certification

skills
intact: Chip.beate@cox/nc.com

preferred
• Outstanding computer skills including solid knowledge of

The Digital Sales Specialist at-Cox Media Group Ohio worfcs in a team with Digital Sales staff members to increase 
Digital Media advertising

revenue. This role secures new Digital Media advertising revenue with existing client
s and new Digital Media clients in partnership with

• Assess. clients marketing needs and build corresponding • Technical aptitude (including basic knowledge of HTML,DFP

strategic solutions j preferred

• Manage fuifi~iment of Digital media campaigns AbiiRy to isam and operate a number pf internal computer

• Consult and educate Media Consultants and clients in
programs and systems

Digital Media Strong organizational and process management skills

• Educated and train Media- Consultants and clients in Digital • Ability to manage multiple daily tasks

Media • Flexibility to work in a rapidly changing environment

• Provide backup sales support to other Digital Sales Self-motivated and ability to work well under pressure

Specialists in the department . Strong focus on teamwork and ability to manage

Skits &Qualifications: relationships. across multiple departments

• Knowledge and experience with digital media • Results oriented with great attention to detail

• Excellent written and oral communication skills . Able to apply creative thinking and exceptional problem

• Outstanding computer skills including solid knowledge of solving skills

Microsoft Excel, Word and PowerPoint Contact: chi .bea/e coxinc.com
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Develop projects in pricing and promotions, category planning, staff and relationship dev
elopment and business development in our Direct Mail

Department. in addition, this position leads initiatives requiring coordination of work ac
ross various company functions and departments,

identifies the financial impact, risk/feasibility, and strategic fit of issues and opportunities, and presents findings and recommendations to

management
This position must possess an in-depth understanding of all major business areas rel

ated to our company planning and areas of growtfi for

Direct Maii and Commercial Print; including but not limited to, macro strategic environment, 
strategic planning methodology, strategic finance,

and management of external partnerships. By utilizing this knowledge, this position inform
s executive decision-making and generates new

streams of revenue for the company.
Job Respons(biliYies: Job Responsibilities:

• Leads, plans, and facilitates enterprise annual strategy planning • Provides timely, accurate, competitive pricing on ail completed

cycle, including meetings.and guidance. rate requests submitted for pricing and approval, wfiile striving to

• Leads facilitation and analysis of Direct Mail industry trends that
maintain maximum profit margin for Dirsct MaiVCommercial Print

have a direct correlation to Company Strategy; providing
products

strategic and competitive intelligence to management.
Minimum Qualifications:

• Identifies, analyzes, and monitors macro-strategic business
Bachelor's degree preferred with emphasis on marketing,

related issues that affect profitability, growth, and productivity.
management or communications.

• Analyzes interne! business metrics (current product mix, market
At least three years of successful sales experience required with

share, distribution channels, pricing strategy, and other internal
strong emphasis in business-tabusiness sales.

competitive factors) to enable strategic decision making.
N~edia sales experience with a track record of success..

• Creates and communicates enterprise strategic planning and
Multimedia sales eacperience including digital preferred.

• Excellent communication and presentation skills.
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business development methodology and thought leadership

across ai[ business units.

• Develops a business plan and sales strategy for the market that

ensures attainment of company sales goals and profitability.

• Prepares action plans for effective search of sales leads and

prospects to enhance market share.

• Initiates and coordinates development of action plans to

penetrate new clients.

• Assists in the development and implementation of marketing

plans as needed.

• Provides timely feedback to senior management regarding

performance.

• Abie to understand ail Cox Media Group Ohio products and

ability to develop proposals and campaigns to maximize

effectiveness for current and new business clients is essential.

• Excellent customer service skills.

• General business understanding of marketing and pricing

models.
• Proposal development and negotiating skills.

• Strong computer skids including Microsoft C3ffice and a strong

understanding of the Internet and online sales opportunities.

• Ability to think creatively with good lime management and a

team player.
• Supervisor/leadership skills is a- plus.
andrea.Watkins@cox/nc. com

Part-Time Board OperatodProducer
This is an entry level but critical position in the radio master control room. This position requires a person to be 

tech savvy. Employees are

responsible for keeping programming on air, engineering local &syndicated talk shpws, coordinating live newscasts & 
following Cox Media

Group &FCC guidelines. This is a fast paced position that requires multi-tasking 8~ the ability to trouble-shoot issue
s under pressure. This

person should be a self-starter, critical thinker and takes pride in their work. This person reports to the Assistant 
Program Director.

Job Responsibilities: We Look For:

• Operation of station broadcast transmitter Ability to remain cool under pressure

• Coordination of remote broadcasts A commitment to high performance

• Understanding and ability to implement Emergency Alert System Weekend, evening & on call availability a must.

• Producing local &syndicated talk shows Knowledge of editing software including Adobe Audition

• Assisting anchors with breaking news/editing audio • 2 years of soundboardlradio experience required

• Production dubbing &producing We provide:

• Maintaining 3 radio station simultaneously Opportunities for advancement

• Other duties as assigned A positive supportive work environment

We Look Far: Afun fast paced Job for the right person

• ReUability To apply, please submit your resume to:

• Willingness to learn chris.harttey@cmgohio.com

reporters play key roles in Cox Media Group's drive to be the essential source for local new&, cultivating important 
sources and builcJing

elationships that result in scoops. They are accurate, fair, nimble and flexible while providing an acceptable Volu
me ofhigh-quality, unique

content for at least three of our four platforms (7V, print, radio, digital). With sound news judgment and 
a keen understanding of multi-platform

news oycias, they create timely content in the forms best suited to each audience's needs. With a keen understanding of each platform's

strategies, they create content aimed at growing audience and audience satisfaction. Reporters collaborate close
ly with content managers but

exercise independent judgment and action fn the field. They work under pressure and conduct themselves in a professional manner.

Responsibilities: Minimum Qualifications:

• Gather news stogies and images; investigate claims from officials Valid driver's license and access to transportation

and others; verify accuracy and truthfulness of facts. Excellent writing and communication skills

• Quickly respond to breaking news and other assignments and Photolvideo experience

return images and information for d{gital and radio. Preferred Qualifications:

• Immediately tell Breaking News Tearn and editors about College degree

breakingltimely news and multi-platform sharing opportunities. At least one year of newsroom experience

Capture key images, video and audio and be proficient in visual .Job Competencies:

story-telling . News judgment, initiative and problem-solving

• Apply multi-platform news judgment to all assignments. . Accuracy and thoroughness and sense of urgency

• Use social media to engage and grow audience; regularly . Dependability and follow-through and able to meet deadlines

suggest stories from social media tips and audience . Ability to think and act clearly and qu(ckiy under pressure

engagement. Accurate and fast writinglnews-gather(ng skills for all four

• 8e competent at producing news in all 4 platforms —radio, N, platforms

pint, digital. Exper#ise in all four platforms

• Be able to write clear, accurate and well-written news stories, . Interviewing skills
using critical thinking skills to challenge assumptions. internal relationship-building, communication and process-

• Understantl audience goals and metrics in ail four platforms and following.
know how to use that information to maximize audience Mastery of promotional and process language

engagement and reach. Bias awareness and ability to balance stories

• Meet additional minimum job requirements and processes for Flexibility and ability to quiokly adapt to change and work as a

specific broadcasUpubiishing bea~ob. team
Contact: C. Post, connie.post@coxinc.cam
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Cox Media Group Ohia is sesking a Pressroom Foreman.

Responsibilities:
• Preparing press crew sheets and press console setups

• Walking the press levels and checking setups

• Utilize best practice for checking conductivity before press starts

• On press startups minimize newsprint waste by proper cutoffs

and water numbers are implemented

• Manage quality control throughout the production run to

minimize press running waste
• Bring a positive attitude to a fast pace environment and give

crews feedback
• Communication of production issues reported or calls made io

others per standard operating procedures

• Communicate to Packaging Foreman the lineups for the night

• Support crew meetings and provide information driven by

Production Director
• Report any press mechanical, electrical issues and follow-up that

• Present detail and accurate reports of the evants of that

production
• Participate in blanket and roller plan for the yearly budget

• Make sure Housekeeping and Safety procedures are followed

• Overseeing the CTP apeNation as needed

Kronos Timekeeping: providing accuracy and cammu~icatlon to

others as applicable
MPnimum Qualifications:

• Understanding of the HK system for newsprint roll handling

• 5 years of supervisory of experience

• Excellent communication and time management skills

o Strong leadership skills

Contact: J. Gruber, Jim.gruber@coxinc.com

Packaging Associates
Cox Media Group Oh{o is seeking qual~ed candidates to work at its Print Technology

 Center in Franklin, Ohio.

Responsibilities: Responsibilities Continued:

• Feeding of pre-printed materials and newspaper sections into . Operation of powered strapping equipment

the Insert machine • Cleaning of work area as needed

• Stacking of bundled newspapers from press delivery systems Minimum Qualifications:

and transporting to appropriate areas . At least 18 years of age

• Removal of newspaper sections and/or pre-printed materials . ability to Iift 20 to 50 Ibs repeatedly
from created packages . Ability to stand for Tong periods of time

Contact: kymberty.beJl@caxinc.com

We offer these excellent benefits:

' Medieal ~ dental ~ Vision (Pension ~ 401 k with a company match ~ Paid vacation (Dnsite Fitness center &dining faci
lity

To apply, submit resume to the listed contact

Subject Line: Position Name

Please include salary requirements
No telephone calls please

Cox Media Group Ohio is the area's leading single, integrated media organiza
tion. This organization is comprised of WHIO-N's Channel 7,

the Dayton Dally News, Springfield News-Sun, Joumai-News, Cox Qhio's Sout
hwestern Ohio weekly newspapers, our commercial printing and

malt operations and Cox radio stations in Dayton (WHIO AM and FM, WFIKO and WZIR).
 Cox was started in 1898 by Governor James M. Cox.

Cox Media Group Ohio is a unit of Cox Enterprises.

Cox Media Group Ohio is an Equal Opporfunity Employer 
Revised: Q2.2014



Mitchell, Toni (CMG-Dayton

From: Reinman, Sarah {CMG-Dayton)

Sent: Tuesday, February 11, 2014 3:46 PM

Ta: 'Clark State Community College'; 'Collegiate Broadcasters, Inc.'; 'Dayton NAACP ; 'Day-

Vest'; 'Edison State Community College ; 'Emi 7iley'; 'Eric Anderson'; 'Fortis & Rets';

'Howard University'; 'IBC -Kenny Pyles'; 'Indiana Wesleyan University; 'lob Center'; 'Kent

State University; 'Leadership Institute;'Melinda leffery;'Miami Jacobs - Columbus';

'Miami Jacobs College'; Miami University -Career, 'NAB Career Center'; 'Ohio Center for

Broadcasting ; 'Ohio University'; 'Sinclair Co{fege -Career'; Wilberforce University

Career

Subject: lob Opportunities: Cox Media Group. Ohio

Attachments: CMG Ohio Positions 02.11,2014.pdf

Greetings,

Here is a current list of open positions in Cox Media Group (CMG) Qhio. We are currently seeking qualified candidates

for these positions. Please distribute these openings throughout your organization.

Regards,
Sarah

Sarah Reinman (HR Administrator

Cax Media Group Ohio ~ 16115. Main St. Dayton, Ohio 45449

Ph: 937-225-6998 Email: sarah.reinman@coxinc.com

CREATING SOLUTIONS. DELIVERING RESULTS.

Newspaper ~ Television ~ Radio ~ Targeted Print, Event &Digital Products ~ Commercial Print ~ Direct Maif ~ Digital Ad

Ser+rices
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-_ Digital Audience Specialists support CMGO's Digital businesses by partnering with Content, Sales and Marketing to p(an and execute

progressive Digital campaigns. Responding with a strong sense of urgency, energy and creativity, they optimize content for audiences across
print, radio, N and other platforms. They are proactive problem solvers who work easily across the extensive Digital portfolio including mobile,
SMS, soda( media, contests and multimedia. Successful candidates are adaptable and rely on metrics and user data to inform decisions about
products to create and promote. They also are comfortable infusing a sense of humor and fun into products deity.
Key Requirements: i(ey Requirements:
• Engage/grow audience using the extensive Digital portfolio: Ability to aggregate content from sources within and outside of

mobile, social, wired, contests, promotions and other Digital CMGO
formats Consistently fnifiate and execute new ideas to grow audience

• Assist in piannfng/developing digital revenue proposals by Collaborate effectively with ethers
worfcing with Digital sales staff Exhibit a sense of humor, fun and creativity

• Partner with Digital Sales _Specialists to support advertising Create related wntent suoh as photo gaiferies, maps, polls,
campaigns qu(zzes

• Embrace convergence by work(ng across multiple platforms . Handle other assignments as needed, showing flexibility and
including print, radio and N adaptability

• Use metrics and research to make content/marketing/promotion M(nlmum Requirements:
decisions • Bachelor's degree in relevant discipline or equivalent experience

• Ability to work in high-energy fast-paced environment Minimum 1 year of Dlgitai experience
+ Ensure content is optimized for maximum organic search by Results-oriented approach to work, with proven track record

using SEO-and SEM-effective solutions Excellent communication and presentation skills, both verbal and
• Stay current on Digital audience, tec~rnalogy and advertising written

trends to help drive business development Contact: S. Jones, seth.Jones@coxinc.com
• Actively watch, listen to, read or otherwise review products

across al! latforms N radio, rfnt~ __
Digital Product Manager —Web Anatytics Specialization
Digital Product Managers lead, define, implement and oversee specialized Digital products including —but not limited to—mobile, video and
social media. Successful candidates have the unique combination of strategic-thinking, client-management and crea4ive,contentekiffs, They will
proactively develop high-impact solutions with clear measures of success. As industry trend-spotters, they are able to create and enact plans
based on emerging technologies and platforms. Digital Product Managers support CMGO's Digital businesses by partnering with Content, Sales,
Marketing, other GMG properties and outside vendors to plan and execute progressive Qigitai campaigns.. Successful candidates are adaptable
and rely an metrics and user data to inform decisions about products to create and promofe.
Key Requirements: Key Requirements:
• Deliver audience and client targets in .assigned product area by • Collaborate effectively with others and integrate cross-functional

using the extens(ve Digital portfolio: mobile, social, wired, teams (technology, marketing and creativeldesign) in support of
contests, promotions and other Digltai formats products and campaigns

• Work ciQsely with third parties, vendors and other CMG Exhibit a sense of humor, fun and creativity
properties to design, integrate and launch new products and Handle other assignments as needed, showing flexibility and
services adaptability

• Measure and correlate campaigns and communicate results Minimum Requirements:
clearly to management • Bachelor's degree in relevant discipline or equivalent experience

• Assist in planning/developing Digital revenue proposals by Minimum 1 year of Digital experience
working with Digital sales staff + Results-oriented approach to work, with proven Uack record

• Identify strategic opportunities end innovative ideas to move Excellent communication and presentation skills, both verbal and
products forvvard written

• Effectively communicate with technical and non-technical Minimum 2 years' experience with Ornniture Site Catalyst,
stakeholders across multiple business units Google Analykics ar other web analytics tools.

• Use metrics and research to make product decisions, with focus Strong analytical and math skills with an ability to translate data
on continuous process improvement and benchmarking into succinct, visually-driven conclusions and action plans

• Ability to waric in high-energy fast-paced environment Experience with quality assurance and wnt~oi regarding setup
• Stay current on Digital audience, technology and advertising and deployment of pixels and tlTMs (internal and extemai sites)

trends to help drive business development Must be proficient with Word, Excel and PewerPoint and
• Actively watch, listen to, read or otherwise review products Microsoft ~sio

across all platforms (N, radio, print} Excellent communication and presentation skills, both verbal and
• written, are essential

Preferred Skitis:
• Googie Analytics certified
• Experience presenting data and findings to executives and other

leadership teams
Contact: S. Jones, seth.Jones@coxinc.com

News Phatographer(Editor
WHIO-N and Cox Media Group is seeking a part-time news photographer/editor to work as part of our award-winning team in Dayton, Ohio.
Ne're a company that is leading the way in the multi-platform journalism. You'll be part of a group that is dedicated to serving our customers
'through our television, print, radio and dip(tal platforms. There is no guarantee this part-time position will become fulltime.
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• Must b~ ab(e to work in high-pressure situations
• Must be able to make quick editorial and technical decisions in

the field and during editing
• h+tust work weN in ail types of outdoor conditions
• Must be flexible in scheduling due to the changing needs of

news events, including. berg on-call
Must have a team attitude for wlnnfng with an emphasis on
finding solutions and net problems

Position Requirements:
At least 1 year experience working In a television news environment,
inciudin4 but not limited to shooting news video

• non-linear editing, shooting live shots and lighting
• Experience with ENG truck operation desired
• Be able to lift and carry upwards of 501bs ~f equipment
Interested applicants should send a resume and DVD of recent
work to:
Sean Dunster, News Technology Manager
1611 S. Main Street
Dayton, OH. 45409.
Or you can email a resume and link to recent work to:
sean.dunster Qa cmgohio.com

Radio News Anchor — PT
95.7FM ~ AM1290 Naws Talk Radio WHIG is a seeking a part time news anchor to produce and anchor radio news broadcasts.
Responsibilities: Min(mum Qualifications:
• Write, compose and read an-air newscasts • 2 years on-air commercial news writing &reporter experience.
• Basic experience editing sound. . Strong journalism skills
• Other related tasks as neoessary . Short R~ Long form news writing experience.

• Great on-air voice
• Possible early mornings, mid-days or evening &weekend hours
Contact: C. Harfiev. chrfs.harflevCu cmaohio.com

Jab Description: The Assistant Chief Engineer supports the growth and profitability of CMG Ohio radio operations through maintaining all
technology, systems, and equipment necessary to deliver news, advertising and information across our radio platforms. This position provides
proactive maintenance support to ensure product quality, 2417 uptimes, reduced business operational risk and provide strategic planning of radio
engineering to drive our business forward. The Assistant Ghief Engineer will actively engage in strategic planning, development and
communication of radio industry knpwledge to set and achieve best practices, internal communication and process improvement. The Assistant
Chief Engineer will have a strong focus on customer focus that will drive process and quality improvement. This position will be key support-for
ail radio related issues.
~peratianal responsibilities Requires! Skills and Qualifications
Maintain integr(ty of on-air produot. • 3+ years of relevant work experience in radio engineering
• Maintain, troubleshoot &repair of equipment and systems, operations.

including remote control and monitoring of multi-site facilities . Associates degree ! or equivalent work experience,
• Instal( technical equipment &systems at studio, transmitter and . Strong communication skills (verbal, written and presentation)STL sites, in company vehicles and remotes sites in keeping fequired.

with good engineering practices. . Strong understanding of radio transmitter operation.Document: using a computerized database, word processor & ~ Proven ability to implement, execute and multi-task to meetdrawing program, plus manual drafting; equipment &wiring of 
aggressive project deadlines.systems &equipment.

• Assist in planning & development of all aspects of AM/FM radio • Ability to travel based on business need fs required.
technical facilities, including telephone, satellite, STL, monitoring ~ Must have a valid driver's license.
systems, computers and networks. Preferred Experience

• Support station & field operations, as necessary.
• Greate instructional materials and teach technical and non-

technical personnel the proper use at equipment.
• Experience with remote broadcast operations including field

equipment, lSDN and IP CODECS, tP networking, IP
switching/routing and 3G/4G delivery platforms.

• Some supervisarial duties and backup for Chief Engineers will
be required.

• Must be available to support 24/7 operations.
Cross-functional team player
• Foster open communication with staff, and support team's

vision, direction, and priorities.
• Assist in establishing mission critical procedures.
• Support a positive business climate which motivates

employees.
• Demonstrate the flexibility necessary to adJust to

changingladditional duties and responsibilities as the
markets and company changes.

• SBE Certification
• Comprehensive knowledge of IT equipment as it pertains to

radio broadcast and business operations.
Contact: Q. Thomas, dave.thomas@coxinc.com
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Digital Media Consultant
The Digital Media Consultant at Gox Media Group Ohio is our primary Search sales expert. They will help local businesses. grow their market
hrough the use of our extensive suite of digital solutions, highlighted by our Premier Partnership with Googie, one of only 18 in the world. They
are respansibie for generating new business from existing clients by partnering with traditional media consultants as well as developing business
from new GieMa
Responsibilities: Sk[ils 8 Qualifications:
• Exceed Digital Media sales goals • Technical aptitude (including basic knowledge of HT'ML,DFP )
• Develop extensive prospect pipeline of new clients . Ability to learn and operate a number of internal computer
• Assess clients marketing needs and build corresponding programs and systems

strategic solutions • Strong orga~izationa! and process management skills
• Be the face of Search for CMGO, including education of clients . Ability to manage multiple daily tasks; experience with a CRM

and sates department system
• Continuously network to build focal relationshtps . Flexibility to work in a rapidly changing environment
• Manage fulfillment of Digital media campaigns
Skins &Qualifications:

• Strong focus on teamwork and ability to manage relationships

• Goai oriented with a need to win! across multiple departments

• Proven, Successful Digital Media sales and service experience • Results oriented with great attention to detail

• Self-motivated and ability to work well under pressure • Abie to apply creative thinking and exceptional problem solving

• Exceifent written and ora[ communication Skills skills

• Google AdWords certffication required, lA8 certification Contact: Chip.beale@coxirtc.com

preferred
• Outstanding computer skills including solid knowledge of

Microsoft Excel Word and PowerPolnt
n:..:a..~ c..~.... c...:..:..~~..a

The Digital Sales Specialist at Cox Media Group Ohio works in a team with Digital Salss staff members to increase Digital Media advertising
revenue. This role secures new Digital Media advertising revenue with existing clients and new Digital Media clients in partnership with
traditional media sellers. Thev stratepize, propose and se(I Divita( Media direct to clients.

• Assess clients marketing needs and build corresponding
strategic solutions

• Manage fulfillment of Oigitai media campaigns
• Consult and educate Media Consultants and clients in

Digital Media
• Educated and train Media Consultants and clients in Digital

Media
• Provide backup sales support td other Digital Sales

Specialists in the department .
Skills &Qualifications:

• Knowledge and experience with digital media
• Excellent written and oral communication skills
• Outstanding computer skills including solid knowledge of

hAicrosoft Excel, Word and PowerPo(nt

Skills 8 Qualifications:
• Technical aptitude (including basic knowledge of HTML,DFP

preferred
• Ability to learn and operate a number Qf internal computer

programs and systems
• Strong organizafionai and process management skills
• AbiUty to manage multiple daily tasks
• Flexibility to work in a rapidly changing environment
• Self-motivated and abiflty to work well under pressure
• Strong focus on teamwork and ability to manage

relationships across multiple departments
• Results oriented with great attention to detail
• Able to apply creative thinking and exceptional problem

solving skills

Sr. Account Executive
Develop projects in pricing and promotions, category planning, staff and relationship development and business development in our Direct Mall
Department. in addition, this position leads initiatives requiring coordination of work across various company functions and departments,
identifies the financial impact, riskffeasibility, and strategic fit of issues and opportunities, and presents findings and recommendations fo
management.
This position must possess an in-depth understanding of all major business areas related to our company planning and areas of growth for
Direct Mail and Commercial Print; including but not limited to, macro strategic environment, strategic planning methodology, strategic finance,
and management of external partnerships. By utilizing this knowledge, this position informs executive decision-making and generates new
streams of revenue for the company.
Job Responsibilities: Job Responsibilities:
• Leads, plans, and facilitates enterprise annual strategy planning • Provides timely, accurate, competitive pricing on all completed

cycle, including meetings and guidance. rate requests submitted for pricing and approval, while striving io
• leads facilitation and analysis of Direct Maii industry trends that maintain maximum profit margin for Direct Mail/Commercial Print

have a direct correlation to Company Strategy; providing products
strategic and competitive intelligence to management. Minimum Qualfficatians:

• Identifies, analyzes, and monitors macro-strategic business Bachelor's degree preferred with emphasis on marketing,
related issues that affect profitability, growth, .and productivity. management or communications.

• Analyzes internal business metrics (current product mix, market At least three years of successful sales experience required with

share, distribution channels, pricing strategy, and other internal strong emphasis in business-tabusiness sales.

competitive factors) to enable strategic decision making. • Media solos experience with a track record of success.

• Creates and communicates enterprise strategic planning and
Multimedia sales experience including digital preferred.

• Excellent communication and presentation skills.
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across ail business units.

• Develops a business plan and sais~s strategy for the market that

ensures attainment of company sales goals and profitability.

• Prepares action plans for effective search of sales leads and

prospects to enhance market share.

• Initiates and coordinates development of act(on plans to
penetrate new dients.

• Assists in the development and implementation of marketing

plans as needed.

• Provides timely feedback to senior management regarding

performance.

• Abie to understand aii Cox Madia Group Ohio products and
ability to develop proposals and campaigns to maximize

effectiveness for current and new business clients is essential.

• Excellent customer service skills.
• General business understanding of marketing and pricing

models.
• Proposal development and negotiating skills.

• Strong computer skills including Microsoft Office -and G strong
..understanding of the Infemet and online solos opportunities.

Ability to think creatively with good time management and a

team player.
• Supervisorlleadership skills is a plus.
a»drea.watklns@coxinc.com

This is an entry level but critical position in the radio master control room.-This position requires a person to be tech savvy. Employees are

responsible for keeping programming on air, engineering local &syndicated talk shows, coordinating live newscasts 8 following Cox Media

Group &FCC guidelines. This is a fast paced position that requires. multi-tasking &the ability to trouble-shoot issues under pressure. 
This

person should be aself-starter, critical thinker and takes pride in ihefr work. This person reports to the Assistant Program Dire
ctor.

Job Responsibilities: We Look For:

• Operatfan of station broadcast transmitter • Ability to remain cool under pressure

• Coordination of remote broadcasts • A commitment to high performance

• Understanding and ability to implement Emergency Alert System • Weekend, evening & on call availability a must

• Producing local &syndicated talk shows' • Knowledge of editing software including Adobe Audition

• Assisting anchors with breaking newsledifing audio • 2 years of soundboardtradio experience required

• Production dubbing &producing We provide:

Maintaining 3 radio. station simultaneously

• Other duties as assigned
We Look For:
• Reliability

• Opportunities for advancement
• A positive supportive work environment

• A fun fast paced job for the right person
To apply, please submit your resume to:
chris.hartievCu~cmaohio.com

All Media Journalist
Reporters play key roles in Cox Media Group's drive to be the essential source for local news, cultivating important sources and 

building

;elationshlps that result in scoops. They are accurate, fair, nimble and flexible while providing an acceptable volume of high-quality, u
nique

content far at least three of our four platforms (lV, print, radio, digital). With sound news judgment and a keen understanding 
of multi-platform

news cycles, they create timely content in the forms best suited to each audience's needs. With a keen understanding of each platform's

strategies, they create content aimed at growing audience. and audience satisfaction. Reporters collaborate closely with content managers 
but

exercise independent judgment and action in the field. They work under pressure and conduct themselves in a professional manner.

Responsibilities: Minimum Qualifications:

• Gather news stories and images; investigate ciafms from officials • Valid driver's license and access to transportation

and others; verify accuracy and truthfulness of facts. Excellent writing and communication skills

• Quickly respond to breaking news and other assignments and Photo/video experience

return images and information for digital and radio. PrefeRed Qualifications:

• immediately tell Breaking News Team and editors about .College degree

breakingltimely nevvs and multi-platform sharing opportunities: . At least one year of newsroom experience

• Capture key images, video and audio and be proficient in visual Job Competencies:

story-telling . News Judgment, initiative and problem-solving

• Apply multi-platform news Judgment to ail assfgnmants. Accuracy and thoroughness and sense o#urgency

• Use social media to engage and grow audience; regularly Dependability and follow-through and able to meet deadl(nes

suggest stories from social media tips and audience Ability to think and act clearly and quickly under pressure

engagement. . Accurate and fast writ(ng/news-gathering skills for all four

• Be competent at producing news in all 4 platforms -radio, N, platforms
print, digital. Fa~pertise in all four platforms

• Be able to write clear, accurate and well-written nears stories, Interviewing skills
using critical thinking skills to chafienge assumptions. internal relationship-building, communication and process-

• Understand audience goals and metrics in ail four platforms and following.
know how to use that information to maximize audience . Mastery of promotional and process language
engagement and reach.
Meet additional minimum job requirements and processes for

specific broadcasUpubiishing beaf/job.

• Bias awareness and ability to balance stories

• Flexibility and ability to quickly adapt to change and, work as a

team
Contact: C. Post. connie.00st na coxinc.com
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Nressroom roreman
Cox Media Group Ohio is seeking a Pressroom Foreman.
Responsibilities:
• Preparing press crew sheets and press console setups
• Walking the press levels and checking setups
• Utiliie best practice for checking conductivity before press starts
• On press startups minimize newsprint waste by proper cutoffs

and water numbers are implemented
• Manage quality control throughout the production run to

minimize press running waste
• Bring a positive attitude to a fast pace environment and give

crews feedback
• Communication of production issues reported or calls made to

others per standard operating procedures
• Communicate fo Packaging Foreman the lineups for the night
• Support crew meetings and provide information driven by

Production Director
• Report any press mechanical, electrical fssuss and follow-up-that

• Present detail and accurate reports of the events of that
production

• Participate in blanket and roller plan for the yearly budget
• Make sure Housekeeping and Safety procedures are followed
• Overseeing the CTP operafian as needed
• Kronos Timekeeping: providing accuracy and communication to

others as applicable
Minimum Quaiificafions:
• Understanding of the NK system for newsprint roil handling
• 5 years of supervisory of experience
• Excellent communication and time management skills
• Strong leadership skills

Contact: J. Gruber, jim.gruber@coxinc.com

Packaging Associates
Cox Media Group Ohio is seeking quailed candidates to work at its Print Technology Center in Franklin, Ohio.
Responsibilities: Responsibilities Continued:

• Feeding of pre-printed materials and newspaper sections into • Operation of powered strapping equipment
the insert machine • Cleaning of work area as needed

• Stacking of bundled newspapers from press delivery systems Minimum Qualiflcattons:
and teansporting to appropriate areas . At least 18 years of age

• Removal of newspaper sections andlor pve-printed materials . Ability to lift 20 to 50 Ibs repeatedly
from created packages • Ability to stand for tong periods of time

Contact: kymberly.bet!@coxinc.com

We offer these excellent benefits:

Medical ~ Dental ~ Vision ~ Pension ~ 401 k with a company match ~ Paid vacation ~ Onsite Fitness center &dining facility

To apply, submit resume to the listed contact
Subject Line: Position Name

Please include salary requirements
Na telephone calls please

Cox Media Group Ohio is the area's leading single, integrated media organization. This organization is comprised of WH10-N's Channel 7,

the Dayton Daily News, Springfield Nev✓s-sun, Journal-News, Cox Ohio's Southwestern Ohio weekly newspapers, our commercial printing and
mail operations and Cox radio stations in Dayton (WHIG AM and FM, WHKO and WZLR). Cox was started in 1$98 by Governor James M. Cox.
Cox Media Group Ohio is a unit of Cox Enterprises.

Cox Media Grpup Ohio is an Equal Opportunity Emp/oyer Revised: 02.2014



Mitchell, Toni (CMG-Dayton) ____

From: Reinman, -Sarah (CMG-Dayton)

Sent: Monday, April 07,.2014 11:14 AM

Tv: Adams,lohn (CMG-Dayton); Allan, Lisa (CMG-Dayton); Beafe, Chip (CMG-Dayton); Bell,

Kymberiy (CMG-Daytan); Burzynski, Amy; Condit, Jahn (CMG-Dayton}; Gamble, Phonda

(CMG-Dayton); Gillette, Rich {CMG-Dayton}, Hall, Sharon (CMG-Dayton); Hoekstra, Vicky

(CMG-Dayton); Houseman, Lori (CMG-Rayton}; Johnson, Lucy (CMG-Dayton), Karison,

Bruce (CMG-Dayton); Klopfenstein, Suzanne (CMG-Dayton), Lane, Kathy (CMG-Dayton);

'Mehaffie, Steve (CMG-Dayton)`; Miller, Michele (CMG-Dayton); Scherbauer, Lisa (CMG-

Dayton); Stevens, Diane {CMG-Dayton); Stevens, Linda (CMG-Dayton)

Subject: Open Positions

Attachments: CMGO_positions 04.07.2014.dacx

Good Morning,

Please post at your location.

Thanks!

Sarah Reinman ~ NR Administrator

Cox Media Group Ohio ~ 1611 S. Main St. Dayton, Ohio 45409

Ph: 937-225-6998 Email: sarah.reinmanC~coxinc.com

CREATING SOLU`fIC)NS. DELIVERING RESULTS.

Newspaper ~ Television (Radio ~ Targeted Print, Event &Digital Products ~ Commercial Print (Direct Mail ~ Digital Ad

Services



Cox Media. Groua Ohio Open Positions 04.07.2014

Eng. Assistant Chief Engineer
Job Qescription: The Assistant Chief Engineer supports the growth and proBtabiliiy of CMG Ohio radio operations through
maintaining all technology, systems, and equipment necessary to deliver news, advertising and information across our radio
platforms. This position provides proactive maintenance support to ensure: product quality, 24/7 uptimes, reduced business
operational risk and. provide strategic planning of radio engineering to drive our business forward. The Assistant Chief Engineer will
actively engage in strategic planning, development and communication of radio industry knowledge to set and achieve best
practices, internal communication and process improvement. The Assistant Chief Engineer wiN have a strong focus on customer
focus that will drive process and quality improvement. This posit(on will be key support for ail radio related issues.
Operational responsibilities
Maintain integrity of on-air product.
• Maintain, troubleshoot & repair of equipment and systems, including remote control and monitoring of multi-site facilities
• install technical equipment &systems at studio, f~ansmitter and STL sites, in company vehicles and remotes sites in keeping

with good engineering practices.
Document: using a computerized database, word processor &drawing program, plus manual drafting; equipment &wiring of
systems 8~ equipment.

• Assist in planning &development of all aspects of AMlFM radio technical facilities, fnclud(ng telephone, satellite, STL,
monitoring systems, computers and networks.

• Support station 8~ field operations, as necessary.
Create instructional materials and teach technical and non-technical personnel the proper use of equipment.

• Experience with remote broadcast operations including field equipment, ISDN and IP CODECS, IP networking, IP
switching/routing and 3G/4G deNvery platforms.

• Some supervisorial duties and backup for Chief Engineers will be required.
• Must be available to support 24/7 operations.
Cross-functional team player
• Foster open communication with staff, and support team's vision, direction, and priorities.
• Assist in establishing mission critical procedures.
• Support a positive business climate which motivates employees.
~ Demonstrate the flexibility necessary fa adjust to changingladditionai duties and responsibilities as the markets and

company changes.
Required Skills and Quaiffications
• 3+ years of relevant work experience in radio engineering operations.
• Associates degree / or equivalent work experience,
• Strong communication skills (verbal, written and presentation} required.
• Strong understanding of radio transmitter operation.
• Proven ability to implement, execute and multi-task to meet aggressive project deadlines,
• Ability to travel based on business need is required.
• Must have a valid driver's license.
Preferred Experience
~ SBE Certification
• Comprehensive knowledge of IT equipment as it pertains to radio broadcast and business operations.
Contact: ~. Thomas, dave.thomas coxinc.com

Mkt Promotions Street Team Member —Part Time
The primary job of the Promotions Street Team member is to be the face of CMGO and 'hit the streets' promoting our individual
brands. The individual will focus on our'hot zips' and pass out branded merchandise, hold exclusive promotional opportunities and
educate others about our brands, Our goal is to want people to walk away with a great experience and to be impressed with our
company.
Qualiflcatlons &Requirements:
• Must be a social, outgoing, high-energy individual who is enthusiastic about promotions and marketing
• MuSt-have a flexible schedule and is able to work days, nights and weekends
• Must be a great communicator and able to demonstrate/educate individuals with our brands, apps or any promotions that we

might have going on at the time
• Someone who is aself-motivator and (s willing to approach clients, listeners, etc. and feels comfortable interacting with them
• Willing to work outdoors in any condition
• Working knowledge of Word, Excel, PowerPolnt, Adobe, Photo Shop and Outlook is a must
• Atiiliry to write .reports and recaps summaries for company and clien#s
• Must have a valid Ohio driver's license, proof of insurance and reliable transportation
• Great verbal, wriften, organizational and interpersonal skills
• Caltegs graduate preferred. T+years in promotions or marketing
• Physical Demands: While performing the duties of this job, the employee could also be required to stand, walk or sit for a

~ longer period of time. Lift and/or move items up to 5b+ pounds, including setting up a 10'x10' tent.

Cox Media Group Ohio is an Equal Opportunity Employer
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CMG Ohio is seeking a fuU time Machine Operator.
Responsibilttfes:
• Plan .and set-up the inserting machine for the production run including setting up detectors for misses and doubles.
• Identify and correct malfunctions in the machine
• Check ail inserts prior to the start of production nan

Trucking inserts/preprints to assign machine
• Quality control
• Meet production goals set by supervisor

Prepare daily report on any shortages or product damage
• Communicates extensively with supervisors and packaging assaclates regarding manpower and machinery used on a shift by

shift basis and adjust and reacts to emergency or mechanical failure to meet deadline and production qualities.
• Routinely evaluates equipment and procedures and works closely with immediate supervisor to implement changes to ensure

an efficient, deadline oriented operation
Minimum Requirements:
• Must be reliable
• Self-motivated indivicivai that is capable of setting up and operating the Heidelberg NP-632 inserter with dual output and

automated dual infeed capabilities, as wel! as all up-steam and down-stream equipment.
• High degree of mechanical ability,

Ability to adapt and react quickly to deadline pressures, mechanical-and _procedural emergencies and ever changing production
tasks.
Good computer skills
Familiar with zoning schemes a plus

• Ability fo interact with and direct a diverse work force
• Ability to prioritize and handle multiple tasks on a daily basis

Must possess basic math skills
Ability to solve problems quickly and logically to accommodate work flow needs and independently make decision using
experience and logic as a guideline.

Hours: Flexibility a must schedules may include weekends and holidays
Contact: Melissa Brown, Melissa.brown@coxinacom
Salary Grade: 4

~~~I

$25 055 ~ $31 983 ~ $38,455 ~
Electronic Systems Engineer
Cox Media Group is seeking a full time Electronic Systems Engineer.
Respons(bilities:
• Develop and install monitoring equipment aid develop troubleshooting procedure

• Utilize troubleshooting software programs to reduce equipment down time.
• Troubleshoot computers, software programs, and computer-related hardware.

• Develop and implement electronic system back-up and recovery procedures.
Minimum 4ualificat[o~s:
• Must have a minimum of 8 years' experience as an electronic technician /PLC Programmer with software experience.

• Extensive knowledge of the installation, programming, debugging, and troubleshooting of programmable logic controllers and
AG/ QC variable speed drives.

• Extensive knowledge of computer operating systems, installing, operating, and troubleshooting software programs.

• Must have a degree in Electronics and J or a minimum ofi 6 years related work experience.

• Strong understanding of industrial electrical systems; 3- phase, power, transformers, switchgear, uninterruptibie power
supplies, motor starters, etc.

• Ability to use Eools to troubleshoot electronic systems

• Experience in working with voltages from 5 VDC to 480 VAC.
Strong understanding of and. ability to use effectively some of the fallowing software programs: Siemens, GE Fanuc, Allen
Bradley, Texas Instruments and EAE (FPS} / tndramat control systems.
Contact: Steve Peyton, steve.peyton@caxine.com
Sala Grade:8

Min Mid Max

055 ~ $68,905

Cox Media Group Ohia is an Equal Opportunity Employer
2
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Digital Media Consultant (Searahj
Are you a sales professional driven to continuously find new clients and grow their business? Are you looking for a career with a

company dedicated. to solve a client's digital challenges? if so this may be the jab for you!
As a Digital Media Consultant {New Business Development) you will be responsible for helping local businesses grow their market

through selling our extensive suite of digital solutions, highlighted by SEM and our Premisr Partnership with Google. Your focus will

be driving new revenue through your own lead generation, performing a comprehensive exploration into a customer's needs to

provide the best possible solution, in-person client presentations and demonstrations, while understanding the competitive

landscape to identify where we can best succeed.
Our Diaita! Solutions Include:

Search Engine Marketing (SEM)
Search Engine Optimization (SEO}

• Targeted display across extensive ad network gnciuding top local sites}
Retargeting
Responsive website design
Dynamic creative
Social Media

• Content Marketing
Along with constantly adopting new and improved solutions

Primaro Respa~sibillties:
Exceed pigita! Media sales goals
Develop extensive prospect pipeline of new clients
Assess clients marketing needs and build corresponding strategic solutions

• Be the SEM point person for CMGO, including education of clients and sales department

• Continuously networfc to build local relationships
• Manage fulfillment of Digital media campaigns
Essential SkiNs:

Goal oriented with a need to wint
• Proven, Successful Digital Media safes and service experience
• Extensive experience understanding the oxecutio~ and. optimization of AdWords campaigns

• Persuasiveness and sale closing ability -
• Self-motivated and ability to work well under pressure

Excelienf written and oral communication skills
Googie Ad Words certification required, IAB certification preferred
Outstanding computer skills including solid knowledge of Microsoft Excel, Word. and PowerPoint

Technical aptitude (inc►uding basic knowledge of HTML,DFP )
Ability to learn and operata a number of internal computer programs and systems

• Strang organizational and process management skills
Ability to manage multiple daily tasks; experience with a CRM system
Flexibility to work in a rapidly changing environment

• Technically savvy and proficient user of an iPad
Strong focus on teamwork and ability to manage relationships across multiple departments

• Resuifs oriented with great attention to detail
Able to apply creative thinking and exceptional problem solving skills
Ability to execute all aspects of the sales process

Minimum Education Requirements: Bachelors Degree required or 5-7 years equivalent experience.
Experience Reduirement: A minimum of 2-3 years' experience in a dig(tal sales role.
Gontact~ Beth Karab, beth korab@coxinc corn
Product Coordinator
Gox Media-Group Ohio is seeking a Product Coordinator. This role will wotic to create and maintain integrated media revenue
streams across GMG-D. This rote typically works with one media product at the specialist ar manager level, and creates, manages,
maintains or coordinates that product or revenue stream. Will work with various levels of sales, assistants or specialists. This
position maiNy supports our Direct Ma31/Cammerciai Print ifne of business, but may at times support any of the following product
lines (digital, preprints, print special sections, N events), often acting as a liaison between sales, sales assisting and
specialists/traffickingtPTC etc, to ensure execution and fulfillment.
Dutiss may include a variety of the following:
• Media Coordination

Work with Media Consultants and core Media Consultants to create and. implement successful advertising campaigns in the
area of Direct Mail/Commercial Print.

• Leads Quality assurance to minimize errors throughout the direct mail process
Work closely with the print shop and direct mail staffs to ensure jabs flow thru the system correctly, and communication flows
between printshop and advertising.

• Responds to deadlines, to ensure daily completion of all quotes or oustanding issues prior to close of business
Product coordination for specific revenue-generatinq productsof Direct Mail; as well as potentially digital, preprints, print specla

Cox Media Group Ohio is an Equal opportunity Employer
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sections, N events, etc.

• Comfortably talk to customers(intemai/extemaf) vla phone about issues, and walk them through problems, which may include
working an credits, entering or altering information as Headed

• Able to assess and troubleshoot order entry problems
• Often involved in product redes(gn and testing of new functionality
• Outstanding computer skills Including solid knowledge of Microsoft Excel, Ward and PowerPoint.
• Ability to learn and operate a number of intemai computer programs and systems.
• Abie to use. ~esearoh and analysis to measure the success of programs and to make recommendations based on that data to

meet client Heads
• Ability to balance the needs of the customer while maintaining corporate objectives.

Flexibility to work in a rapidly changing environment
• Ability to manage multiple daily tasks, as well as strategic long-term protects.
• Self motivated and ability to work well under pressure
• Strang focus on teamwork and ability to manage relationships across muitip(e departments.
• Excellent written and oral communication skills
• Results oriented with great attention to detail and organizational skills.
• Strong customer service experience and leadership ability.
• Technical aptitude (including basic knowledge of HTML) helpful
Quallflcatlons:

QT knowledge
• Direct Mail knowledge
• Powerpaint skills
• Understanding of research and using it effectively
• Knowledge of the sales funnel and sales practices

Works well in team settings
• Strong Customer Service skills
• Willing to take on responsibilities with little direction
• Knowledge of Cox Ohio products features/benefits and how direct mail can relate to them
Preferred:
• Bachelor's Degree or equivalent experience
• Strong process or project management skills
• Able to apply creative thinking and exceptional problem solving skills
• Intermediate Microsoft Office skills
• Knowledge of Postal business mail regulations, Mailpiece design, data science analysis a plus
Contact: Sharlene Bly, Sharlene.bly@coxinc.com
Salary Grade: 6

$32,75$ ~ $42,088 ~ $51,508

Cox Media Group Ohio is an Equaf Opportunity Employer



Mitchell, Toni (CMG-Dayton)

From: Reinman, Sarah (CMG-Dayton)

Sent: Tuesday, July 29, 2014 4:43 PM

To: Clark State Community College; Collegiate Broadcasters, Inc., Dayton NAACP; Day-Vest;

Edison State Community College; Emi Tifey, Eric Anderson; Fortis & Rets; Howard

University; IBC -Kenny Pyles; Indiana Wesleyan University; Job Center; Kent State

University; Leadership Institute; Melinda Jeffery; Miami Jacobs -Columbus; Miami

Jacobs College; Miami University -Career; NAB Career Center; Ohio tenter for

Broadcasting; Ohio University; Sinclair College -Career; Wilberforce University -Career

Subject: Job Opportunities: Cox Media Group t7hio

Attachments: CMG Ohio Positions 07.29.2014.pdf

Greetings,

Here is a current list of open positions. in Cox Media Group (CMG) Ohio. We are currently seeking qualified candidates for
these positions. Please distribute fhese openings throughout your organization.

Best Regards,
Sarah

Sarah Reinman (HR Administrator
Cox Media Group Ohio ~ 1611 S. Main St. Dayton, Ohio 45409
Ph: 937-225-6998 Email: sarah.reinman~a~.coxinc.com
CREATING SOLUTIONS. DELIVERING RESULTS.
Newspaper ~ Television (Radio ~ Targeted Print, Event &Digital Products ~ Commercial Print ~ Direct Mail ~ Digits; Ad
Services.
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The Human Resource Manager serves as a key business partner and provides a variety of human resources consulting services in

oElaboration with the Director, HR. This rose will provide HR support and expertise in the core functional areas of Human Resources with a

major focus on d/versfty and bul/ding our brand and retaflonshlps wfth focal col/eges and unlversltles focusing on and identifying talent.

Successful candidates will also have recruftJng and some emp/ayee retatlans experience. This role impiernents tactical and strategic HR

programs and is responsible for continuously evaluating and optimizing operational efficiencies. Incumbent will have foundational knowled
ge of

organizational development working in a corporate environment.
Primary Responstbtiities and Essential Functions Preferred

• Serve as the expert in college recn,iiting and developing
internship programs as well as defining and monitoring key
metrics to evaluate campus recruitment
Technical HR knowledge, e.g., employment laws, FLSA,
recruiting and selection, talent management, and training and
development,

• Knowledge of HR best practices and demonstrated success
working with college relation programs.

• Strong organizational and leadership skills and demonstrated
ability to manage conflicting priorities.

Minimum Requirements
• Bachelor's degree in related field or equivalent experience
• Minimum of flue (5) to seven( 7) years of NR experience, with a

minimum of (3jyears in HR Manager or cromparable role
supporting client groups of 200+ employees

• 2-3 years' experience in building relationships with colleges and

• Experience working with employee relations
• Project management
• PHR or SPHR certification a plus

Ability to prioritize and deliver results against a work plan in a
fast-paced environment, giving attention to detail

• Excellent communication skills, both written and oral.

• Ability to work with liftie or no supervision.

• Demonstrated analytical and problem solving skills.

Reference Number: 146232

Operating Technician
The Operating Technician wil(piay an integral part in the °an-aid' operations for CMG Ohio. i'his person will be responsibly to work as both at

Technical Director and Master Control pperator. The Operating Technician will be a problem solver, energetic, service orionted, well organized,

detailed oriented and able to multi-task in a high energy fast paced evolving env{ronment to support fhe Eng(neeringtNewsroom operations. 
The

successful candidate must have a strong technical aptitude with the ability to understand the newscast operation and workflow.

Operational responsibilities Cross-functional team player

• Responsible for production control room equipment • Foster open communication with staff, and support team's vision,

• Work with Producers in the control room to produce a newscast direction, and prioHties

minimizing errors • Collaborates with the newsroom on broadcast related issues

Troubleshoot issues that may occur in the control room during
newscasts
Operates ail necessary equipment for each newscast
Operates multiple assets of our Master Control and Production
Control rooms

Support a pos(tive business climate which motivates employees

Demonstrate the flexibility necessary to adjust to
changing/additional duties and responsibilities as the markets
and company changes
Must be a team player with the ability to multi-task in a fast
paced rapidly changing environment.

News PhotagrapherlEditor
WHIO-Nand Cox Media Group is seeking apart-time news photographer/editor to work as part ofouraward-winning team in Dayton, Ohio.

We're a company that is leading the way in the multi-platform journalism. You'!1 be part of a group that is dedicated to serving our customers

through ourte►evision, print, radio and digital piallorms. There is no guarantee this part-time position will become fulitime.
Posttfan Responsibilities: Position Requirements:
• Must be able to work in high-pressure situations • At least 1 year experience working in a television news
• Must be able to make quick editorial and technical decisions in environment, including but not lim(ted to shooting news video

the field and during editing • non-linear editing, shooting Iive shots and lighting
Must work well in ail types of outdoor conditions Experience with ENG truck operation desired

• Must be flexible in scheduling due to the changing needs of ~ Be able to lift and carry upwards of 501bs of equipment
news events, including being an-caN Reference Number: 143920

• Must have a team att+tude for winning with an emphasis on
find(na solutions and not problems

Cax Media Group Ohio has a rare job opportunity for a Graphic Designer to Jofn (ts dynamic creative team. The position includes a diverse mix
of media experiences for an enterprising designer. Work inside aleading-edge media center, creating stllP and animated graphics for a variety of
cross-platform projects inc{uding the #1 ranked GBS a~Uate in the country, as well as projects for a variety of digital properties, newspaper and
radio.

t2equtrements:
• bachelor of Arts ar equivalent training
• Ability to work under tight deadlines while maintaining a high quality
of work

Preferred:
• 4 years professional design experience in a broadcast environment
or equivalent

of DEKO, Chyron, ar other
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• Working knowledge of Adobe Creative Suite, primarily Photoshop, Submit Resume and ilnk to Reel
Illustrator, and After Effects Reference Number: 144239
• Proficiency in Cinema 4D
• Excellent communication skills
• A great attitude and desire to collaborate
• Strong project management skills and ability to prioritize
• Self-motivation
• A strong graphic design demo establishing 2D and 3D animation
skllis (resumes without a link demonstrating your work will not be

Traffic Assistant
The Traffic Assistant provides internal and e7cternal customer support to facilitate advertising media schedules and products for sales. This role

requires technical skills and will be responsi6Ee for processing traffic and copy instructions for local and national advertising which includes

constant communication with media consultants and agencies. Produces dub lists, and can trouble shoot issues as needed. In addition this

person will serve as a backup in other capacities within the traffic team which could include network reporting, national sales support and other

duties as assigned. Knowledge of BSI helpful, prof(Gent in Microsoft once products. Excellent communication skills verbal and written with

attention to detail a must. Knowledge of sales workflow and sales practices helpful. Willing to take in(tiative to provide solutions when solving

customer concernslissues. Be able to work non-traditional hours as needed. Deadline driven/fast paced. work environment: Reference

Number: 144591
Account Executive, Northern Cincinnati
Cox Media Group Ohio, located in Liberty Township, is seeking an Outside Sales Media Consultant who is responsible far developing client

relationships by planning, presenting, placing and directing print and digital advertising buys and campaigns. Priorities include continuous

account development and new business account development through aggressive sales strategy including thorough needs analysis utilizing the

full line of Gox Media Group Ohio products.

• Determines prim and online advert(sing campaign raqulrements
• identifies current and future customer service requirements by

establishing rapport with customers
• Helps customer develop and maximize advertising budget
• Obtains client acceptance by developing campaign strategy and

presenting multimedia solutions and implements campaigns by
negotiating and authorizing contracts

• Evaluates and adjusts/redirects campaigns by studying and
analyzing results

• Develops new business contacts and opportunities through
networking, territory mining and referrals

• Prepares reports far customers by collecting, analyzing and
summarizing information and trends

• Responsible far reaching monthly revenue goals
• Maintains professional knowledge
• Contributes to the company team effort by accomplishing related

results

Minimum Qualifications:
• Bachelor's degree preferred with emphasis on marketing,

management or ~mmunications
• At least three years of successful sales experience required with

strong emphasis in business-to-business sales
• Media sales experience with a track record of success
• Multimedia sales experience including digital preferred
• Ability to develop proposals and campaigns
• General business understanding of marketing and pricing

models
• Proposal development and negotiating skills
• Excellent customer service, communication and presentation

skills
• Strong computer skills including Microsoft Office, intemef and

online -sales opportunities
• Ability to think creatively with good time management and

teamwork skills
Reference Number: 143236

__ _ __
Outside Single Copy Sales
This position is responsible for managing the tactical execution of sales strategies for CMGO single copy newspapers including the Dayton Daily

News and aft CMGO community newspapers. This outside sales position will work with multiple levels of our largest retail distributors to

maximize (n-store exposure and sates.
Key responslbtlities include: • Single Copy retail and corporate route audits to include school

• Developing and executing sales and promotion pia~s for single accounts.
copy retail outlets that result in increased sales of our . Work(ng with schools and teachers to maximize Newspaper in
newspapers. Education copy volume and usage.

• Achieving budgeted volume and revenue goals for single copy Position requlfements:
newspapers. • Direct outside sales experience. required.

o Making outside sales calls to key retai► outlets to maximize single . Bachelor's degree or equivalent work experience p[eferred.
ropy sales. . Excellent and effective communication, interpersonal, and

• Optimize point-af-purchase exposure throughout CMGO markets organizational skills.
that results In winning the store-by-store promotional battles with . Proven history of excellent fallow through.
competitive print products: . Must be creative and ready open to new Ideas.

• Develop sales tactics to grow digital single copy product sales , proven history of building mutually beneficial, needs-based
and engagement. This position is expected to be making outside relat(onships with customers.
§ales calls every day. • Experience in retail promotions or retail store sales a plus.

e Maximizing bulk saes of newspapers or digital products to large ~ Must be available to work weekends as needed.
institutions such as schools, hospitals, events and hotels. . dust be able to work with other departments as needed

• Working with Marketing and Distribution, utilize ail promotional including Advertising and Marketingtnnle inrth ~Ainn in_~tnre cinnanP uncnmino Sunday ads. online __.____
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promotion, masthead coupon promotion, e-mail and social media . Advertising or marketing experience a plus
marketing, to maximize single copy sales. Reference Number: 00144806

'art-Time Board Operator/Producer
Phis is an entry level bui cr(ticat position in the radio master control room. This position requires a person to be tech savvy. Employees are

responsible for keeping programming on air, engineering Jocal &syndicated talk shows, coordina#ing live newscasts 8~ following Cox Media

Group &FCC guidelines. This is a fast paced position that requires multi-tasking &the ability to trouble-shoot issues under pressure. This
person should be a self-starter, critical thinker and takes pride in their work. This person reports to the Assistant Program Diractor.

Jab Responsibilities: We Look Far:
• Operation of station broadcast transmitter Ability to remain caoi under pressure

• Coordination of remote broadcasts A commitment to high performance

• Understanding and ability to implement Emergency Alert System • Weekend, evening & on colt availability a must

Producing loco! 8~ syndicated talk shows • Knowledge of editing software including Adobe Audition

a Assisting anchors with breaking news/editing audio 2 years of soundbaard/radio experience required

• Production'dubbing 8~ producing' We provide:

• Maintaining 3 radio station simultaneously Qpportunities for advancement

• Other duties as assigned A positive supportive work environment
We Look Far: A fun fast paced job for the right person

• Reliability Reference Number: 140830

AI[ Media Journalist
Reporters play key roles in Cox Med(a Group's drive to be the essential source far lacai news, cultivating Important sources and building

relationships that resutt in scoops. They are accurate, fair, nimble and flexible while providing an acceptable volume of high-quality, unique

content for at least three of our four platforms (N, print, radio, digital). With sound news judgment and a keen understanding of mufti-platform

news cycles, they create timely content in the forms best suited to each audience's needs. With a keen understanding of each platform's

strategies, they create content aimed at growing audience and audience satisfaction. Reporters collaborate closety with content managers but

exercise independent judgment and action in the Reid. Thay work under pressure and conduct themselves in a professional manner.
Responsibilities: Minimum Qualifications:
• Gather news stories and images; investigate claims from officials Valid driver's license and access to transportation

and others; ver'rfy accuracy anti truthfulness of facts. Excellent writing and communication skills
• Quickly respond to breaking news and other assignments and Photo/video experience

return images ,and information for digital and radio. Rreferred Qualifications:
• Immediately tell Breaking News Team and editors about College degree

breakingltimely news and multi-platform sharing opportunities. . At least one year of newsroom experience
• Capture key images, vidao and audio and be,prafdeni in visual Job Gompetenctes:

story-telling News Judgment, initiative and problem-solving,
• Apply multi-platform news judgment to all assignments. . Accuracy and thoroughness and sense of urgency
• Use social media to engage and grow audience; regular9y Dependability and follow-through and able to meet deadlines

suggest stories from social media tips and audience . Ability to think and act ciea~fy and quickly under pressure
engagement. . Accurate and fast writing/news-gathering skills for all four

• Be competent at producing news in all 4 platforms —radio, N, platforms
print, digital. Expertise in all four platforms

• Be able to write clear, accurate and well-written news stories, Interviewing skills
using critical thinking skills to challenge assumptions. . internal relationship-building, communication and process-
Understand audience goals and metrics in ail four platforms and following.
know how to use that information to maximize audience Mastery of promotional and process language
engagement and reach. . Bias awareness and ability to balance stories

• Meet additional minimum job requirements and processes for Flexibility and ability to quickly adapt to change and work as a
specific broadcasUpublishing beaUjobs team

Cox Media Group Ohio is seeking qualified candidates to work at its Print Technology Center in Franklin, Ohio.
Responsibilities: Responsibillttes Continued:

• Feeding of pre-printed materials and newspaper sections Into • Operation of powered strapping equipment
the insert machine . Cleaning of work area as needed
Stacking of bundled newspapers from press delivery systems Minimum Qualifications:
and transporting to appropriate areas . At feast 18 years of age
Ramovai of newspaper sections and/orpre-printed materials . Ability to lift 20 to 50 Ibs repeatedly
from created packages . Ability to stand for -long periods of time

Contact: kymberly.bell@cauinc.com Reference Numbers:
Days —144992
Niahts - 144187
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We offer these excellent benefits:

Medical (Dental ~ Vision ~ Pension ~ 401k with a company match ~ Paid vacation (Fitness Center

To apply, go ta:
http:!/w~vw. coxmediagrou p.com/careers

No telephone calls please

Cox Media Group Ohio is the area's leading single, integrated media arganizafion. This organization is comprised of WHIO-N's Channel 7,

the Dayton Daily News, Springfield News-Sun, Journal-News, Cox Ohio's Southwestern Ohio weekly newspapers, our commercial printing and

mail operations and Cox radio stations in Dayton (WHIG AM and FM, WHKO and WZLR). Cox was started in 1898 by Governor James M. Cox.

Cox Media Group Ohio is a unit of Cox Enterpr(ses.

Cox Medie Group Ohio is an Equal Opportunity Employer Revised: 07.2014
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itt~itchell, Tons (CMG-Dayton)

From: Reinman, Sarah (CMG-Daytan)

Sent: Tuesday,luly 29, 2Q14 4:43 PM

To: Clark State Community College; Collegiate Broadcasters, Inc.; Dayton NAACP; Day
-Vest;

Edison State Community College; Emi Tiley; Eric Anderson; Fortis & Rets; Howard

University; IBC -Kenny Pyles; Indiana Wesleyan University; lob Center; Kent Sta
te

University; Leadership Institute; Melinda Jeffery; MiamiJacobs -Columbus; Mia
mi

Jacobs College; Miami University -Career; NA8 Career Center, Ohio Center far

Broadcasting; Ohio University; Sinclair College -Career, Wilberforce Universit
y -Career

Subject: lob Opportunities: Cox Media Group Ohio

Attachments: CMG Ohio Positions 07.29.2014.pdf

Greetings,

Here is a current list of open pasitians in Cox Media Group (CMG} C?hio. We are currently s
eeking qualified candidates for

these positions. Please distribute these openings throughout your organization.

Best Regards,
Sarah

SaraF~ Reinman ~ HR:Administrator
Cox Media GrouR Uhio ~ 1611 5. Main St. Dayton, Ohio 45409

Ph: 937-225-6998 Email: sarah.reinmanCa~coxinc.com

CREATING SOLUT10N5. DELIVERING RESULTS.

Newspaper ~ Television ~ Radio ~ Targeted Print, Evenf &Digital Products ~ Commercial Print ~ Direct Mail ~ Digital Ad

Services
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The ffuman Resource Manager serves as a key business partner and provides a variety of hum
an resources consulting services in

ollaboration with the Director, HR. This role will provide HR support and expertise in the core 
functional areas of Human Resources with a

najor focus on diversity and buildingr our brand and relat/onshlps with local coJ/eges and u
nlversttles focusing on end identifying talent.

Successful candidates will also have recruiting and some emp/oyes relations experience. This r
ole implements tactical and strategic HR

programs and is responsible for continuously evaluating and optimizing operational efficien
cies. Incumbent will have foundational knowledge of

organizational development working In a corporate environment.

Primary Responsfb{littes and Essential Functions Rrefe~~ed

• Serve as the expert in college recruiting and developing E~cperience working with employee relations

internship programs as well as defining and monitoring key Project management

metrics to evaluate campus recruitment RhtR or SPHR cert~cation a plus

• Technical HR knowledge, e.g., employment laws, FLSA, Ability to prioritize and deliver results against a work plan in a

recruiting and selection, talent management, and training and fast-paced environment, giving attention to detail

development. Excellent communication skills, both written and oral

Knowledge of HR best practices and demonstrated success . Ability to work with little or no supervision.

working with college relation programs, . Demonstrated analytical and problem salving skills.

• Strong organizational and leadership skills and demonstrated Reference Number. 146232

ability to manage. conflicting priorities.
Minimum Requirements
• Bachelor's degree in related field or equivalent experience

• Minimum of five {5) to .seven( 7) years of HR experience, with a

minimum of (3)years in HR Manager or comparable role
supporting client groups of 200+ employees

• 2-3 years' experience in building relationships with colleges and

universities and internship programs

Operating Technician
The Operating Technician will play an integral part in the "on-airy operations for CMG Ohio. Th

is person will be responsible to work as both at

Technical Director and Master Control Operator. The Operating Technician will be a proble
m solver, energetic, service oriented, well organized,

detailed oriented and able to multi-task in a high energy fast paced evolving environment fo
 support the Engineering/Newsroom operations. The

successful candidate must have a strong technical aptitude with the ability to understand the newscas
t operation and workflow.

Operational ~esponsibiiities Cross-functional team player

• Responsible for production control room equipment . Foster open communication with staff, and support team's vision,

• Wark with Producers in the control room to produce a newscast direction, and priorities

minimizing errors • Coifaborates with the newsroom on broadcast related issues

• Troubleshoot Issues that may occur in the control room during

newscasts
Operates ail necessary equipment for each newscast

Operates muitip~e assets of our Master Control and Production

Control rooms

• Support a positive business climate which motivates employees

• Demonstrate the fle~bflity necessary to adjust to

changingladditionai duties and responsibilit!es as the maricefs

and company changes

• Must be a team player with tha ability to multi-task in a fast

paced rapidly changing environment
Reference: 145750

News Photographer/Edifo~
WHIQ-Nand Cox Media Group is seeking apart-time news photographer/editor to work as 

part of our award-winning team in Dayton, Ohio.

We're a company that is leading the way in the multi-platform journalism. You'll be part of a
 group that is dedicated to serving our customers

through our television, print, radio and digital platforms. There is no guarantee this part-time pos
ition will become fulltime.

Position Responsibilities: Position Requirements:

• Must be able to work in high-pressure situations At least 1 year experience working in a television news

• Must be able to make quick editorial and technical decisions in

the field and during editing
• Must work well in ail types of outdoor conditions

• Must be flexible in scheduling due to the changing needs of

news events, including being on-call

• Must have a team attitude for winning with an emphasis on

finding solutions and not problems

environment, including but not limited to shooting news video

• non-linear editing, shooting live shots and lighting

• Experience with ENG truck operation desired

• Be able to lift and carry upwards of 501bs of equipment

Reference Number: 143920

Graphic Designer
Cox Media Group Ohio has a rare job opportunity for a Graphic Designer to join its dynamic 

creative team. The position includes a diverse mix

of media experiences for an enterprising designer. Work inside aleading-edge media cen
ter, creating still and animated graphics for a variety of

cross-platform projects including the #1 ranked CBS affiliate in the country, as well as 
projects for a variety of digital properties, netrvspaper and

radio.
f2equirements: Preferred:

• Bachelor of Arts or equivalent (raining • 4 years.professianal design experience in a broadcast environment

• Ability to work under tight deadlines while maintaining a high quality or equivalent

of work • Knowledge of DEKO, Chyron, or other graphic playback systems
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• Working knowledge of Adobe Creative Suite, pr(marily Photoshop, Submit Resume and Unk to Reei

illustrator, and After Effects Reference Number: 144239

• Proficiency in Cinema 4D
• Excellent communication skills
• A great attitude and desire to collaborate
• Strong project management skills and ability to prioritize
• Self-motivation
• A strong graphic design demo establishing 2D and 3D animation
ski(Is (resumes without a link demonstrating your work will not be
considered.

The Traffic Assistant provides internal and external customer support to facilitate advertising media schedules and products for sales. This role

requires technical skills and will be responsible for processing traffic and copy instn~ctions for local and national advertising which includes

constant communication with media consultants and agencies. Produces dub lists, and can trouble shoot issues as needed. In addition th
is

person will serve as a backup in other capacities within the tragic team which wuld include network reporting, national sales support and o
ther

duties as assigned. Knowledge of C}St helpful, proficient in Microsoft office products. Exoelient communication skills verbal and written with

attention to detail a must. Knowledge of sales workflow and sales practices helpful. Willing to take initiative to provide solutions when solving

customer concerns/issues. Be able to work non-traditional hours as needed, Deadline driven/fast paced work environment. Reference

Account Executive, Northern Cincinnati
Cox Niedia Group Ohio, located in Liberty Township, is seeking an C)utside Sales Media Consultant who is responsible for developing cifent

relationships by planning, presenting, placing and directing print and digital advertising buys and campaigns. Priorities include continuous

account development and new business account development through aggressive sales strategy Including thorough needs analysis utilizing the

full line of Gox Media Group Ohio products.

• Determines print and online advertising campaign requirements
• Identifies current and future customer service requirements by

establishing rapport with customers
Helps customer develop and maximize advertising budget

• Obtains client acceptance by developing campaign strategy and
presenting multimedia solutions and implements campaigns by
negotiating and authorizing contracts

• Evaluates and adjustslredlrects campaigns by studying and
analyzing results

• Develops new business contacts-and opportunities through
networking, territory mining and referrals

• Prepares reports for customers by collecting, analyzing and
summarizing information and trends
Responsible for reaching monthly revenue goals

• Maintains professional knowledge
Contributes to the company team s~fort by accomplishing related
results

• Bachelor's degree preferred with emphasis on marketing,
management or communications
At leasf three years of successful sales exasrience required with
strong emphasis in business-tabusiness sales

• Nledia sales experience with a track record of success

• Multimedia sales experience including digital preferred
• Ability to develop proposals and campaigns
• General business understanding of marketing and pricing

models
• R~oposal development and negotiating skills
• Excellent customer service, communicatia~ and presentation

skills
• Strong computer skills including Microsoft ~Jffice, Internet and

online sales opportunities
Ability io think creativety with good time. management and
teamwork skills

Outside Single Copy Sales
This position is responsible for managing the tactical execution of sales strategies for CMGO single copy newspapers including the Dayton Daily

News and aft CMGO community newspapers. This outside sales position will work with multiple levels of our largest retai; distributors to

maximize in-store exposure and sales.
Key ~esponsibilittes include: • Single Copy retail and corporate route audits to include school

• Developing and executing sales and promotion plans for single accounts.

copy retail outlets that result in increased sales of our . Working with schools and teachers to maximize tJev,~paper in

newspapers. Education copy volume and usage.

• Achieving budgeted volume and revenue goals for single copy Position requirements:

newspapers. • Direct outside sales experience required.

• Making outside sales calls to key retail outlets to maximize single . Bachelor's degree or equivalent work experience preferred.

copy sales. • Excellent and effective communication, interpersonal, and

e Optimize point-of-purchase exposure throughout CMGO markets organizational skills:
that results in winning the store-by-stare promotional battles with . Proven history of excellent follow through.
competitive print products. . Must be creative and ready open to new ideas.

• Develop sales tactics to grow digital single copy product sales . .proven history of building mutually beneficial, needs-6asad
and engagement. This position is expected to be making outside relationships with customers.
sales calls every day. • Experience in retail promotions or retail store sales a plus.

e Maximizing bulk sales of newspapers or digital products to large
institutions such as schools, hospitals, events and hotels.

+ ~}ust be available to work weekends as needed.

• Working with Marketing and Distribution, utilize iii promotional
. Must be able to work with other departmerts as needed

tools, including in-store signaqe, upcoming Sunday ads, online
including Advertising and Marketing
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promotion, masthead coupon promotion, e-mail and social media • Ativertising or marketing experience a plus

marketing, to maximize single copy sales. Reference Number. 00144808 ~

àrt-Time Board OperatortRroducer
.'his is an entry level but critical position in the radio master control room. This position requires a 

person to be tech savvy. Employees are

responsible for keeping programming on air, engineering local &syndicated talk shows, coordi
nating live newscasts &following Cox Media

Group 8 F'CC guidelines. This is a fast paced pasitian that raquires multi-tasking &the ability to trou
ble-shoot issues under pressure. This

person should be a self-starter, critical thinker and takas pride in their work. This person reports 
to the Assistant Program Director.

Job Responsibilities: We Loak Far:

• Operation of station broadcast transmitter Ability fo remain cool under pressure

• Coordination of remote broadcasts • A commitment to high performance

• Understanding and ability to implement Emergency Alert System • Weekend, evening & on call availabiUty a must

• Producing local ~ syndicated talk shows • Knowledge of editing software including Adobe Audition

Assisting anchors with breaking newslediting audio + 2 years of soundboard/radio experience required

• Production dubbing &producing We provide:

• Maintaining 3 radio station simultaneously • Opportunities for advancement

• Other duties as assigned • A positive supportive work environment

We Look For: • A fun fast paced job for the right person

• Reliability Reference Number: 140830

• Wiilingness to learn
AN Media Journalist
Reporters play key roles in Cox Media Group's drive to be the essential source for local news, cultiv

ating important sources and building

relationships that result in scoops. They are accurate, fair, nimble and flexible while providing an ac
ceptable volume of high-quality, unique

content for at least three of our four platforms (N, print, radio, digital). With sound news Judgm
ent and a keen understanct:ng of multi-platform

news cycles, they create timely content in the forms best suited to each audience's needs. With a 
keen understanding of each piatfonn's

strategies, they create content aimed at growing audience and audience satisfaction. Reporters collaborate closely with content managers but.

exercise independent judgment and. action in the field. They work under pressure and conduct themselves in a professio~s~l manner.

Respansibilitiss: M(nimum Qualifications:

a Gather news stories and images; investigate claims from o~cials Valid driver's license and access to transpa~etion

and others; verify accuracy and truthfulness of facts. ExcellenYwnting and communication skills

• Quickty respond to breaking news and other assignments and Photo/video experience

return images and informafson for digital and radio. Preferred Qualifications:

• Immedia4ely tel{ Breaking News Team and editors about e College degree

breakingltimely news and multi-platform sharing opportunities. At least one year of newsroom experience

• Capture key images, video and audio and be profiaent in visual Job Competencies:

story-telling Newa judgment, Initiative and problem-solving

• Apply multi-platform news judgment to all assignments. . Accuracy-and thoroughness and sense of urgency

• Use social media to engage and grow audience; regularly « Dependability and follow-through and able to meet deadlines

suggest stories from social media tips and audience Ability to think and act clearly and quickly under pressure

engagement. . Accurate and fast writing/news-gathering skills for all four

• Be competent at producing news. in a114 platforms —radio, TV, p►atforms
print, digital + Expertise in all four platforms

• Be able to write clear, accurate and well-written news stories, . Interviewing skills
using critical thinking skills to challenge assumptions. internal relationship-building, communication and process-

• Understand audience goals and metrics in all four platforms and following.
know how to use that information to maximize audience Mastery of promotional and process language
engagement and reach. Bias awareness and ability to balance stories

• Meet additional minimum }ob requirements and processes for ~iexibility and ability to quickly adapt to change and work as a
specific broadcastlpublishing beaUjobs team

Packaging Associates
Cox Media Group Ohio is seeking quaUfied candidates to work at its Print Technology Center in Franklin, Ohio

Responsibilities: Responsibilities Continued:

Feeding of pre-printed materials and newspaper sections Into . Operation of powered strapping equipment
the. insert machine • Cleaning of work area as needed

• Stacking of bundled newspapers from press delivery systems Min(mum Quatificatlons:
and transporting to appropriate areas • At least 18 years of age

• Removal of newspaper sections andlor pre-prinCed materials . Ability to lift 20 to 50 ibs repeatedly
from created packages o Ability to stand for long periods of time

Contact: kymberfy.bell~a7coxinc.com Reference Numbers:
Days —144192
Nights -144187
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We offer These cxcellent benefits:

Medical ~ Dental (Vision ~ Pension ~ 401k with a company match ~ Paid vacation (Fitness Center

To apply, go to:
http:/lwww.coxmedlagrou p.com/careers

No telephone calls please

Cox Media Group Ohio is the area's leading single, integrated media organization. This organization is comprised of VV~~10-Ns
 Channel 7,

the Payton Daily News, Springfield News-Sun, Journal-News, Cox Ohio's Southwestern Ohio weekly newspapers, our c
flmmercia! printing and

mai( operations and Cox radio stations in Dayton {WHIO AM and FM, WHKO and WZLR). Cox was started In 1898 by Governor J
ames M, Cox.

Cox Media Group Ohio is a unit of Cox Enterprises.

Cox Media Group Ohio is an Equal Opporfunity Employer Revised: 07.2014

4



NlitcheN, Toni (CNfG-Qaytan)

~~ dram:
Sent:.
To:

Subject:
Attachments:

Greetings,

Reinma~, Sarah (CMG-Dayton)

Tuesday,luly 29, 2014 4:43 PM

Clark State Community College; Collegiate Broadcasters, Inc.; D
ayton hIAACP; Day-Vest;

Edison State Community College; Emi Tiley; Eric Anderson, Fortis 
& Rets; Howard

University; IBC -Kenny Ryles; Indiana Wesleyan University; lob Center,
 Kent State

Universifiy; Leadership Institute; Melinda Jeffery; Miami Jacobs - Col
umt~us; Miami

Jacobs College; Miami Universtry -Career, NAB Career Center, O
hio Center for

Broadcasting; Ohia University; Sinclair College -Career; Wilberf
orce University -Career

lob Opportunities: Cox Media Group Ohio

CMG Ohio Positions 07.29.2014.pdf

Here is a current list of open positions in Cox Media Group (CMG}
 Ohio. We are currently seeking qualified candidates for

these positions. Piease distribute these openings throughout your organ
ization.

Best Regards,
Sarah

Sarah Reinman ~ NR Administrator
Cox Media Grbup Ohia ~ 1611 S. Main St. Dayton, Ohio 45409

Ph: 937-225-6998 Email: sarah.reinman~a7coxinc.com

GREA7WG SOLUTIONS. DELIVERING RESULTS.

Newspaper ~ Television ~ Radio ~ Targetad Print, Event &Digital Products 4 Commercial Print ~ Dir
ect Mail ~ Digital Ad

Services



~~~
GflOUF phio

HR MANAGER —University and Employee Relations
The Human Resource Manager serves as a key business partner and provides a variety 

of human resources consulting services in

,' ollabaration with ffie Director, HR. This role will provide HR support and expertise imthe 
core functions! areas of Human Resources with a

.najor focus on diversity and building our brand and retatfonshlps wlfh local c
o!leg~s and unfversftfes focusing on and identifying talent.

Successful candidates will also have recruiting and some employee relations experi
ence. This role implements tactical and strategic HR

programs and is responsible for continuously evaluating and optimizing operational effic
iencies. .incumbent will have foundational knowledge of

organizational development working in a corporate environment.

Primary Responsitsilities and Essentla! Functions Preferred

• Serve as the expert in college recruiting and developing Experience working with employee relations

internship programs as well as defining and monifaring key Projec4 management

metrics to evaluate campus recruitment PHR or SPHR certification a plus

• Technical HR knowledge, e.g., employment laws, FLSA, Ability to prioritize and deliver resul#s agai~~t a work plan in a

recruiting and selection, talent management, and training and fast-paced environment, giving attentia~ to detail

development. • ExcQtfent communication skills both written and oral.

• Knowledge of HR best practices and demonstrated success .

working with college relation programs.

• Strong organizational and leadership skills and demonstrated

ability to manage conflicting priorities.
Minimum Fdequirements
• Bachelor's degree in related field or equivalent experience

• Minimum of five {5) to seven( 7}years of HR experience, with a

min(mum of (3)years in HR Manager or comparable role

supporting client groups of 200+ employees

• 2-3 years' experience in building relationships with colleges and

Ability to work with little or no supervision.

Demonstrated anatyt(cai and problem solving skills.

Reference Number: 146232

Operating Technician
The Operating Technician will play an integral part in the "on-airy operations for CMG Qh

io. This person will be responsible to work as both at

Technical Director and Master Gontroi Operator. The Operating Technician will be a pro
blem solver, energetic, service oriented, well organized,

detailed oriented and able to multi-task in a high energy fast paced evolving environme
nt to support the Engineering/Newsroom operations. The

successful candidate must have a strong technical aptitude w(th the ability. to under
stand the newscast operation and wor(cflow.

Operational respansibilitEas Cross-functional team player.

• Responsible for production control room equipment • Foster open communication ovith staff, and support tam's vision,

• Wark with Producers in the control room to produce a newscast direction, and priorities

minimizing errors
Troubleshoot issues that may occur in the control room during

newscasts
Operata5 all necessary equipment for each newscast

Operates multiple assets of pur Master Centro! and Production

Control rooms

• Collaborates with the newsroom on broadcast related issues

+ Support a positive business climate which motivates employees

• Demonstrate the flexibility necessary to adjust to

changing/additfonai duties and respvnsibili2ies as the markets

.and oompanychanges

~ Must be a team player with the ability to ms~iti-task in a fast

paced rapidly changing environment
Reference: 145750

News PhotographerlEdi4or
WHIO-N and Cox Media Group is seeking apart-time news photographer/editor to 

work as part ofouraward-winning team in Dayton, Ohio.

We're a company that is leading the way in the multi-platform journalism. You'll be part o
f a group that is dedicated to serving our customers

through our television, print, radio and digital platforms. There is no guarantee this 
part-time position will become tul(time.

Position Responsibilities: Position Requl~ements:

• Must be able to work in high-pressure situations • At least i year experience working in a teiQvision news

• Must be able. to make quick editorial and technical decisions in 
environment, including but not limited to shooting news video

the field and during editing • non-linear editing, shooting live shots and lighting

• Must work well in all types of outdoor conditions Experience with ENGtruck operation desired

• Must ba flexible in scheduling due to the changing needs of Be able to lift and carry upwards of 501bs of equipment

news events, including being on-call Reference Number: 143920

• Must have a team attitude for winning with an emphasis an

finding solutions and not problems
Graphic Designer
Cox Media Group Ohio has a rare Job opportunity for a Graphic Designer to jo

in its dynamic creative team. The position includes a diverse mix

of media experiences for an enterprising designer. Work inside aleading-edge 
media center, creating still and animated graphics for a variety of

cross-pletform projects inclutling the #1 ranked CBS a~ilate in the country, 
as well as projects for avariety of digital properties, newspaper and

radio.
Requirements: Preferred:

• Bachelor of Arts or equivalent training • 4 years professional design experience in a broadc2st environment

• Ability to work under tight deadlines while maintaining a high quality or equivalent

of work •Knowledge of DEKO, Chyron, or other_graphic playback systems
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Working knowledge of Adobe Creative Suite, primarily Photoshap, submit Resume and link to
illustrator, and After Effects Reference Number: 144239
• Proficiency in Cinema 4D
• Excellent communication skills
• A great attitude and ~+esire to collaborate
• Strong project management skills and ability to prioritize
• Self-motivation
• A strong graphic design demo establishing 2D and 3D animation
skills (resumes without a link demonstrating your work will not be

The Tragic Assistant provides internal and external customer support to facilitate advertising media schedules and products for sales. This role

requires technical skills and will be responsfbia for processing traffic and copy Instructions for !Deal and national advertising which includes

constant communication with media consultants and agencies. Produces dub lists, and can trouble shoot issues as nesded. In addit(on this

person will serve as a backup in other capacities within the traffic team which could include network reporting, national sales support' and other

duties as assigned. Knowledge of OS! helpful, proficient in Microsoft office products. Excellent c~mmunicafion skills verbal and wririen with

attention to detail a must. Knowledge of sales workflow and sales practices helpful. Willing to take initiative to provide solutions when solving

customer concerns/issues. Be able to work non-traditional hours as needed. Deadline driven/fast paced work environment. Reference

Number: 144591
Account ExecutEve, Northern Cincinnati
Cox Media Group ghio, located in Liberty Township, is seeking an Outside Sales Media Consultant who Is responsible foT developing client

relationships by planning, presenting, placing and directing print and digital advertising buys and campaigns. Priorities include continuous

account development and new business account development through aggressive sales strategy including thorough needs analysis utilizing the

full line of Cox Media Group Ohia products

• DetErmines print and online advertising campaign requirements
• Identifies current and future customer service requirements by

estabiiohing rapport with customers
• Helps customer develop and maximize advertising budget
• Obtains client acceptance by developing campaign strategy and

presenting multimedia solutions and implements campaigns by
negotiating and authorizing contracts
Evaluates`and adjusts/redirects campaigns by studying and
analyzing results

• Develops new business contacts and opportunities through
networking, territory mining and referrals

• Prepares reports for customers by collecting, analyzing and
summarizing information and trends
Responsible for reaching monthly revenue goals

• Maintains professional knowledge
• Contributes to the company team effort by accomplishing related

results

Minimum Qualifications:
• Bachelor's degree preferred with emphasis on marketing,

management or communications
• At least three years of successful sales exMerience required with

strong emoMasis in business-tabusiness sales
• Media sales experience with a track record of success
• Multimedia sales experience including digital preferred
• Ability to develop proposals and campaigns

General business understand(ng of marketing and pricing
models

• Proposal development and negotiating skills
• Excellent customer service, communication and presentation

skills
• S4rong computer skis{s including Microsoft Office, Internet and

online sales opportunities
Ability to think creativelywith good time rn~nagemeni and
teamwork skills

Reference Number: 143236

Outstda Single Copy Sales
This position is responsible for manag(ng the tactical execution of sales strategies for CMGQ single copy- newspapers including the: Dayton Dally

News and all CMGO community newspapers. This outside sales position will work wsth multiple levels of our largest retail distributors to

maximize in-store exposure and sales.
Key responsibilities Include: • single Copy retail and corporate route audits to include school

• Devetoping and executing safes and promotion plans for single accounts.
copy re(ail outlets that result in increased sales of our . Working with schools and teachers to maximize Newspaper in
newspapers. Education capy.volume and usage.

• Achieving budgeted volume and revenue goals for single copy Position requirements:
newspapers. • Direct outside sales experience required.

a Making outside sales calls to key retail outlets to maximize single Bachelor's degree or equivalent work exp:~~ience preferred.
copy sales. « Excellent and effective communication, intsrpersonai, and

e Optimize point-of-purchase exposure throughout CMGO markets organizational skills.
that results In winning the store-by-store promotional battles with . p~oyen history of excetlanffallow through. '
competitive print products. o Must be creative and ready open to new ideas.

• Develop sales tactics to grow digital single copy product sales g Proven history of building mutually beneficial, needs-based
and engagement. This position is expected to be making outside re(ation~hips w+th customers.
sales calls every day. . Experience in retail promotions or retail stare sales a plus.

e Maximizing bulk sales of newspapers or digital products to large a Must be available to worfc weekends as needed.
institutions such as schools, hospitals, events and hotels. . Must be able to work with other departments as needed

o Working with Marketing and D(stribution, utilize all promotional including Advertising and Marketing
tools inciudinq in-store signage upcoming Sunday ads online ___
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promotion, masthead coupon promotion, e-mail and social media . Advertising or marketing experience a plus

marketing, to maximize single copy sales. Reference Number: 00144806

this is an entry level but critical pasifian in the radio master control room. This position requires a parson to be tech savvy
. Employees are

responsible for keeping programming on air, engineering local &syndicated talk shows, coordinating live n3wscasts 8~ 
following Cox PAedia

Group &FCC guidelines. This is a fast paced position that requires multi-tasking & fhe abltity to trouble-shoot issue
s under pressure. This

person should be aself-starter, critical thinker and takes pride in their work. This person reports to the Assistant P
rogram Director.

Job Responsibilities: We Look For:

• Operation of station broadcast transmitter Ability to remain cool under pressure

• Coordination of remote broadcasts

• Understanding and ability to (mpiement Emergency Alert System

• Producing local &syndicated talk shows

• Assisting anchors with breaking news/editing audio

• Production dubbing &producing
Maintaining 3 radio station simultaneously

• Other duties as assigned
We l.oak For.

Reliability
~Ilingness to team

• A commitment to high performance

• Weekend, evening & on calf availability a must

• Knowledge of editing software including Adobe Audition

• 2 years of soundboardJradio experience renuired

We provide:
• Opportunities for advancement
• A positive supportive work environment

• A fun fast paced job for the right person
Reference Number: 140830.

Reporters play key roles in Cox Media Group's drive to be the essential source for local news, cultivati
ng important sources and building

relationships that resu{t in scoops. They are accurate, fair, nimble and flexible while providing an acceptable volume 
of high-quality, unique

content for at least three of our four platforms (N, print, radio, digital). With sound news judgment and a keen 
understanding of mufti-platform

-news cycles, they create timely content in the forms best suited to each audience's needs. With a keen understanding of each platform's

strategies; they create content aimed at growing audience and audience satisfaction. Reporters collaborate closely with content managers but

exercise independent Judgment and action in the field. They work under pressure and conduct themselves in a professional manner.

Responsibilities; Minimum Qualifications:

• Gather news stories and Images; investigate claims from o~cials . Valid driver's license and access to transportation

and others; verify accuracy and truthfulness of facts. Excellent writing and communication skills

• Quickly respond to breaking news and other ass(gnments and Photolvideo experience

return images and information for digital and radio. 'referred Qualifications:

• Immediately tell Breaking News Team and editors about . _College degree

breakinglfimely news and multi-platform sharing opportunities. At least one year of newsroom experience

• Capture key images; video and audio and be proficient in visual Job Competencies:

story-telling a News judgment, initiative and problem-solving

o Apply multi-platform news Judgment to all assignments. Accuracy and thoroughness and sense of urgency

• Use social media to.engage and grow audience; regularly DependabllEty and follow-through and able'o meet deadlines

suggest stories from social media tips and audience Ability to think and act clearly and quickly under pressure

engagement. ~ . Accurate and fast wrltingtnews-gathering skills for ail four

• Be competent at producing news in aH 4 platforms —radio, N, platforms

print, digital. Expertise in ail four platforms

• Be able tp write clear, accurate and we~i-written news stories, Interviewing skills
using critical thinking skills to challenge assumptions. . Utema! relationship-building, communication and pracess-

• Understand audience c~oais and metrics in all four platforms and following.
know how to use that information to maximize audience . Maste of romotional and process language

en a ement and reach. ry p
g ~ • Sias awareness and ability to balance stories

Meet additions! minimum job requirements and processes for , Flexibility and ability to quickly adapt to chsnge and work as a

specific broadcast/publishing beaVjobs team

Packaging Associates
Cux Media Group Ohio is seeking qualified candidates to work at its Print Technology Center in Frank

lin, Ohio.

Responsibilities: Responsibilities Continued:

• Feeding of pre-printed materials and newspaper sections into . Operation of powered strapping equipmen,

the inseR machine • Cleaning of work area as needed

• Stacking of bundled newspapers from press delivery systems M(nimum Qualifications:

and transporting to appropriate areas s At least 18 years of age
• F2emoval of newspaper sections and/or pre-printed materials . Ability to Iift 20 to 50 Ibs repeatedly

from created packages
Contact., kymberly.bell@coxinc.com 

Ab}lity to stand for long periods of time

Reference Numbers:
days —144192
Nights - 144187
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We offer these excellent benefits:

Medical ~ Dental (Vision (Pension ~ 401k with a company match ~ Paid vacati
on ~ Fitness Center

Ta apply, go to:
http:!/www.coxmedi agrou p.com/careers

No telephone calls please

Gox Media Group Ohio is the area's leading single, integrated media organi
zation: This organization is comprised of WHIO-N's Channel 7,

the Dayton pally News, Springfield News-Sun, Journal-News, Cox Ohio'
s Southwestern Ohia weekly newspapers, our commercial printing and

mail operations and Cox radio stations in Dayton {WHIO AM and FM, WHK
O and WZLR). Gox was started in 1898 by Governor James M. Cox.

Cox Medla Group Ohio is a unit of Cox Enterprises.

Cox Medra Group Ohio is an Equa! Opportunity Employer 
Revised.• 07.2074
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Mitchell, Toni (CMG-Dayton)

From:
Sent:
To:

Sui~ject:
Attach rnents:

Greetings,

Reinman, .Sarah (CMG-Dayton}
Tuesday, July 29, 2014 4:43 PM
Clark State Community College; Collegiate Broadcasters, Inc.; Dayton NAACP; Day-Vest;
Edison State Community College; Emi Tifey; Eric Anderson; Fortis & Rets; Howard
University, IBC -Kenny Pyles; Indiana Wesleyan University; lob Center; Kent State
University, Leadership Institute; Melinda Jeffery; Miami lacabs -Columbus; Miami
Jacobs College; Miami University -Career; NAB Career Center; Ohio Center for
.Broadcasting; Ohio Universi#y; Sinclair College -Career; Wilberforce University -Career
lab Opportunities: Cox Media Group Ohio
CMG Ohio Positions 07.29.2014.pdf

Here is a current (ist of open positions in Cox Media Group (CMG) Ohio. We are currently seeking qualified candidates for
these positions. Please distribute these openings throughout your organization.

Best Regards,
Sarah

Sarah Reinman ~ HR Administrator
Cox Media Group Qhio ~ 1611 S. Main St. Dayton, Ohio 45409
Ph: 937-225-699$ Email: sarah.reinman(i~coxinc.com
CREATING SOLUTIONS. DELtVERiNG RESUI:TS.
Newspaper ~ Television (Radio (Targeted Print, Event &Digital Products ~ Commercial Print ~ Direct Mail ~ Digits! Ad
Services
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HR MANAGER -University and Employee Relations

The Human Resource Manager serves as a key business partner and provides a variety of huma
n resources consulting services in

oilaboration with the Director, HR. This role will provide HR support and expertise in the core func
tional aroas of Human ~tesources with a

,najar focus on dfversfty and battding our brand and relationships with laca! cal/eges and unlver
sJffes focusing on and identifying talent.

Successful candidates will also have recruiting and some employes relations experience. Th
is role implements tactical and strategic HR

programs and is responsible for continuously evaluating and optimizing operational efficiencies. 
Incumbent will have foundational knowledge of

organizations! development working in a corparat~ environment.

Primary Responsibflifies and Essential Functions Preferred

• Serve as-the expert in college recnaiting and developing • Experience working with employee relations

internship programs as well as defining and monitoring key . Protect management

metrics to evaluate campus recruitment PHft or SPFiR certification a plus

• Technical HR knowledge, e.g., employment laws, FLSA,

recruiting and selection, talent management, and training and

development.
• Knowledge of HR best practices and demonstrated success

working with college relation programs.

• Strong organtzatianai and leadership skills and demonstrated

ability to manage conflicting priorlt(es.
M(nimum Requirements
• Bachelors degree in related field or equivalent experience

• Minimum of five (5} to seven( 7} years of HR experience, with a

minimum of (3jyears in HR Manager or comparable role

supporting client groups of 200+ employees

• 2-3 years' experience in building relationships with colleges and

Ability to prioritize. and deliver results against a work plan in a

fast-paced environment, giving attention to detail

Exceilant communication skills, both written and oral.

Ability to work with little or no supervision.

Demonstrated analytical and problem solving skills.

Reference Number: 146232

Operating Techn{clan
The Operating Technician will play an integral part In the "on-aid' operations for CMG Ohio. T

his parson will be responsib:a to work as both at

Technical Director and Maste[ Control Qperetar. The Operating Technician will be a problem
 solver, energetic, service ori~anted, weal organized,

detailed oriented and ablo to multi-task in a high energy fast paced evolving environment to suppo
rt the Er+gineering/Newsroom operations. The

successful candidate must have a strong technical aptitude with the abi{ity to understand the newscas
t opeCation and workflow.

Operational. responsitsilities _: Cross-functtonai team ptaysc _ _ - . ,

• Responsible for production control room equipment • Foster open communication with staff, and support team's vision,

Work with Producers in the control room to produce a newscast direction, and priorities

minimizing errors • Collaborates with the newsroom on broadcast related issues

• Troubleshoot issues that may occur in the control roam during

newscasts
• ~perat~s all necessary equipment for each newscast

• Operates multiple assets of our Master Control and Production

Confrof rooms

• Support a positive, business climate which motivates employees

• Demonstrate the flexibility necessary to adJust to

changing/additional duties and responsibilities as the markets

and company changes

• Must be a team player with the ability to multi-task in a fast

paced rapidly changing environment

Reference: 145750

News Photographer/Editor
WH O-TV and Cox h+Sedia Group is seeking apart-time news photographerleditor to work as 

part of our award-winning team in Dayton, Ohio.

We're a company that is leading the way in the multi-platform journalism. You'll be part of a g
roup that is dedicated to serving our customers

through our television, print, radio and digital platforms. There is no guarantee this part
-time position will become fuiltime.

Position Responsibilities; Position Requirements:

• Must be able to work in high-pressure situations At least 1 year experience working in a television news

• Must be able to make quick editorial and technical decisions in environment, including but not limited to shooting news video

the field and during editing non-linear editing, shooting live shots and lighting

• Must wor{c well in elf types of outdoor conditions Experience with ENG truck operation desired

• Must be flexible In scheduling due to the changing needs of Be able to lift and carry upwards of 501bs ofi equipment

news events, including being on-call Reference Number. 143920

• Must have a team attitude for winning with an emphasis on

findin4 solutions and not nrobiems

Graphic Designer 
`

Cox Media Group Ohio has a rare job oppcsrtunity for a Graphic Designer to join its dynamic 
creative team, The position includes a diverse mix

of media experiences for an enterprising designer. Work inside aleading-edge media 
center, creating still and animated graphics for a variety of

cross-platform projects including the #1 ranked CBS affiliate in the country, as well as
 projects for a variety of digital properties, newspaper and

radio... . . .

Requirements: Preferred:

• Bachelor of Arts or equivalent training • 4 years professional design experience in a broadcast environment

• Abii~ty to work under tight deadlines while maintaining a high quality or equivalent

' of work •Knowledge of DEKO, Chyron, or other graphic playback systems
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• Working knowledge of Adobe Creative Suite, primarily Photoshop, Submit Resume and link to
Illustrator, and After Effects Reference Number: 144239
• Rroficiency in Cinema 4D
• Excellent communication skills
• A great attitude and desire to collaborate
• Strong project management skills and ability to prioritize
• Seif-motivation
• A strong graphic design demo. establishing 2d and 3D animation
skills (resumes without a link demonstrating your work will not be

Traffic Assistant
The Traffic Assistant provides internal and axtemal customer support to facilitate advertising media schedules and products for sales. This-role

requires technfcai skills and will be responsible for processing tragic and copy instructions for local and national advertis(ng which fnrludes

constant communication with media consultants and agencies. Produces dub lists, end can trouble shoot issues as nestled. in addition this

person will serve as a backup in other capacities within the traffic team which could include network reporting, national sales support and other

duties as assigned. Knowledge of OSI helpful, proficient in Microsoft office products. Excellent communication skills verhai and wrliten with

attention to detail a must. Knowledge of sales workflow and sales. practices helpful. Willing to take initiative to provide solutions when solving

customerconcerns/issues. Be able to work non-traditional hours as needed. Deadline driven/fast paced work environment. Reference
Number: 14459'i
Account Executive, Northern Cincinnati
Cox Media Group Ohio, located in Libarty Township, is seeking an Outside Sales Media Consultant who is responsible for developing client
relationships by planning, presenting, placing and directing print and digital advertising buys and campaigns. Priorities include continuous
account development and new business account development through aggressive sales strategy induding thorough needs analysis utilizing the

full line of Cox Media Group Ohio products ,

• Determines print and online advertising campaign requirements
• Identifies current and future customer service requirements by

establishing rapport with customers
• Helps customer develop and maxim(ze advertising budget
• Obtains client acceptance by developing campaign strategy and

presenting multimedia solutions and implements campaigns by
negotiating and authorizing contracts

• Evaluates and adjustslredirects campaigns by studying and
analyzing results

• Develops new business contacts and apportunitias through
networking, territory mining and referrals

• Prepares reports for customers by collecting, analyzing and
summarizing information and trends

• Responsible far reaching monthly revenue goals
• Maintains professional knowledge
• Contributes to the company team effort by accomplishing related

rasults

Rllinimum QuaNficatians:
• Bachelor's degree preferred with emphasis on marketing,

management or communications
+ At least three years of successful sales experience required with

strong emphasis in business-tabusiness sales
• Media sales experience with a track recar~ of success

Multimedia sales experience including digital preferred
• Ability to develop proposals and campaigns

General business understanding of marketing end pricing
models

• Proposal development and negotiating skills
• Excellent customer service, communication and presentation

skills
• Strong computer skills including Microsoft Office, inte:'net and

online sales opportunities
• Ability to fhink creatively with good time rranagement,and

teamwork skills
Reference Number: 143236

Outside Single Copy Sales
This position is responsible for managing the tactical execution of sales strategies for CMGQ single copy newspapers inc4uding the Payton Daily

News and ail CMGO community newspapers. This outside sales position wiA work with multiple levels of our largest retafi distributors to

maximize in-store exposure and sales..
Key responsibilffies Include: • Single Copy retail and corporate route audits to include school

• Developing and executing sales and promotion plans fior single accounts.
copy retail outlets that result in increased sales of our • Working with schools and teachers to maximize Newspaper in
newspapers. Education copy volume and usage.

• Achieving budgeted volume and revenue goals far single copy Position requirements:
newspapers. e Direct outside sales experience required.

• Making outside sales calls to key retail outlets to maximize single . Bachelor's degree or equivalent work expErience preferred.
copy sales. . Excellent and effective communication, interpersonal, and

• Optimize point-of-purchase exposure throughout CMGO markets organizational skills.
that results in winning the store-by-store promotional battles with , proven history of excellent follow through.
competitive print products. e Must be creative and ready open to new ideas.

• Develop sales tactics to grow digitaLsingie copy product sales proven history of building mutually beneficial, needs-based
and engagement. This position Is expected to be making outside relationships with customers.
sales calls every day. . Experience in retail promotions or retail store sales a plus.

• Maximizing bulk sales of newspapers or digital products to large ~ Must be available to work weekends as needed.
institutions such as schools, hospitals, events and hoFels.

• Must be able to work with other departments as needed
Working with Marketing and Distribution, utilize all promotional including Advertising and Marketing
tools, inciudin in-store si na e, u cumin Sunda ads, online
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promotion, masthead coupon promotion, e-mail and social media • Advertising or marketing experience a plus

marketing, to maximize single copy sales. Reference Number. 00144$06

'art-Time Board OperaforlProducer
Phis is'an entry level but critical position in the radio master control room. This position requires a

 person to be tech savvy. Employees are

responsible for keeping programming on air, engineering local &syndicated talk shows, coordinating l
ive newscasts & follow(ng Cox Media

Graup &FCC guidelines. This is a fast paced position that requires multi-tasking &the ability
 to trouble-shoot issues under pressure. This

person should be aself-starter, critical thinker and takes pride in their work. This parson reports to 
the Assistant Program Director.

Job Respansitstlities: We Look For:

• Operation of station broadcast transmitter • Ability to remain cool under pressure

• Coordination of remote broadcasts • A commitment to high performance

• Understanding and ability to implement Emergency Alert System • Weekend, evening 8 on call availability a must

• Producing local &syndicated talk_ shows Knowledge of editing software including Adobe Audition

• Assisting anchors with breaking news/editing audio • 2 years of soundboard(radio experience required

• Production dubbing &producing We provide:

• Maintaining 3 radio station simultaneously • Opportunities for advancement

• Other duties 8s assigned A positive supportive work environment

We Look For: • A fun fast paced job for the right person

• Reliability Reference Number: 140830

• Wiliingness to learn
Ali Media Journalist
Reporters play key roles in Cox Media Group's drive to be the essential source for local news, cultivati

ng important sources and building

relationships that result in scoops. They are accurate, fair, nimble and flexible while providin
g an acceptablE volume of high-quality, unique

content far at Isast three of our four platforms {TV, print, radio, digital}. With sound news Judgmen
t and a keen unde~stand~ng of mufti-platform

news cycles, they create Umely content in the forms best suited to each audience's needs. With a
 keen un~arstanding of wash platform's

strategies, they create content aimed at growing audience and audience satisfaction. Reporters collaborate closely with c~~ntent managers but

exercise independent judgment and action in the field. 'T'hey work under pressure and conduct themselves in a professior,~i manner.

Respon~6bttities: Minimum QuaOifilcations:

• Gather news stories and image; investigate claims from o~cials • Valid driver's license and across to transportation

and others;. verify<accuracy and tru#hfulness of facts. . Faccelient writing and communication skills

• C~uickiy respond to breaking news and other assignments and • Photo/video experience

return images and Information. for digital and radio. Preferred Qualifications:

• immediately tell 8rczaking News Team and editors about • Goilege degree

breaking/timely news and multi-platform sharing apportuntties. . At least one year of newsroom experience..

• Capture key images, video and audio and be proficient in visual Job Competencies:

story-telling News judgment, initiative and problem-solving

• Apply multi-platform news judgment to all assignments. . Accuracy and thoroughness and sense of urgency

• Use. social media to engage, and grow audience; regularly Dependability and follow-through and able io meet deadlines

suggest stories from social media tips and audience Ability to Think and act clearly and quickly under pressure

engagement. . Accurate and fast writing/news-gathering skills for all lour

• Be competent at producing news in a114 platforms —radio, N, platforms

print, digital. Expertise in ail four platforms

• Be able to write clear, accurate and well-written news stories, . interviewing skills

using critical thinking skiNs to challenge assumptions. internal relationship-building, communication and process-

• Understand audience goats and metrics in all four platforms and following.

know how to use that information to maximize audience Mastery of promotional and process language

engagement and reach. Bias awareness and ability to balance storms

• Meet additional rninimum job requirements and processes for Flexibility and ability to quickly adapt to change and work as a

specific broadcasUpublishing beaUjobs team

Gox Media Group Ohio is seeking qualified candidates to work at its Print Technology Cent
er in Franklin, Ohio.

Responsibilities: Responsibilities Continued:

• Feeding of pre-printed materials and newspaper sections into • Operation of powered strapping equfpmeni'

the insert machine e Cleaning of work area as needed

• Stacking of bundled newspapers from press delivery systems Minimum Qualifications:

and transporting to appropriate areas . At least 18 years of age

• Removal of newspaper sections andlor pre-panted materials . Ability to lift 20 to 50 ibs repeatedly
from created packages . .Ability to stand for long periods of time

Contact: kymberJy.bel!@coxinc.com Reference Numbers:
Qays —1 Q4192
Nights - 144187
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We offer these excellent benefits:

Medical ~ Dental. ~ Vision (Pension (401 k with a company match (Paid vacation ~ Fitness Center

To apply, go to:
http://www.coxmediagroup.cam/careers.

No telephone calls please

Cox Media Groap Ohio is the area's leading single, integrated media organization. This organization is comprised
 of WI-E10-TV's Channel 7,

the Dayton Daily News, Springfield News-Sun, Journal-News, Cox Ohio's Southwestern Ohio weekly newspapers, our 
commercial printing and

mail operations and Cox radio stations in Dayton (WHID AM and FM, WiiKO and WZI.R). Cox was started in 1898 by
 Governor James M. Cox.

Cax Medfa Group Ohio is a unit of Cox Enterprises.

Cox Media Group Ohlo is an Equal Opportunity Employer Revised: 07.2014
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C;arrison, Jamica GCMG-Dayton)

From: Jones, Treva (CMG-Dayton)

Sent: Thursday, October 02, 2014 S:Q7 RM

Subject: Cax Media Group -Recruitment Efforts - HR Manager

Attachments: CMG HR Mgr Ohio as of 10012014.dacx

Bcc: 'cheryi.krueger@wright.edu', 'careers@wittenberg.edu'; 'hwilliams@wilberforce.edu';

'christine.wiley@udayton.edu'; 'garrijQl@odjfs.state.oh.us'; 'sharma.fox@sinclair.edu';

'krichbaum.l9@asu.edu'; 'gary@beonair.com; 'Ihinkebein@national-college.edu';

'careers@darkstate.edu'; 'careercenter@nab.org'; 'igoff@mvctc.com';

'joanie.krein@miamijacobs.edu ; 'tscjabs@kent.edu'; 'kslaton@jvscinti.org';

'swackkid@yahoo.com'; 'dean.blimineC~indwes.edu'; 'huocrecruit@gmail.com';

'career@edisonohio.edu'; 'career@cedarvi(le.edu'; 'mrobinson6@devry.edu'; 'Day-

vest@iycos.com'; 'josh.logan~csu.edu ; 'lesa.devond@csu.edu ;Jones, Treva (CMG-

Dayton}; 'career@cedarville.edu'

Greetings,

Please post the attached Cox Media Group Job Description's on your website and/or job board for up to 3D days if

possible to ensure our company advertising efforts are in compliance with all FCC recruitment listings in the community.

Job Title: HR Manager

Job Location: Cax Media Group - 1611 South Main Street, Dayton,_ Ohio 45409

Number of Positions: 1

Salary Range: Market

How to Apply: jobs.coxmedia~raup.cam

Thanks In Advance,

~~~ ~~~
~,~_~>~:

Treva Jones ~ Human Resources Coordinator
Cox Media Group Ohio ~ 1611 S. Main St. ~ Dayton, OH 45409

Ph: (937) 225-6997 ~ Far,:: (937} 225-2153 r Email: Treva.Jones(c~coxinc.com



~,/t,~ ~
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Do You Have Strong Employee Relations and Recruiting Skills?

Passion for Building Diverse Teams?

Cox Media Group Ohio i~ baking for an

HR MANAGfER -

The Human Resource Manager serves as a key business partner and provides a variety of human resources
consulting services in collaboration with the Director, HR.

This role will provide HR support and expertise in the core functional areas of Human Resources with a major
focus on employee relations and recruiting, diversity and building our brand and relationships with local
colleges and universities focusing on and identifying talent. Successful candidates will have both employee
relations and recruiting experience.

Successful candidates will also have emp/ayee retatlans and recrultfng experience. This role im?lements-
tactical and strategic HR programs and is responsible far continuously evaluating and optimizing operational
efficiencies. Incumbent will have foundational knowledge of organizational development working in a
manufacturing and corporate environment.

Primary Responsibilities and Essential Functions
• Responsible for supporting 200+ manufacturing employees
• Serve as the expert in college recruiting and developing internship programs as well as defining and

monitoring key metrics fo evaluate campus recruitment
• Technical HR knowledge, e.g., employmentJaws, FLSA, recruiting and selection, talent management, and

training and development.
• Knowledge of HR best practices and demonstrated success working with college relation programs.
• Strong organizational and leadership skills and demonstrated ability to manage conflicting priorities.

Minimum
• Bachelor's degree in related field ar aquivalent experience
• Minimum of five (5) to seven {7) years of HR experience, with a minimum of (3) years as a HR Manager or

comparable role supporting client groups of 200+ employees
• Excellent communication skills, both oral and written
• Ability fo work with little or no supervision
• Demonstrated analytical and problem solving_ skills
• Ability to work flexible hours to include some evenings and weekends

Preferred
• Experience building college relationships and intern programs

Project management experience
• PHR or SPHR certification a plus
• Ability to prioritize and deliver results against a work plan in a fast paced environment, giving attention to

detail

If this sounds Eike the job far you or someone you know please go to : http:l/www.coxenterprises.com/careers and
caarrh fnr Fnh ft 1.SR9?9



Garrison, Jamica (CMG-Dayton)

From: Jones, Treva (CMG-Daytan}

-Sent: Thursday, October 02, 2014.5:13 PM

Subject: Cox Media Group -Recruitment Efforts -Multimedia Reporter/First Responder

Attachments: Multi+Media+First+Responder+10.14.docx

Bcc: 'cheryl.krueger@wright.edu'; 'careers@wittenberg.edu'; 'hwiiliams@wil6erforce.edu';

'christine.wiley@udayton.edu'; 'garrij0l@odjfs.state.oh.us'; 'sharma.fox@sinciair.edu';

'krichbaum.l9@osu.edu'; 'gary@beonair.com'; 'Ihinkebein@national-college.edu';

'careers@clarkstate:edu'; 'careercenter@nab.org'; 'igoff@mvctc.com';

joanie.krein@miamijacobs.edu`; 'cscjobs@kent.edu'; 'kslaton@jvscinti.org';

'swackkid@yahoo.com ; 'dean.blimine@indwes.edu ; 'huocrecruit@gmail.com',

'career@edisonohia.edu'; 'career@cedarvi!le.edu'; 'mrpbinson6@devry.edu ; 'Day-

vest@lycos.com'; josh.logan@csu.edu'; 'lesa.devond@csu.edu'; 'career@cedarville.edu';

Jones, Treva (CMG-Dayton)

Greetings,

Please post the attached Cox Media Group Job Description's on your website and/or job board for up to 30 days if

possible to ensure our company advertising efforts are in compliance with all FCC recruitment listings in the community.

lob Title: Multi Media Reporter/First Responder

Job Location.: Cox Media Group - 1611 South Main Street, Dayton, Ohio 45409

Number of Positions: 2

Salary Range: Market

-How to Apply: jobs.coxmedia~roup.com

Thanks In Advance,

~~~ ~~
t-~aa~;~

Treva Jones (Human Resources Coordinator
Cox Media Group Ohio ~ 7611 S. Main Sf. ~ Dayton, OH 45409

Ph: (937) 225-6997 ~ Fax:: {937) 225-2153 f Email: Treva.Jones(c~coxinc.com



Cox Medfa Group - Ohlo is the area's leading single, integrated media organization. This organization is

comprised of WNlO-N's Channel 7, the Dayton Daily News, Springfield News-Sun, Hamiftort

JournalNews, Middletown Journal, Cox Ohio's Southwestern Ohio weekly newspapers, our commercial

printing and mail operations and Cox radio stations in Dayton (WHIG AM and FM, WHK~ and WZLR).

Cox was started in 1898 by Governor James M. Cox. Cox Media Graup- Ohio is a unit of Cox Cnter~rises

Multimedia First Responder
We are seeking self-sufficient journalists capable of cultivating important contacts in the field, asking key

questions on breaking news scenes to quickly determine scope of event and work well under p. essure in

a fast-paced work environment.

Responsibilities:
• Respond to scene of breaking news, where they will operate Live U for live TV coverage

• Operate still camera for web/print use
• Use smart phone io quickly send. still pictures via email to breaking news team

• Use ahand-held scanner to monitor breaking news while out of-the office

• Use a GPS and paper maps to navigate to scenes quickly

• Share 'snformation quickly with breaking news team so planning-can begin among all plat€orms

• Be available for Live U shots at least one hour before and during all TV newscast times.

Minirrrum Qualifications:
Give initial live report from scene for radio, so voice skills a requirement

• Work independently in the field while multi-tasking and stayirg in constant communication with the

breaking news team
• Scanner experience a plus
• Above-average knowledge of streets in Dayton and these counties in the Miami Valley -area

(Montgomery, Greene, Clark, Preble, Darke, Champaign, Logan, Shelby, Mercer, Miami, Auglaize,

Warren, Clinton, Wayne Co. Indiana) a plus

We offer these excellent benefits:
Medical •Paid vacation

• Dental • 401k with a company match
• Usion • Onsite Fitness center &dining facility
• Pension

To apply, submit resume to: caryn.golden@cmgohio.com

Subject Line: Mu{timedia First Responder
Please include salary requirements
No telephone calls please

Cox Media Group Ohia is an Equal Opportunity Employer

' ~



Garrison, J~mica (CN"iG-Dayton)

Fram: Jones, Treva (CMG-Dayton)

Sent: Friday, September 19, 2014 4:30 PM

Cc: Woods, Damon (CMG-Daytan); Mitchell, Toni (CMG-Dayton)

Subject; FW; Cox Media Group -Recruitment Efforts -Reporter

Attachments: Reporter.docx; Reporter.First Responder.docx

Bcc: 'cheryl.krueger@wright.edu', 'careers@wittenburg.edu'; 'hwilliams@wilberfarce.ed~a';

'christine.wiley@udayton.edu'; 'garrij0l@odjfs.state.oh,us'; 'sharma.fox@sinciair.edu';

CCI LOU -Retail Support -Airline; 'krichbaum.l9@osu.edu'; 'gary@beonair.com ;

'Ihinkebein@national-callege.edu ; 'careercenter@nab.org'; 'igoff@mvcte.com ;

joani~.krein@miamijacobs.edu'; 'cscjobsQkent.edu; 'kslaton@jvscinti.org';

'swackkid@yahao.com'; 'dean.blimine@indwes.edu'; 'huocrecruit@gmail.corn';

'career@edisonohio.edu ; 'mrobinson6@devry.edu'; 'Day-vest@lycos.com'; 

'naacpdayton3181@sbcglobal.net'; 'careers@c(arkstate.edu'; ̀jash.logan@csu.edu';

'lesa.devond@csu.edu'; 'career@cedarville.edu'

Greetings,

Please post the attached Cox Media Group lob Description's on your website and/or job kro
ard for up to 30 days if

possible to ensure our compliance with our company advertising efforts with all recrui
tment listings in the community.

Job Title: Reporter &Reporter First Responder

Job Location: Cox Media Group - 1611 South Main Street, Dayton, Ohio 45409

Number of Positions: Multiple Positions

Salary Range: Market

How to Apply: jobs.coxmediagroup.com

Thanks In Advance,

t . ~ ~~ .~`

Treva Jones (Human Resources Coordinator

Cox Media Group Ohio ~ 1611 S. Main St. ~ Dayton, OH 45409

Ph: (937) 225-699? ~ Fax:: (937) 225-2153 ~ Email: Treva.JanesCa>caxinc.com



Reporter
Re~~onsib~lities

• Display urgency, tenacity and passion to get the best, most complete content on
deadline.

• Create breaking news content effectively and communicate to their managers as
soon as a story is confirmed, and update weafher content when weather
conditions warrant.

• When the first to arrive on the scene of breaking news, quickly assess the
situation, relay information to the assignment desk.

• Generate c{eon, concise content that is balanced and unbiased, complete, in-
depth and dependable, incorporating, where appropriate, a diverse range of
sources. Content should not contain errors of fact or judgment.

• Use strong interviewing skills and demonstrate voice and/ar script-writing_ skills
by providing live and/or recorded content for use on radio.

• Demonstrate social media savvy and use technology to file content remotely.
• Are flexible in scheduling because of-the changing needs of news e~ent~,

including working overtime and being on call, and handle other assignrrPnts as
needed.

Additional responsibilities and qualifications:

• Report regularly on breaking and deve(aping weather events and their a~termath.
• Maintain speed, quality and clarity on air while describing breaking news.
• Create multiple news stories per day.
• Fife reports for radio and digital.
• Pleasant-speaking voice with c{ear arficulafion.

• Are flexible in scheduling because of the changing needs at news events,
including working overtime and being on call, and handle other assignments as
needed.

Minimum Qualifications

Bachelor's degree_ preferred or 1-3 years of professional television newscast
experience.

• Valid driver's license.
• Requirements may change over time depending on technology and corr~~any

priorities.

Please apply to this position by visiting cox.cvm/career and search using job ID 9.4486
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Do You Have a Passion for News and Looking for a Challenging Position in a

Coliaborative Newsroom that Delivers Content for AI! Media Platforms

(Digital, Television, Radio and Print)?

Cox Media Group Ohio is looking for an

Ail II!'redia Journalist

All Media Journalists (AMJ) at Cox Media Group Ohio are on the cutting edge. of news. Our AMJs are
trained and equipped to write for newspaper, report and edit TV packages, deliver digital news; photos
and video, and contribute voice and sound to our news radio station. The position will cover a community
beat near Dayton, Ohio, and the new reporter will write and produce TV pacF:ages dally. Some night and
weekend work may be required. Our new AMJ will join a news operation that includes more than 10Q
reporters,_ producers and editors. Together the team produces news and information that nearly 1 million
local residents rely upon to help them live their lives. We produce news on WHtO TV, the No. 1 ranked
CBS news station in the country; the Dayton Daily News, Springfield News-Sun and Hamilton Journal-
News, three strong daily newspapers; WH10 radio, the Plo. 1 Ipcal news radio station; and a suite of local
digital .sites, apps and products.

Primary Respansibllities:

• Displays a strong sense of urgency, high energy and tenacity to report on breaking news and other
,general assignments.

• Displays ability fo work under pressure, and perform multiple tasks simultaneously.
• Develops and nurtures important sources quickly, building relationships that result, in scoops
• Works in close communication with the Breaking News Team members to send in infarmat!on,

pictures, raw video and audio for digital and radio.
• Must work well with a team, but will often be self-directed.
• Uses time effectively and efficiently, meeting deadlines for multiple media platforms.
• Is flexible in shift starting times and work locations.
• Gathers, writes, produces and presents content for digital, television, radio and prin#.

Minimum Qualitications
• Bachelor's degree is preferred.
• Plus 2 — 4 years` experience in a print, i'V or digital newsroom
• Excellent driving record

Cox Media Group is an integrated broadcasting, publishing, di~eet marketing and digital media company that includes
the national advertising rep firrns of Cox Reps. Additionally, CMG owns Cox Target Media, which operates Vafpak,
one of North America's leading direct marketing companies; and Savings.com, a leading nnline source for savings.

The company's operations currently include 14 broadcast television stations and one local cable channel, 57 radio
stations, eight daily newspapers and more than a dozen non-daily publications, and more than 100 digital services.

CMG currently operates in more than 3D media markets and reaches approximately 52 million Americans ~Neekiy,
including more than 32 million N viewers, more than 4 million print and online newspaper readers, and 14 million
radio listeners.

If this sounds like. the job for you or someone you know please go to

http://www.coxenterprises.cam/careers and search for job # 149758.

Cox Media Group is an Equal Opportunity Employer; Minoriti~sNVomenNeterans/Disabled
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COX MEDIA GROUP OHIq IS L44KING FQR
CAN[~►IDATES BAR THE FOLL4WlNG POSIT10N5~
Cox Media Group is seeking Marketing Professionals for our Dayton, Ohio loco~ia~.
As a Marketing Professional you will be responsible for supporting all Nwrketing
activities. These positions ofFe~ an opportunity to support our print, radio, television
and digital medio team.

MARK~7ING CQMMUNETI(ANp PUBIlC RELATIONS SPECIALIST -
J{}B COQE # 1410187
J{~B SUCV~MARY':
The specialist is occo~niable #or executing both internal and external communications
Eor CMGO. This indiv+duol will be responsible Eor writing, editing, and ensuring the
timely flow of information through press releases and other public communication.
Schedule non•news er~terlainmen~ based talent appearances for each platform.
This individual will also write and produce community eveN announcements using
marketing inventory. They will work on the tactical goals for the CMGO Communiy
Outreach progiam. Implement and manage the communiy branding For all platforms.
They will also be the Straet Teom lead handling the dayto-day and tactical efforts. for
phis project. Also institute a CMGO foundofion board so get input, strategy advice
and approval Eram a diverse committee of employees on (inanciol donations and
marketing inventory donations to organizations.

MARKETING CONCERT ANb PROM0710NS SPECIAIiST -
10B CODE #1~A10184
1QB SUMMattY:
The specialist is accountable for the implemeNation of promotions across all CMGO
plai(orrims os well as concerts: Accountable'for seeking out the best artists for our
CMGC? concert series (goal is 4-5 events per years and working fo negotiate with
venue, booking agents and record labels. This job requires high energy and tenaciy,
They will work with our sales team to drive revenue opportunities and promote concerts.

MARKETING EVENTS SPECIALIST -JOB CODE #1410189
JC}8 SUMMARY:
The specialist is accountable for the implementation far CMGC? events with a focus
on the ROl goals. This posiiian is responsible for nego!iating with venues, vendors
and talent for events. This job requires high energy once tenacity. This team member
will work closely with sales io creole additional revenue opportunities

MARKETING COORDINATOR -JOB CODE #141Q185
JC~B SUMMARY:
The morke~ing coordino~ar is responsible for providing execution support for o wide.
vanery of marketing initio~ives on the events, cominuniy outreach and promotions team.
The position will act as a raison in the morkeGng deportment wdh mtemol client groups
including sales and content Io handle details to ensure the on-time and oMarget delivery
of marketing support. The pos+fion requires on individual with exceptional project
managemeN, customer service and problem•solving skills, o strong alleNion to oeial
and follow through, excellent iMerpersonol skills written and ver6ol~ and the ability to
manage a wide vonery of mprkeiing execution tasks under deadline. The morke~ing
coordinator will also provide back up support (or the execution of contests, evens; tid
troi(icking and scheduling, and other odminisUoiive funchors wilhi~ the depar~meN.

_._ .v., ~. _~„~LL~~,~ . .. _ _ _ _ __ _ ..~.:~ ~m:~:._..~
If this sounds litre the jab far ycu or someone you know

please go to: http:l/vwvw coxenterprises.comjcareers and
search far the job number, which is listed above.

,.r ~ .~ .~, ~. ~_~. ~-.~~~ ~.x.~
tide c~~~er t~,es~ e~rceilen~:b~n~fi~~:
• Medico) •Paid vacation
• Denial ~ A01 K with a company match
• Vision • Qnsiie fitness center &dining facility
• Pension

COX MEDIA GROUP OHIO IS AN EQUAL OPPORTUNITY EMPLOYER.
~ - - .~.-_.T-.- ,-..,
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Cox Media Graup Ohio

16115. Main Street

Dayton, Ohio 45409

The following positions are open and candidates will be considered far:

All Media lournatist

Our AMJs are trained and equipped to write for newspaper, report and edit N packages, deliver digital

news, photo and video and contribute voice and sound for our news radio station. This position will

cover a community beat near Dayton, Ohio. Some night and weekend work may be required. For more

specific requirements and to apply, visit: http:l/www.coxmedia~roup.com/careers. Use Job iD 149396

Reporter (Nj

Strong interviewing skills and the ability to cover breaking news effectively snd accurately area must.

Our reporters must display urgency, tenacity and passion to get the best and most complete content an

deadline. Our reporters should be social media savvy and have the ability to use voice and script writing

skills to contribute to radio as appropriate.. For more specific requirements and to apply, visit:

http://www.caxmedia~roup.com/careers. Use Job ID 144$46

Videographer I /Part-Time

Must be able to work in high-pressure situations and able to make quick editorial and technical decisions

in the field and during editing. Must be fiex'rble in scheduling due to the changing needs of news events,

including being on-call. At least 1 year experience working in a television news environment, including

.but not limited to shooting news video, non-linear editing, shooting live shots and lighting. Experience

with ENG truck operation desired. 8e able to lift and carry upwards of 501bs of equipment. For more.

specific requirements and to apply, visit: http://www.cozmedia~roup.cam/careers. Use Job ID 148001

Videographer/Editor li Fut!-time

Interested persons should be able to demonstrate good news judgment and the ab€lity to work in afast-

paced, deadline-oriented atmosphere. Applicants shouldhave previous experience working in a

television news department, including shooting, lighting, non-linear editing and ENG truck operation.

Experience with use of a DSLR camera abig -plus, For mare specific requirements and. to apply, visit:

http:l/www.coxmedia~roup.com/careers. Use !ob IQ 249242 and 1410413.

Cox Media Group Ohio Is An Equal Opportunity Employer
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MARKETING EVENTS SPECIALIST

JOB DESCRIPTlQN

DEPARTMENT: 19tfarketing

REPORTS TO: Manager, Events and Community Outreach

1UB STATUS: Full-time, New Position

5ALARY GRADE: TBQ

JbB SUMMARY:

The specialist is accountable for the implementation for CMGO events with a focus on the RQI goals.

This position is responsible for negotiating with venues, vendors and talent for events. This job require3

high energy and tenacity. This team member will work closely with sales to create additional revenue

opportunities.

a Event production for all CMGO Ci2C events (including but not limited ta, Dayton Women's Fair,

Radiathon, HomeWorld, Radio Unplugged events)

o Negotiate venues, vendors, talent,'and services and. ensure all contracts aye legally vetted for

Liability/insurance/safety obligations.

Develop and manage the P&Land project plans.

• Work with key stakeholders to develop sponsorship benefits packages (collaboration with sales)

and provide client support before, during and after event.

~ Develop and execute the marketing plan to generate awareness of the events, ticket sales, and

sponsor deEiverables.

+ Conduct post-event evaluations to optimize results with future events and provide proof-of-

performance summaries and presentations underscoring client R01

QUAIIFtCATIONS

1. BA degree required (marketing, communications, public relations or English preferred).

2. S years of event marketing and project management experience.

3. Strong project management skills needed. Accountable for quali#y of outcome.

4. Highly creative, yet detail oriented.

5. Positive attitude with the ability to work in a team setting and willingness to assist whenever

needed to get the job done.

6. Excellent interpersonal, organizatior~a{, verbal and written communicatic~~.,skilfs.

7. Strong customer service skills required.
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CQ)C MEDlA GROUP ~HIQ 15 LQt~KINIG F4R
CAI~EDtDATES FOR THE FOltt?WtNG POSlTION~?
Cox Mfedia Group. is seeking Marketing Professionols far our Dayton, Ohio location.
As a Morketing Professions{ you will be responsible for supporting al( Marketing
activities. These positions offer an opportunity to support our priN, radio, television
and digilol medio team.

MARKE'[(NG COMMUNETY AND PUBLIC REIATiC?NS 5PECiAE1ST
10B CODE #1410187'
JOB 5UPv1lv4ARY:
The spec+alist is accountoble (or executing bosh iniemal and external communicotions
for CMGO. This indwiduol will oe responsible for writing, editing, and ensuring the
timely How of information through press releoses and other public communication.
Schedule no~rnews entectamment based tolent appearances for each platform.
This individuol will also write and produce community event announcements using
mo~keting inveNory They will work on the Iaclica) gools For the CMGO Community
Outreoch prog~om Implement and manage the communiy branding for oll platforms.
They will also be the Sheet Team lead handling the daytaday and toctical efforts for
this project Also institute a CMGO foundation boord to get input, stm#egy advice
and approval from o diverse comminee of employees on financial donations and
marketing inventory donations to organizotions.

A+IARK~T(NG CONCERT AND PROMOTK?NS 5PFCft~L15T' —:
10B CODE #1410184
JC7B SUMMARY:
The speciolisf is accoumable for tNe ;mplemenfotion of promotions across all CMGO
platforms as well as concerts Accountable for seeking out the beef artists for our
CMGO concert series (gop) is 4-5 events per yeory and working )o negotiate with
venues, booking agents and record labels. This job requires high energy ark tenacity,
They will work with our sales ream to drive revenue opportunities and promote concerts.

MARKETtNG EVENTS SPECIALIST —JOB CODE ~ 1410T84
1C?B SUNtN~#RY:
The specialist is accountable for the implementotion for GMGO events with o focus
on the ROI gools. This position is responsible For negotiating with venues, vendors
and talent for events. This job requires high energy and tenacity. This team member
will work closely w~ih sales to creole addi~~onal revenue opportunities.

MARKETING COORDINATOR —JAS CODE #1410185
J08 SUMMARY•.
The marketing coordino~or is responsible for providing execution support for a wide
variety of morkehng initiatives on the events, community outreach and promotions team.
The position will act os a liaison in the marketing deportment with internal client groups
including soles and content io handle details fo ensure the arrtime and omtarget delivery
of marketing svppod. The position requires an individual with ezcepiionai project
management, customer service and problemsolving skills, a strong onention +o de~oil
and follow Through, ~ceUen~ imerpersonol skills ~wnflen and verbplJ and the ability to
manage o wide variety o1 marketing execution tasks under deadline, The marketing
coordinator will also prowde back. vp support for the execution of coNests, events, od
I~aHicking and scheduling, and other administrative functions within tie department.

..... ._.~__ _.. ~ . ~_........~. ..._. _...._ . .. ._ _...,..0 ~_ .._... _...:._......_...... .. ....
If this sounds like the job for you or someone you ka~ce~ ':

please ga ta: http://wwv~ coxenterpris~s.c~m/careers and

search for tine jab number, WEtItIt 15 IISE@!~I Q~Y~.
.. .. __-,.__. .., ._. _ ....-.-.. ....,.__. ._.._,. ...._._n,...~..__..._._.._.... _

~e c~£fier these exce~fent ~Senefits:
• Medical •Paid vacation .
• Dental • 401 K with o company mooch
• Vision • Onsite fitness cemer &dining facility
• Pension

COX MEDIA GROUP OHIO IS AN EQUAL OPPORTUNITY EMPLOYER.
Y _.t;~ -4~"L'~i~."-' '~-~ J~~~~r`~~ ~k~,~4~~d ' ~4;'~~ ~1_; art ~ ~ ~ '~~~ .~i.~'j.~

~_'_:~- __~f~M_c'~a'91t71.~.~.~~,.ti ~. _ _ . . c .,. _ a _ ~ ~ ~ t' _ . ,r 
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MARKETING Coordinator

10B DESCRIPTION

DEPARTMENT: Marketing

REPOR75 TD: Manager, Events and Community Outreach

!oB STATUS: Fuli-time

SALARY GRADE: TBO

10B SUMMARY:

The marketing coordinator is respon5ibie far providing execution support for a wide variety of marketing

initiatives an the events, community outreach and promotions team. The position will act as a liaison in

the marketing department with internal client groups including saes and content to handle details to

ensure the on-time and on-target delivery of marketing support. The position requires an individual

with exceptional project management, customer service and problem-solving ski!!s, a strong attention to

detail and fallow through, excellent interpersonal skills {written and verbal) and the ability to manage a

wide variety of marketing execution tasks under deadline. The marketing coordinator will also provide

back up support far the execution of contests, events, ad trafficking and scheduling, and other

administrative functions within the department.

• Assists marketing. specialists and managers to execute details ofnumerous consumer contests,

B2C events, marketing campaigns and promotional partnerships -all requiring an attention to

detail and the ability/willingness to communicate tajwith key constituents
o Contest fulfillment and prize management for departmental promotions

e Tracking of tickets and prizes that come into the department

• Creation and maintenance of departmental calendar to inckude ail events, promotions, and

ma jor sponsorships
• Manage ordering ail promotional materials for the marketing department and street team

efforts
• Maintain prize winner database

e Serves as primary back up to related functions for the department

QUAUFICAT30N5

1. Associates degree required (marketing, business, communications ar a related field).

2. 3 years of marketing and project management experience.

3. Strong project management skills needed. Accountable for quality of outcome.

4. Proficient in Microsoft office including excel, ward, and power-paint.

5. Experience with Photoshop preferred.

6. Highly creative, yet detail oriented..

7. Positive attitude with the ability to work in a team setting and willingness to assist whenever

needed to get the job done. .

8. Excellent interpersonal, organizational, verbal and written communication skills.

9. Strong customer service skills required.
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CC~X MEDIA GROUP t}HIO IS t44KING FOR

CAi~D1DATfS FOR THE FDU.taWING ROStT10N5~'
Cox Medio Graup is seeking Marketing Professionals for ovr Dayton, Ohio location.
As o Marketing Professional you will be responsible for supporting a►I Marketing
activities. These positions offer an opportunity to support avr print, radio, television
and digits( media team
MARKETfNG COMMUNITY AND Pt16LiC RELATIONS SPECIAtlST
10B CODE #1410187
!OB SUM(V1AR1:
The specialist "ts accountoble for executing bosh internal and externol communicotions
for CMGO. This individual will be responsible for wrifing, editing, and ensuring the
timely flow of informallon through press releases and other public communication.
Schedule normews enterloinment based 1a(ent appearances Ear eoch plot~orm.
This individuol wiq also write and produce community event announcements using
marketing invemory. They will work on the tacticol goals for the CMGO Communiy
Outreach program. Implement and manage the community branding for oll platforms
They will also be the Street Team Lead hondling the day-~aday and tactical efforts for
This project. Also institute o CMGO foundation boord to get input, strategy advice
and approval from,a diverse commiflee of employees on firancia! donations and
marketing inventory donations to organizations.

MARKETING CONCERT AND PROMOTIONS SP~ClAtiST
.fOB CODE #1d1018~
.10~ SUMMARY
The specialist is accountable for the implementation of promotions across all CMGO
platforms as weH Qs concerts Accountable fnr seeking out the besf artists for our
CMGO concert series (goal is d-5 events per year+ dnd working to negotiate with
venues, booking agents and record labels. This job requires high energy and tenaciy.
They will work with our sales~teom fo dr'~ve revenue opportunities and promote concede

MARKETING EVENTS SPECWUST —JOB CODE. # 1410189
JOB St1MMARY
The speciolisi is accountable forikie implementation For CMGO events with o focus
on the RBI goals. This position is ~espo~sible for ~egotialing with venues, vendors
and 161ent for eveNs. This job requires high energy and tenacity. This team member
will work closely with sales to create additional revenue opportunities.

MARKETING COORDINATOR —1t~B CODE # 1410185
JOB SUMMARY:
The marketing coordinator is responsible for providing execution support for o wide
variety of marketing initiatives on the events, commu~iy outreach and promotions team.
The position wi(I act as a liaison in the marketing department with internal client groups
including sales and content Io handle details to ensure the omtime and on-target delivery
of marketing support. The position requires an individual with exceptional project
management, customer service and p~obiem-solving skills, a strong anenlion to detail
and follow through, excelleN interpersonal skills (wrinen and verbal) and the obiliy to
manpge a wida variety of marketing execution tasks under deadline. The marketing
caordirmfor will also provide back up support for the execution of contests, evems, od
traEf+eking and scheduling, and oifier administrofive functions wilfiin tfie deportment.

. ~ ~ ~ ~tf this sounds like the a~ for ~ ov Qr sam'~~ ~ ~~ --~~~ ., . 
~_- -_

~ ~~ t~y y sane ye~u know
palease go M: hops!lwww.cox~nterprisesecnm/careers

search for the job r~umber, which i~ Listed mbove.
_. . . _ u _, __ _. _.._._ _ .,._ _..~... , . ._,_~._~ ,, ~.~. . _....~ _..__~_ ~. _.. _,

1~1e o~~r these excetienfi benefits:
• Medical
• Dental
• Vision
• Pension

and

~ Paid vacation
• 401 K with a company match
• Onsite fitness center &dining facility

COX MEDIA GROUP OHIO IS AN EQUAL OPPORTUNITY EMPLOYER.
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MARKETtNG EVENTS SPECIALIST

JOB QESCRlPTION

aEPARTMENT: Marketing

REPORT'S TO: Manager, Events and Community Outreach

JC)~ STATUS: Full-time, New Position

SALARY GRADE: TBD

10B SUMMARY:

The specialist is accountable fpr the implementation for CMGO events with a focus on the R01 goals.

This position is responsible for negotiating with venues, vendors and talent for events. This job requires

high energy and tenacity. This team member will work closely with sales to create additional revenue

opportunities.

• Event production far all CMGQ t32C events (including but not limited to, 7ayton Women's Fair,

Radiothon, HomeWorld, Radio Unplugged events)

• Negotiate venues, vendors, talent,'and services and ensure all contrails are legally vetted for

IiabilityJinsurance/safety obligations.

• Develop and manage the P&Land project plans.

• Work with key stakeholders to develop sponsorship benefits packages (collaboration with sales}

and, provide client support before, during and after event.

• Develop and execute the marketing plan to generate awareness of the events, ticket sales, and

sponsor deliverables.

• Conduct post-event evaluations to optimize results with future events and provide proof-of-

performance summaries and presentations underscoring client ROI

QUALIFICATIONS

1. BA degree required (marketing, communicatiians, public relations ar English preferred).

2. 5 years of event marketing and project management experience.

3. Strong project management skills needed. Accountable for quality of outcome.

4. Highly creative, yet detail oriented.

S. Positive attitude with the ability to work in a team sett(ng and willingness to assist whenever

needed to get the job done.

6. Excellent interpersonal, organizational, verbal and written commu7ieation;skil(s.

7, Strang customer service skills required.
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COX ~V1EDlA GROUP ~HiO IS Lt}OKINlG FOR
CANaiDQTES FOR THE FOLL~WtNG P05!'f10NS?
Cox Media Group is seeking Marketing Professionals for our Qayton, Ohio bcasion.
As o Marketing Professional you will.be responsible For supporting dll Marketing
activities. These positions o$er an opportunity Io support our print, radio, television
and digital media beam.

MARKETING COM/vtUNlTY AND PUBLIC REtATiONS $PECIACIST -
:IOB CODE #14101$7
JOB SUMMARY:
The speciolisl is accountable (or executing both internal and external communicotions
For CMGO. This individual will be responsible for writing, editing, and ensuring the
timely How of fn(ormat~on through press releases and otfier public communication.
Schedule no~rnews entertainment based talent vppearances for each pla$orm:
Tfiis individual will also write.ond produce community event onnouncemeNs using
marketing inventory. They will work on the tactical goals Eor the CMGO Community
Outreach prugiun'i. 6nWferuerN unJ inunUye slid c~mrnunily branding for all pldtfnrms.
They will also be the Street Team lead handling the daytaday and tactical efforts for
this project. Also institute a CMGO foundation board to get input, strategy advice
and approval from o diverse comminee of empbyees on financiaLdonations and
marketing inventory donations to organizoiiQns.

MARKETING CONCERT AND PROMQ'flbNS ~PEC1/1LIS7
!DB C4DE #14tfl184
JOB SUMMARY:
The speci6~is1 is accourita6leforthe.lmplemeriEiation of piomdions across alt CMGO
platforms os well as concerts Accountpble for seeking out the besf artists for our
CMGO concert series (goal is 4-5 events per year) and working to negotiate with
venues, booking agents and record labels. This job requires high.energy and tenacity.
They will work with our sales team to drive revenue oRporlunities and promote concerts

MARKETING EVENTS SPEG4ALIST - JdB CODE # 1410184
JOB SUM/vSARY:
The specialist is occoun!able for the implemenlaiion for C~v1G0 events with a focus
on tfie ROI goals. This position is tesponsibie for negotiating with venues, vendors
and talent for eveNs. This job. requires high energy and tenacity. This team member
will work closely with sales to create additional revenue opportunities.

MARKETING COORDINATOR-JDEi CODE #14YQ185
10~ SUMMARY:
The marketing coordinator is responsible (or providing execution support Fw a wide
variety of morkehng iniiiotives on the events, commumly outreach and promotions team.
The position will act as a liolson in the marketing department wish intemol clieN groups
including soles and contend to handle details Io ensure the an~time and on~target delivery
of marketing support. The pasifion requires an individual with exceptional project
management, customer service and pro6lem-solving skills, a strong onenlion ro detail
and (oNow through, excellent iNerpersonal skills (written and verbol~ and the cabiliy to
manage o wide vanely of marketing execution (asks under deadline. The marketing
coordinator will also prowde back up support for the execution of contests, events, ad
trafficking and scheduling, and other pdministrotive Eunc6ons within the deportment.

if this sounds like t!~►~ jcb for you or someone you kaiawr
please ga fo: hNp://wwv~.caxenFerprises.com/careers and

search for the job number, which is listed above._ _ . :. _.._~.._, _.__. _ ._. ~...~,___.,_,_.._...,_r.._..,~,....._.._t,._..__..._._.._~. ._. _ . . . ..
. _ .. We oKer these excet(ent tsenefits:

• Medical •Paid vacation .
~ Dental • 40iK with.a company march
• Vision • Onsite fitness center ~ dining facility
~ Pension

COX-MEDIA GROUP OHIO IS AN EQUAL OPPORTUNITY EMPLOYER.
~ ~^ t .-~-cT . n .-t-rcr—~—~---.--- ~ ---s---•-~. :`? fir' ~~ ~ -r ~ ~l",j~y p

~ "';c ~-
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Cox Media Group Qhio

16115. Main Street

Dayton, Clhio 45409

The following positions are open and candidates will ~e considered for:

All Media Journalist

Our AMJs are trained and equipped to write for newspaper, report and edit 1V packages, deliver digital

news, photo and video and contribute voice and sound for our. news radio station. This position will

cover- a community beat near Dayton, Ohio. Some night and weekend work may be required. For more

specific requirements and to apply, visit: http:(Lwww,coxmedia~roup.com/careers. Use Job !D 149396

Reporter (N)

Strong interviewing skills and the ability to cover breaking news effectively and accurately are a~ must.

Our reporters must display urgency, tenacity and passion to get the best and most complete content on

deadline. Qur reporters should be social media savvy and have the ability to use voice and script writi
ng

skills to contribute to radio as appropriate.. For more specific requirements and to apply, visit:

http://www.coxmedia~roup.com/careers. Use lob ID 144$46

Videographer I /Part-Time

Must be able to work in high-pressure situations and able to make quick editorial and technical decisions

in the field and during editing. Must be flexible in scheduling due to the changing needs of news events,

including being on-call. At least 1 year experience working in a television news environment, inducting

but not limited to shooting news video, non-linear editing, shooting live shots and lighting. Experience

with ENG truck operation desired. Be able to lift and carry upwards of SOlbs of equipment. For more

specific requirements and to apply, visit: http:!/www.coxmedia~roup.com/careers. Use lob ID 148041

Videographer/Editor !I Full-time

Interested persons should be able to demonstrate good news judgment and the ability to work in a fast-

paced, deadline-oriented atmosphere. Applicants should have previous experience working in a

television news department, including shooting, lighting, non-linear editing and ENG truck operation
.

Experience with use of a DSLR camera a big plus. For more specific requirements and to apply, visit:

http:l/www.coxmedia~roup.com/careers. Use Job ID 149242 and 1410413.

Cox Media Group ahio is An Equal Opportunity Employer
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Garrison, Jamica (Ct1lIG-Dayton)

Subject: FW: Employment Opportunities -fox Media Group Ohio

Attachments: Digital_Sales Specialist.112514.pdfi Media_Campaign Coardinator.112514.pdf;

News Technology_Manager.120314.pdf; 5a!Ls Associate.112S14.pcff;

Sales_Coordinatoc112514.pdf; Visual_Team_Lead.120314.pdf '

'- Email' <caxeer(a,cedarville.edu>;'- Email' <ldevond ,centralstate,edu};'- Emaii'

<josh.logan(a~csu.edu>;'- Email' <hrteam ,coxohio.com>;'- Emai1' <Day-VEST a,l
ycos.cc~tn>; '-

Email' <mrabinson~devi-~.edu>; '- Email' <huocrecruit(a~~gmail.com>; '- Email'

<swackkid~7a ~ahQo.com>;'- Email' <kslaton~a,ivsc~ti_~>;'- Email' <cscjobs,~a~kent.edu~; ̀-

Emaii' <~oanie.krezn tx;miamijacobs.edu>;'- Email' <careexcenter~a7nab.org>;'- Email'

<hz nal~.org>;'- Email' <dclark~a,beonaix.com>;'- Email` <Am~riah.Costner~jfs.ohio.~~v>;'-

Email' <tamtnielewis(~mi~c~m>; '- Email' <hwilliam~wilberforce.edu>; '- Emma.'

<careers~a~,,wittenberg,edu>; ̀- Email' <cher~l.krue~er(a~wright.edu>;'twithrowl@L:~ayton.edu';

'Idickeyl @udayton.edu'

Fram: Garrison, Jamica {CMG-Dayton)
Sent: Wednesday, December Q3, 2024 5:48 PM

To: Garrison, 7amica -(CMG-Dayton)
Subject: EmplQyrnent Opportunities -Cox Medla Group Ohio

(:~oc~d Day>

Please sl~~re the attached positions «rit:11 job seekers interested in cn7ploylnent o~poxturuties wi
th

our company.

'I'}iailk ~~ou foi being a partner with Cox Media Groin C~l~:ic~!

Have a great da~~1

~ ~ 
.

Gf~Our Oh;o

Jamica Garr[son (Human resources Coordinator
Cox A~iedia Group Ohio ~ 1611 S. Main Street ~ Dayton, Ohio 45409

Ph: 937-225-6998 ~ Fax;: (937) 225-2153 ~ Email: Jamica.Garrison Ca7coxinc.cam

°~
t:.~v,t:t t~g~ r.,.. tielivc~ing rrsu~ts. ~~

Ne~;s~aper ~ Television ~ Radio f i-Grgeted Prirzt &Online Products ~ Commerci2{ Print ~ Direct Mail ~ Digital Ad Services

l tai;- n~c;ssage riay contain adver,isino msiciial Gnc! is urou~fq ie ynu by Gor, IJ;edia 
Group Ohio, ̀~61 i Sout~~ ilain .Sheet Loy~toii Of: 454U<,:. i! yc,u d::

roi w~isli ;c. rec~}ive ~drnnrFrc~rl ec~ if messages fiam tt~~r_- i~7diviJua~ vaho suit you this rr~essag~. release repiy~ is :his 
messag€ anc type °unsubsc!ibe' in

the su~ject i re.



Do you like working in ahigh-energy fast paced environment

and have a strong passion for Digital Media?

Cox Medea Group Ohio is looking for candidates for the following

positions?

Cox Media Graup is seeking Digital Professionals for our Dayton, Ohio location. Th
ese pas'stions

offer an opportunity to support our digital -media team.

Digitai Audience Specialist i —Jab Code # 1411292

Job Summary:

Curate and present digital-first content so that it appeals to an increasingly mobile and s
ocial

audience. Work with Content teams to ensure immediate social media and mobile pre
sence

{SMS, push alerts, apps) during breaking news and severe weather, assisting as n
ecessary.

Employ news. judgment to select brand-appropriate content for all CMGD platform
s. Review and

analyze metrics to make daily content and strategy decisions. Optimize all'content (sto
ries,

video, photos, live streams, etc.) for maximum search engine reach and social media 
referrals.

Generate- ideas and .create content (news bursts, blogs, polls, photo galleries, video, q
uizzes,

etc.) to grow visits across all platforms. Write clear and compeping headlines, teases, 
Wows

bursts and social media posts. Actively communicate and collaborate with colleagues,
 ;

managers and other. stakeholders. Demonstrate ability to be flexible and work in high-
energy

fast-paced environment. Worts with sales to develop features that we can manetlze. Pro
~ctively

solve problems and help others find solutions when. needed. Stay current on Digital au
dience,

technology and advertising trends to help drive business development. Utilize strong

presentation skills (PowerPoint, Worci, Prezi, etc.) —must be able to present in front of g
roups

when needed. Exhibit a sense of humor, fun and creativity. Handle other assignments as

needed, showing flexibility and adaptabili#y.

Digital Audience Specialist !I —Jab Code # 1410856

Job Summary:

Develop and implement social media content for media brands across existing and 
emerging

platforms (i.e. Passbook, Twitter, Instagram, Pinterest, Tumblr, Vine, etc.}. Use metrics ana
lysis

and research to make social content decisions, with focus on continuous improvement and

benchmarking. Identify and implement strategic opportunities and innovative ideas to a
mplify

social reach across all devices and platforms including mobile. Eff~etively and regul
arly

communicate with coNeagues, managers and other stakeholders across departme
nts; ability to

work in high-energy fast-paced environment. Stay current on Digital audience, technology
 and

advertising trends to help drive business development. Work closely with third part
ies, v~ndars

and other CMG properties to launch new products and services. Actively watch, li
sten to, read

or athenrvise review GMGO products across all platforms (TV, radio, print); proactive 
prablerrz-

solverwho values collaboration.

If this sounds like the job for you or someone you know please go to:

http:/(www.coxenterprises.com/careers and search for the Job Code, which fs listed
 above.
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Garrison, Jamica (CMG-Damson)

Subject: FW: Employment Opportunities -fox Media Group Ohio

Attachments: Digital_Sales_Specialist.112514.pdf; Media_Campaign Coordinator.112514.pdf;

News_Technology_Manager.120314.pdf; Sales Associate.112514.pdf;

Sales_Coordinator.112514.pdf; Visual Team_Lead.120314.ndf

'- Email' <career ~ci,cedarville:edu>;'- Email' <ldevondncentxalstate.edu>;'- Email'

cjosh.logan(d7csu:edu>;'- Email' <hrteam(cr~,coxohio.com>;'- Email' <Da~-VES'Z
'~a7lvcos.c~tn>;'-

Email' <mrobinson6~?~dev .edu>; '- Email' <huocrecruit~3a~,gmail.com>; '- Email'

<swackkid~a,vahc~o.com>;'- Email' <kslaton(a~ivss, cinti.or~>;'- Email'.<cscio~ bs nct.~,kent.edur~y P—

Email' <loanie.krein~a,miami~.acobs.edu>;'- Email' <careercenter(a~nab.or~>;'- Email'

<hr nab.o~>;'- Email' <dclaxk(a~beonair.com>;'- Email' <tltxunah.Costnerna,jfs.
oho.,~av>; °-

EmaiI' <tommiele~uis(a~zn t~cllc.com>; '- Email' <hwilliams~a~wilberfQrce.edu>; '- Email'

<careers ,wittenber~.edu>;'- Email' <cherv~l.kruegerc~wright.edu>; ̀twithrowl@u~ayton.edu;

'Idickeyl @udayton.edu'

From: Garrison, Jamica {CMG-Dayton)

Sent; Wednesday; December 03, 2014 5:4$ PM

Ta: Garrison, Jamica (CMGDayCon) 'f

SubjecEc Employment Opportunities -Cox Media Group Ohio

(_rac>d Day,

Pic:ase s?care the attached positions «rit:h jib seekers. interested in emplo}'Inent oppor
tuniries wiCh

our campan}~.

"I~hank ~~ou for being a partner with Cox I~ledia Group Ohio!

Have a great da}T!

~~~~~~~
GROUPQh~

Jamica Garrison ~ Human 1~esources Gaordinator

Cox Media Group Ohio ~ 1611 S. Main Street (Dayton, Ohio 45409

Ph: 937-225-6998 C Fax:: (937) 225-2153 ~ Email: Jarnlca.GarrisonCc~coxinc.cam

w ~ ~... 
°Q

t̀:i+:~+t s~~.~ s~:sc:',[•"': GCIIYG?i(1~ re~su~ts. ~a
O

Newspaper ~ Television (Radio ~ Targeted Print &Online Products ~ Commercirl Frint ~
 D'vect t~Aaii ~ Digital Ad Services

p hi= message may contain adveriisina msieiiai ~r~d is prou~hi to you by C
cr, tJredia Group phiu, ' 611 So~t~~ +drain Street. Layton. C~Fti 454U£:. If you 

d::

ruf ~•ish .c recei~re cornmFrc~al 4i aai[ rnessac~es fCom U-~c incividua~ v.~!io sent 
yo~~ this message. plFase repi>> to this mEssage and type ̀ u~si~bsc~ihe" in

the su~jec! line.



Do you 11ke working in ahigh-energy fast paced enviror~~~nent

and have a strong passion for Di~ifal tVledia?

Cox Media .Group C?hio is looking for candidates far the following

positions?

Cox Media Group is seeEcing Digital Professionals for our Dayton, Ohio location. These positions

offer an opportunity to support our digital media team.

DigitaE Audience Specialist l —Jab Cade # 1411292

Job Summary:

Curate and present digital-first content so that it appeals to an increasingly mobile and sdcial

audience. Wotk with Content teams to ensure immediate social media and mobile presence

(SMS, push alerts, apps) during breaking news and severe weather, assisting as necessary.

Employ news judgment to select brand-appropriate. content for all CMGO plaifarms. Re~~iew and

analyze metrics to make daily content and strategy decisions. Optimize all content {stories,

video, photos, live streams, etc.) for maximum search engine reach and social media re~`srrals.

Ganerate ideas and create content (news bursts, blags, polls, photo galleries, video, qul~.ses,

etc.) to grow visits across aN platforms. Write clear and compelling headlines, teases, nQ~Ns

bursts and social media posts. Actively communicate and collaborate with colleagues, r

managers and other stakeholders. Demonstrate ability to be flexible and work in high-energy

fast-paced environment. Work with sales to deve{op featuresthat we can monetize. Proactively

solve problems and help others find solutions when needed. Stay current on Digital audience,

technology and advertising trends to help drive business development. Utilize strong

presentation skills (PawerPoint, Word, Prezi, etc.) —must be able to present in front of groups

when needed. Exhibit a sense of humor, fun and creativity. Handle other assignments a~

needed, showing flexibility and adaptability.

Digital f~udl~nce Specialist I[ —Job Cade # 14'i0856

Jc~b Summary:

Develop and implement social media content for media brands across existing and emerging

platforms (i.e. Facebook, Twitter, Instagram, Pinterest, Tumbir, Vine, etc.}. Use metricsanalysis

and research to make social content decisions, with focus on continuous improvement and

benchmarking. Identify and implement strategic opportunities and innovative ideas to amplify

social reach across all devices and. platforms including mobile. Effectively and regularly.

communicate with colleagues, managers and other stakeholders across departments; ability to

work in high-energy fast-paced environment. Stay current on Digital audience, technaior~y and

advertising trends to help drive business development. Work closely with Third parties, vendors

and other CMG properties to launch new products and services. Actively watch, listen tc~, read

or otherwise review CMGO products across all platforms (TV; radio, print); proactive prc~blem-

solverwho values collaboration.

If this sounds like the job for you or someone you know please go t~:
http:(/www.coxenterprises.com/careers and search for the Job Cade, which is Usfed above.
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Garrison, Jamica (GMG-Dayton)

Subject: FW: Empioymen#Opportunities -fox Media Graup Ohio

Attachments: Digital_Sales_Specialist.112514.pdf; Media_Campaign Coordinator.1125
14.pdf;

News Technology_Manager.120314.pdf; Sales Associate.1125Z4.
pdf;

Sales_Coordinator.112514.pdf; Visual_Team_Lead.120314.~df

'- Email' <career~a~,cedarv~lle:edu>;'- Email' <ldevond nu~,cen~ralstate.edu>;'- 
Email'

<josh.logan ,c~su.e_du>;'- Email' <hrteamna,coxohio.com>;'- Email' <Da
~-VEST cr,lycos.~~tx~>;'-

Email' <mrobinson6(a,dev~.edu>;'- Email' <huocrecnut(a~gmail.com>
; ̀- Email'

<swackkid(a~v~hoo.com>;'- Email' <kslatan(a)ayscinti.or~>;'- Emai
l' <cscjobs(a~kent.edu>;'-

Email' <joanie.krein~miarnijacobs.edu>;'- Email' <careercenter~a7,
nab.org>;'- Email'

<hr nab.org~;'- Email' <dclark o,beonair.com>;'- Email' <.Arx~i
nah.Costner(a~jfs.ohio.g~v>;'-

Email' <tommi~lewisna mi~cllc.corn,>; ̀- Email' <hwilliams~wilberfQrc
e.edu>;'- Email'

<careers.~a,wittenbe~g.edu>;'- Email' <Cher,~l.krue~er(a~wright
.edu>;'twithrowl@u~ayton.edu;

'Idickeyl @udayton.edu'

From: Garrison, Jamica (CMGDayton)

SenC: Weinesday; Decemb'er'Q3, 2014 5:48 RM

To: Garrison, )arnica (CMGDayton)

Subject: Employment Opportunities - Gox Media Group Ohio

tJo~~d Day,

Pl~~se sharE the attached positions with jib seekers. interested in ~;mplo~
~ment opportututies with

our cam~an~~.

"T'hank ~~qu for being a partner with Cox 1~ledia Group Ohio!

Hzve a ~~-rent da~Ti

GRUU~' Ohio

Jamica Garrison ~ Human ~2esources Coordinator

Cox Media Group Ohio (1611 S. Main Street ~ Dayton, Ohio 45409

Ph: 937-225-69$8 ~ Fax:: (937} 225-2153 (Email: Jamica.Garrison(a~
coxinc.com

a
(:~,:~:t t, r, <<:s,:c~:,-:~ Gef~vcri~,~ rGiU~lS. ea

e

Nev.-spaper ~ Television f Radio ~ Targeted Prini &Online Products ~ Commerciri Print ~ Direct Mail ~ Digital Ad Servicss

~ hi= mc:ss~ge riay Contain adver,isina maieii~l ~~r~d ;s u
rougi~( to you by Ccx t~ed+a Group Ohio, 1611 So:;l~~ i~tain Str

eet. Layton. OF; 454US. li you d:;

r.c;t vii=i~ ,o rec=i~~e, commercial F~~~~il messages h~om ih~c ind v
i:lua; vrho sent you this message. please reply ie ,his mess

age and type'unsubcc~ibe" in

the su~ject line.



~~~
CROUP Ohio

News Technology Manai~er

The News Technology Manager implements the strategic vision for CMGO content operations. HeJShe

oversee news gathering, planning, budgeting and execution, and possess a keen understanding of the

muitiplatform news cycles as well as a high level ofnews judgment in at least one platform with

developing news judgment in the other platforms. Wii{ lead teams of cross- and multi-platform talent

while seeking new tactical strategies to simplify operations and. accelerate convergence. Will ins~aire and

instill confidence in the staff, and foster teamwork and cotlaboratian. The News Technology marsager is

responsible for performance and deadline obligations.

Primary Responsibilities

• Oversee the technics{ opeCatians of the news department, including but not limited to alf ENG

equipment and newsroom computer editing and writing systems.

• Oversee the hiring, training, and retaining members of the visual staff

(videographers/editors/pfiotographers).

• Manage visual staff effectively to develop strong unique local content and meet platform

deadlines.

o Serves as the newsroom leading authority on available broadcast, digital and print news industry

products that keep CMGO on the forefront of content-gathering and distribution technology. —

Communicate clear expectatiat~s for quality content and the needs of our products' audiences.

• Oversee short- and long-term planning for content (breaking news and enterprise} and drive

team coverage of big breaking stories.

• Serve asthe newsroom authority on copyright issues and ethics with regard to use of 3 d̀ party

still pictures and video.

• Serve as newsroom contact with company lawyers in fuffilling subpoena requests for vidzo

and/or still images.

• Use metrics and researchfor planning and execution of content to increase audience.

• Serve as content liaison with engineering department to address technical issues or prok~lems.

• Oversee the maintenance of company news vehicles and news equipment.

~ Facilitate solutions to challenges and employee innovation.

• Communicate individual and team goals clearly.

• Motivate, coach, develop and keep staff focused to ensure. excellent performance.

• Manage and review performance, and address quality and productivity performance issues.

• Develop IDPs to help staff embrace strengths and challenges, and share and grow their abilities.

• Hold staff accountable for content that is balanced, fair, accurate and. complete, incorporating

where appropriate, a diverse range of sources.

Minimum Qualifications

o Bachelor's degree preferred.

• 5 or more years of newsroom experience required.

• Experience managing 5 or more employees preferred.

• Experience managing department budgets preferred.

If you are interested please apply at http://www.coxenterprises.comJcareers/search-jobs.aspx -Jab

Code 1412221.
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Ŷ

s'~~

i 
~
 

E
 

~
 

~
'
[
 
~
 

~p ~
 

E
 
~
~
 ~
~
 ~
~
yk
~
 
~
 
a
 

Q
 

$
 

Y~~,'3 ~
5
 

S
 
1
 
i
s
~ }.

~
~
s
$~fig

 
d,~ 

a,.og$
$
 .
 

X
 ~ 
~
~
 
t
K
Y
Z

g
 

~'~
 

ti~~? 
3
 

' g~O 
~
,
 ,~,s~ ~,,6

~
g
~
~
 

$
L
 .8 

~a
a 

k~E'. 
$
7
 E~,~ 

"• ~
~
~
~
 5~t'~$s 

~
~
.
.q ~

;
8
5
 9~if 

~
3~
 $
 ~
%
 

YZ
 s 

i
 

~§~fig,.~,,~~~~y~

A~ 
', ~
~
8
 

~
 

Dg~ 
~ 

3tj~j 
~ &.

~
Y
$
~
~
g g
 

~L 
~
~
~
f
~
 

~ 
-' 

'~ 
~
~
 ~$$~'~g.1~

Lg ~
6
.
 

S ?
~
~$
~

°k'~~F~€g
$
3 5~

g~
R
 ~
 
~xSs¢~~go 

~e

~
~iBs,. 

_
 

~
 
~
8
:
 

,
.
'
Y
s
~
~
~
F
~
t
.
S
g
~
S
g
d
e
~
~
s
~
E

3
O
B
=
~
 

4
P
 '
 

~
 

~
 

l3 
g
 

a~fiRr4G~i 9
~
.
'
H
'
~
-
~
~
d
~
~
S
a
s
~
~
a
~
~
a
E
.
~
~
K
 v4
 R
~
Z
Y
Y
 

4
?
~
4
d
t
 ~
~
~
a
t

l



Garrison, J~rnica {CNlG-Dayton)

Subject: FW; Employment Opportunities -Cox Media Group Ohio

Attachments: Digital_Sales Specialist.112514.pdf; Media Campaign_Coordinator.212514.pdf;

News_Technology_Manager.120314.pdf; Sales~ssociate.112514.pdf;

Sales Coordinator.112514.pdf; Visua! Team_Lead.12031,4.pdf

'- Email' <careernao,cedatvlle.edu>; ̀- Email' <ldevondncentralstate.edu>;'- Email'

<josh.logan(c~r~,csu.edu>;'- Email' <hrteam~coxohio.com>;'- Email' <Da~-VEST(c
z~,l~cos.com>;'-

Email' <mrobinson6na,devey edu>;'- Email' <huocrecnait(a)~mail.com>;'- Email'

<swackkid~~ahoo.com>; '- Email' <kslaton~'vscinti.o~>; '- Email' <csc~obs~kent.e
du>; '-

Email' ~ioanie.krein(a~miami~acobs.edu>;'- Email' <care~rcenter e,nab.org>;'- Email'

<hr nab.or >,'- Email' <dclarkna.beQnair.com>;'- Email' <Aminah.Costner ~a~7~fs.ohiogov>
;'-

Email' <torrunielewis nu~,,mi.;~cllc.cam>;'- Email' <hwilliams(a~wilberforce.edu>;'- Er~1ai1'

<careeYs(a~wittenberg.edu>; '- email' ccher~l.knxe e~ 0 ~v ri~ht.edu>; 'twitkixowl @u~aytan.edu';

'Idickeyl @udayton.edu'

From: Garrison, 3amica (CMG-Dayton)
Sent: Wednesday, December 03, 2014 S.48 PM.

To: Garrison, 7amica (CMG-D«yton)
Subject: Employment Opportunities -Cox Media Group Ohio

Good Darr,

]'le~~se sl~zre die atraclle~ p~>sitions with jab seekers interested in ~tn~lo}Tment c~~po~-tun
ities with

our company.

"I"hank yc~u for being a pai:tr~er with Cox Media Group Oleo!

Hare a great da},!

~: -
:sFlGUf~ Ohio

Jam~ca Garrison (Human Resources Coordinator

Cox Media Group Ohio ( 1611 S. PJlain Street ~ Dayton, Ohio 45409

Ph: 937-225-6998 ►Fax:: (937) 225-2153 J Email: ~amica.Garrison@coxin~.com

_._-~
i:r~~i,t' ;I~, y- ..,.. _ UCIivGttnY,'CSu~tS. ~

v

Ne.vsp~per ~ Television ~ f~cdi~ ~ Targui~d Prini E Online Products ~ Commercial Frint ~ Qirect Mail ~ pigitat Ad Services

?hi= message r,i ~y contain ~dvc-rtisim~ m~ieii~! Gnd .s urou~l;t to you key Cer, tt4edia Group Ohiu. .6t 1 So~rtii i~fiain 5ireet, L`•syton Oi ~ 454U~ . I. y<w d:;

i U'. Vi iF, ll iG (BC?R~ {:O(7?!P.EIf.!c^.I ~Ct aid fl"i G-S£3C18u fIGi11 i~1G lil!! victual tk'~10 SEMI }SOU lIl!S,fti8SS8C~~, j?IEr~Se repi~~ is ibis n~es~sage 2, SIC` t)9JE ~~i1f1SU~~5C'i~~P,~~ '. C~

the su~;eci 1!ne.



~~~
GROUP Ohio

Digital Sales Specialist

Nature of Work

The Digital Sales Specialist is responsible for delivering and demonstrating our advertisers' return on

investment based on the goats of their marketing campaigns.

• Digital Sales Specialist must be both analytical and possess excellent customer service skills.

• This individual will work ctasely with Media Consultants (MC's), clients and the Digital Operations

team to deliver a superior return on investment for our digital advertising customers'.

• This position must maintain broad knowledge of ail aspects of digital advertising including the

products we offer and in what ways each is most effective for meeting advertiser goals.

• The Specialist will assist MCs create proposals based on customer goals and serve as a

communication point between safes and the Digital Operations team

• The Specialist will additionailybe asked to attend sates calls with MCs.

• Once the campaign is underway the Specialist.will work with high-.level customers to char
optimization approaches against their key performance indicators.

• At the end of the campaign this person will create custom performance reports that effectively

analyze haw customer goals were met or.exceeded with the goal of increasing retention and upsells.

• The Specialist will use knowledge of demand and delivery tb advise digital sales directors can rate

setting and other approaches for effective yield management across multiple platforms.

Experience/Education

• BA/65 degree or equivalent experience
o At least 3 years' experience working in a digital advertising operations role.

• At least 3 years' experience working directly with sales and marketers.

• Outstanding customerservice skills with the keen ability to proactive{y anticipate and provide
solutions to customer needs.

• Strang interpersonal skills with demonstrated experience in cross-functional collaboration.

• Excellent written and verbal communication skills; ability to relay technical concepts to non-

technical audiences.
• Demonstrated abl{ity to build strong working relationships and consistently set and exceed service

goals.
• Excellent attention to detail and ability to organize and prioritize assignments.

• Proven ability to manage multiple projects in a fast-paced environment with the ability to 3earn and

apply new concepts and tools quickly.

If you are interested please apply at http://www.coxenterprises.com/careers/search-jobs.aspx -Jab
Cade 1413132.



Wed, May 27, 2015

Q9:10:51
Receipt No

Advertising

~~~ Chia Publis~:in R~c~i t~ p

Acct Q17120C

Phone 9372252107

E-Mail

Client

Name DDN EMPLOYMENT

Address ******DO NOT MALI.*****~`

City DAYTC)N

Caller:

State OH lip 45402

Ad Nnme 17014582A

Ad Id 17014582

Reply Request

Standby Type

Start 12/05/14

Class 21 l5

Copy Line Digital Specialist

Editions DDLY/NDLY/SHJN!

Issues 1 'Stop 12/05/14

Rate CCPRQ Pay Type BT

Rep MISC ACCOUNTS Colors 0

Tear sheets
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Ad shown is not actual print size

G. D. #

Earliest Production Deadline: 00/00/00

Lines......., 85
Depth....... b.95
Columns... i

Price 0.00
C)ther Charges O.QO
Discounts 0.00

T~tl`~l V.Q~



Wect, May 27, 2015 Receipt No

09:10:29

A~I~ertis~.ng

~~~ ~hi~ P~.blish~~ ~.~~~~ t~ ~

Name DDN EMPLOYMENT

Acct 01712~C Address. ******DO NC3T MAIL******

Phone 9372252107

E-A'lail City DAYTON State OH Zip 45402

Ctient
Calter:

Ad Name 1701GS26A Reply Request

Ad Id 17016526 Standby Type

Start 12/Q6/14

Class 2115

Capy Line Digital Specialist

Editions G. D. #
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Garrison, Jamica {CMG-Dayton)

Frorr~: Urbana University Career Services <services@myinterfase.com>

Sent: Monday, January 26, 2015 11:24 AM

To: Garrison,lamica (CMG-Dayton)

Subject: Job approved at Urbana University!

January 26, 20I5

Dear Jamica Garrison:

The following job you previously submitted to Ohio Job Line and forwarded to 
our office has been

approved. It is now available for student viewing:

Job ID: 9639
Job Title: Digital Sales Specialist

You may click the link below and lag rota our system to review this job or view 
any activity:

http s: /lwww. myinterfase.com/urbane/employer

All changes to your jab posti~.g must'be made at the Ohio Job Line website.

Nicholas T. Christian
Associate Dean of Professional Development Urbana University

937-772-9284
nick. Christian@urb ana. e du

sa



Garrison, Jamica (CMG-Dayton)~...~.~~ ~.o

From: Urbana University Career Services <services@myinterfase.com>

Sent: Monday,lanuary 05, 2015 3:39 AM

To: Garrison, Jamica (CMG-Dayton}

Subject: Yaur job posted at Urbana University is about to expire!

January 5, 2015

Dear Cox Media Group Ohio:

Your job posting with Urbana University for Digital Sales Specialist (Job ID: 10639} will expire

tomoirow. If you would like to edit, repost, or close this position, you may do so through Urbana

University's JobQuest system at https://www.myinterfase.com/urbana/employer. If-you have.

hired an Urbana University student or alumni to fill this position, please click on "Report a Hire"

in the system. To login, phase use the following:

Username: Jamica.Garrison@coxinc.com

Password: coxC>,2Q14

Nate: If you don't remember your password please click on the Forgot your Password link on
 the

loin Page.

If I can be of further assistance in .your recruiting needs, please feel free to contact me.

Sincerely,

Nick Christian
Associate Dean of Students for Professional Development Urbana University

937-772-9284
nick, Christian@urbana. edu

www.urbana.edu

zs



Garrison, Jamica (CMG-Dayton)

From: OhioUniversityCareer5ervices@csm.symplicity.com

Sent: Friday, December 12, 2014 2:45 PM

To: Garrison, Jamica (CMG-Dayton)

Subject: Ohio University lob Posting Approved

Dear Jamica Garrison:

The following position has been approved:

Digital Sales Specialist

If students are interested in applying for this position, they will
 submit their applications to you

directly, unless you selected to have applications accumulated on
-line in your Bobcat CareerLink

account.

If you have any questions about your job posting, please feel f
ree to contact us.

Thank you,

Career &Leadership Development Center Staff

dhio University
One Park Place
Baker University Center 533

Athens, OH 45701

O: 74Q.593.2909
F: 740.593.1393

www.ohia.edu/careers

careerandleadership@ohia.edu

The Division of Student Affairs

Creating Community, Cultivating Leaders



Garrison, Jamica {CMG-Dayton}

From: Capital University Career Development <services@myinterfase.com>

Sent: Monday, Qecember 15, 2014 9:43 AM

To: Garrison, Jamica (CMG-Dayton}

Subject: Your job has been approved!

December 15, 2014

Aear

The following job you previously submitted to Ohio Job Line and forwarded to our o
ffice has been

approved. It is now available for student viewing:

Job ID: 9357
Job Title: Digital Sales Specialist

You may click the link below and log into our system to review this jab or view any
 activity:

http s://www. myinterfase.com/cap itaUemp loyer

All changes to your job posting must be made at the Ohia Job Line wEbsite.

s



Garrison Jamica (C1l1IiG-Dayton)

From: sschumacher@otterbein.edu

Sent: Friday, December 12, 2014 10:04 AM

To: Garrison, lamica (CMG-.Dayton)

Subject: Your job has been approved!

December 12, 2014

Dear Jamica Garrison:

The following job you previously submitted to Ohi
o Job Line and forwarded to our office has been

approved. It is now available far student viewing:

Job ID: 9357
Job Title: Digital Sales Specialist

You may click the link below and lag into our syste
m to review this job or view any activity:

hops://~,vww. myinterfase.com/atterbein/employer

All changes to your job posting must be made at t
he COhio dob Line website.

i



Garrisan~ Jamica (CMG-Dayton)

Subject: FW: Employment Opportunities -Cox Media Group Ohio

Attachments: Digital_Sales_Specialist.112514.pdf; Media_Campaign_Coordinator.112514.pdf;

News Technology_Manager.120314.pdf; Sales Associate.112514.pdf;

Sales Coordinator.112514.pdf; Visual Team_Lead.120314.pdf

'- Ernail' <career(a~cedarville.edu>;'- Emaal` <ldevond(c~centralstate.edu>;'- Email'

<~osh.lo~an(a~}csu.edu>;'- Email` chrteam~a~,coxohia.coxn>;'- Email` <Day-VEST 
,l~cos.c~m>;'-

Email' cmrobinson6~7a,devr~.edu>;'- Email' <huocrecruit~gmail.com>;'- Emait'

<swackkid~~Tahoo.com>;'- Email' <kslaton ~jvscinti.org>;'- Email' ccscjobs~,a7kent.edu>;'-

Email' <ioanie.krein ct,miamijacobs.edu>;'- Emazl` <careercenter ~nab.arg>;'- Email'

<hr nab.org>;'- Email' <dclark(a~beonair.com>; ̀- Email' ~Aininah.Costner(a~jfs.oluo.,~o
v>;'-

Email' <tommielewis~a,mi~cllc.com>;'- Email' <hwilliamsCc~wilberforce.edu>;'- Email.'

<careers(c~wittenber,~edu>;'- Email' <cher~~l.krue~er(a~~wright.edu>;'twithrowl~;a udayt
on.edu';

'Idickeyl @udayton.edu'

From: Garrison, ~amic~ {CMG-Qayton}

Sent: Wednesday, t~ecernber 03,.2014 5:48 PM

70: Garrison, Jamica (CMG-Dayton)
. ~ ._ _ ,. ,. -, ; . , ,,.: ~,

Subject: Employment Opportunities -Cox Nledia Group Ohio

<_~ cod I~a1?,

1'lcase 5ll~rc t11e attacl~~ed ~asitibia~ ~~rid~ job secicers i~~terested in cinj~lo~rn-~e~nt op~~orttrniries ~~~irh

«ur co~~t~l~~ar~>>.

"Thank ~~ou fc~r l~ein~7 a Partner ~~~ith. t.,-o~ it~i~c~ia C.xroup Uhic~!

I_Iavc~ ~~ ~;zc~tt da~=i

+~1 ~~'~i.~! , J

Jamica GarrEsan 0 Human Resources Coordinator

Cox P;%~edia Grau;J Uliio ~ 1611 S. Main Street ~ Dayton, Qhio 45409

Pty; 937-225-6 98 j Far,:: (937) 225-2153 ~ Cn~ail: Jamica.Garrison(a~coxinacom

a
Cr~;Jt.it~; ~,Oli~t~OcS ~@I~vCrin~ tC5uSt5. '~

0
a

N~;vs~~=4~e~r ~ Telcvsicn ! Radir, Tarcc_ted f~rin; & Jniiit~ Fr~;iur..ts i Cyr>7r;~ercia! Print ~ Clirect i~l~til j Ligital Ad ~r tvices

7 r.is f; ~. ,~3re ~~~y c:;nt,3 ts,. rt+ . ,~ ri;<.te ~ Ga. ~;rr - ~s 4~~c7u<;h~ +c~ yav L~~• Cor I;?r~~i~ Grgi;p n~~ir:, ;f1 i Sou?k: hv'sair St~i~t-t, (~~ari~r~:_ ~! s~.,,~q •t ;

1.,~ 'e i!"1 t`> C~CH~~t P~ ~U,.?1"I~., ~.~u: Ei,lt~i'~ f11 HS ~uC~C:r ff"C)~~' ?,?E: iI1C)` Ul~..:
:~ '~~.J :~L;t~~ Y: t! (~"5 i1,F,ES?Clfl, 7~Gi35E: C~~l~x ~J li'11S [I'C£+S2C~2 

Eif:.l t~~ I, ._. , _. '. ~

1



GAOUA Ohio

Sales Coordinator

Nature of Work

• Supports Media Consultant to maximize revenue potential and delivery far each account and for 
the

company.

• Primary responsibility is to prepare Media Consultants so that they can maximize their field time.

This €s achieved by coordinating full client proposals including but not limited to pre-sales work
 and

prospecting.

• Manages the day-to-day interaction with Media Consultants and clients including account set-

up/maintenance, coordinating creative and handling billing issues.

• Warks with centralized ad operations, marketing and research teams to ensure client suc
cess.

• Enjoys building advertiser relationships while working in a collaborative sales environmen
t

Experience/Education

• Associate's degree or equivalent experience in a related field or prior advertis;ng experience

• Excellent computer skills including MS Word, Excel and MS PowerPoint.

• ResuVts driven and highly accountable

• Ability .to excel in a fast paced environment and able to handle multiple projects simultan
eously

• Must be able to work independently but also effectively as a part of a team

• Excellent organization, problem-solving and communication skills both oral and written.

• A strong desire and ability to work in a highly collaborative sales environment

If you are interested please apply at http:Jjwww.coxenterprises.com/careers/search jobs.a
spx -Job

Code 1413136.



" I ~i ,11- i .. i ill.._ i

anvERns~
CaH our Sales Team

ClA551FiED aC~ 9J]•323~6b13

J083 ade 856.901•WHE

Fuc BST~725-20AJ

OMWuWt 937.928-0232

SubFMDer 3etvlte. 800.461-8$97

PiaCa Your
Ad~ pOv~nGn~

Mw~RM~4iafw.mra

W~d6Hc To VY~~.~ar~o~ or WSW fw ~.

urnw:Hoee.wwn.war-
MM N~~W1 rlirn pGc~N la~wdN.

"'~. y~ irro ~'

I i
.a~w~.y c.~w ~wu~uon ,.~in.~.. 

wro.wou wrv..w oa

~
eww+mnats twac na t~ ~ GF2NE~AGfYti

~rw~iTM 
nw ttua¢z~p°cwn ~ ̀v e..m ~~i~#uv rmcaxucncay.w. °i'ri"~' 

IRIDm r..Ra.~ w.asw

+̀ "eau ~~e~u".w~i 
ca.~~ f 

~~,~.' 
ork MAY otY oxY .a... .~wa Yw. ~X...w°~

"K'' 
'TS1L+rrw~a.. ..n.a.r

tFa~x m ~x ~*~v.i'u. ar f100.6N0AY .`~ `tr~i iw+. w~

xnawa wtvicw • ~ana ~,  "`"`"""'u~~i:."'.'. lotx Df!!YE'R1i « a+...w~. a~~
w~een...

`~'Y.~~,c«. m ~a., ~. , nuo wNwr ,....e..... e a .,~..,
~., w x'~`Q6w, a 

x..~ga.~'~"x` c~uwr.~-ns~smaaa ~.~....v.~aw.....

.. ~~a~~ou~vu,u Minn" t~n~n'uuu~. •... t°
~'am~dw~8'" 

~ a..~w,.w,,~„~` ~ 
war:.

tt~uc cowm. aeo n<,«1 w- < ~i 
~. - .c~www ~ ~p~w.

[ q MGM ~aM, Gwn.

{~NWUW WR oN lG# t01~. t1M v~rry uww JwanWy%YYYW W+s :~~u~~

bPNiM 910o~Caa1~JQW16 .ro ~ ~"~ yd Tgi~sq wWxWrrn

N'n.k4FW ~hY~ ~«. 
,~ ~~t~IN~n1i~Wr

w'ros naers~ w.n w fs  is efl1°o5 ~ :~.(d"i. a rr

m• uinwwa'i~wa o.Nu.'. ~o-r. o.n .ux, ~. r..w ~.n.. ',{~,`.~' ~$'c ~ ~eW x`

i w... ex.m~ean. um. 
ba","" ....~$`>'ll. ~.~w~• .r.ow~ ..r~.vo»

~a~in~mons ane 'rf,o'y i.r... ~. ~`"`~"1~w. ~+~~iw.. a»r~rw~a .w~`ia".wamw

w,rei. a
ia~iacn
.~°~o`

.n.. 
w.. r. v,.~. ~ 

~:. 
G:ws.C~N"a'"".. toernmp~ '~""~i ̀ ..a

`~`"i '"`"a.a"~a

c.o ~o.w.w«u 
~u.""°

.m'.`a ~ mm -q~i ~.:pa.... ~:IS "'5.:Y".+.w...~: ,w ,~ „a,,.,v~wx„w, . ~n~"

'[w.V+n m'8s asxn ~{;a' „~~uw m+ `r~'w~wu♦ ~y :r,~p,i_ .ctera~ w~a.

. cal uo. ucw>o~ ."."..+~"mn~ ~iari,r~ ~ LTi"~ "'iT~ ~ 
~. ~` 2<"~H..

..C'w7nw ~tlw.v}~ w.~.a.+~+ww ~7~ w

uv c W N4 ~i R aX~iN~ •~ Wsi MYvan wtwwr lR ~vw wl~ia~+ro~ ~ ~~+,~,~,

~~[~~ M..rx,.: nm ewi e. oe~ ~ "`l."f,~ry ~+w~y~~ raw ~r io w.3

"e.'"~n~e"c"..wR~"" a.~aeKp '„~ t
w+a tw. a"t:'~:t°a°' a w..~.`$".."eS"""..~ "° :'~~'Z 1. '~y~.`"i.'~w`".i ~..a'.."....
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Garrison. Jamica (CMG-Dayton)

From: Urbana University Career Services <services@myinterfase.com>

Sent: Monday, January 26, 2015 1125 AM

To: Garrison, Jamica (CMG-Dayton)

Subject: Job approved at Urbana University!

January 26, 2015

Dear Jamica Garrison:.

The following job you previously submitted to Ohio Job Line an
d forwarded to our office has been

approved. It is now available for student viewing:

Job ID: 9642
Job Title: Sales Coordinator

You may click the link below and log into our system to review th
is job or view any activity:

https://w'ww. myinterfase.comlurbanalemployer

All changes to your job fasting must be made at the Ohio Job L
ine website.

Nicholas T. Christian

Associate Dean of Professional Development Urbana Unive
rsity

937-772-9284
nick.christian@urbana.edu
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Garrison, Jamica (CMG-Dayton)

From: sschumacher@otterbein.edu

Sent: Friday, December 12, 2014 11:11 AM

To: Garrison,lamica (CMG-Dayton)

Subject: Your job has been approved!

December 12, 20I4

Dear Jamica Garrison:

The following job yc~u previously submitted to-Ohio Job Line and forwarded
 to our office has been

approved. It is naw available for student viewing:

Job ID: 9359
Job Title: Sales Coordinator

You may click the Iink below and log into our system to review this job o
~ view any activity:

https://www. myinterfase.com/otterbein/employer

All changes to your job posting must be made at the Ohio Job Line websit
e.



Garrison, Jamica (CMG-Dayton)

From: Capital University Career Development <services@myi
nterfase.com>

Sent: Thursday,lanuary 22, 2015 11:27 AM

To: Garrison; lamica (CMG-Dayton)

Subject: Your job has been approved!

January 22, 2015

Dear

The following job you previously submitted to 
Ohio Job Line and forwarded to our office has b

een

approved. It is now available for student viewin
g:

Job ID: 9642
Job Title: Sales Coordinator

You rnay'click the link below and log into our syst
em to review this job or view any activity:

http s://www. myinterfase.coin/capitaUemployer

All changes to youz job posting must be made at
 the Ohio Job Line website.
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Garrison, Jamica {CMG-Dayton)

From: ssthumacher@otterbein.edu

Sent: Wednesday, January 21, 2415 4:18 PM

To: Garrison, lamica (CMG-Payton}

Subject: Your job has been approved!

January 21, 2Q 15

Dear Jamica Garrison:

The following job you previously :submitted to Ohio Job Li
ne and forwarded to our office has been

approved. It is now available for student viewing:

Job ID: 9642
Job Title: Sales Coordinator

You may click the link below and log into our system to
 review this job or view any activity:

http s: //www. myinterfase.com/otterbea.n/emplayer

All changes to your job posting -must be made at the Ohio Job Line website.
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Garr'sson, Jamica (CMG-Dayton)

From: Urbana University Career Services <services@myinterfase.cam>

Sent: Monday,lanuary 05, 2015 3:39 AM

To: Garrison,lamica (CMG-Dayton)

Subject: Your job posted at Urbana University is about to expire!

January 5, 2015

Dear Cox Media Group Ohio:

Your job posting with Urbana University for Sales Coordinator (Ja
b ID: 10633) will expire

tomorrow. If you would Iike to edit, repost, or close this position, 
you may do so through Urbana

University's JobQuest system at https:ilwww.myinterfase.
com/urbanalemployer. If you have

hired an Urbana University student or alumni to fill this position,
 please click on "Report a Hire"

in the system. To login, please use the following:

Username: Jamica.Garrison@caxinc.com

Password: cox@2014

Note: If you don't remember your password please click on the
 Forgot your Password link on the

login Page.

If I can be of further assistance in your recruiting needs, ple
ase feel free to contact me.

Sincerely,

Nick Christian
Associate Dean of Students far Professional Development Urb

ana University

937-772-9284
nick.christian@urbana.edu

www.urbana.edu
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Garrisan,lamica (CMG-Dayton)

From: careerC~otterbein.edu
Sent: Monday, January O5, 2Q15 233 AM

To: Garrison, Jamita (CMG-Dayton)

Subjecg: Your Cardinal Careers posting is about to expire!

January 5, 2015

Dear Cox Media Group Ohio:

The following job on our system will expire today:

Job ID: 10651
Job Title: Sales Coordinator

If you wish to review or repost this job,. click the link below to login:

https://www. myinterfase.com/otterbein/employer

Username: Jamica.Garrison@coxinc.com

Note: If you don't remember your password please click on the Forgot your Passwor
d Link on the

login Page.

If you hired an Otterbein student for this position, please login to Cardinal Career
s and complete

the brief Report a Hire form on the left side of the page.
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Garrison, lamica (CMG-Dayton)

From: Capital University Career Development <services
@myinterfase.com>

Sent: Friday, December 26, 2014 9:32 AM

To: Garrison,lamica {CMG-Dayton)

Subject: Your job has been approved!

December 26, 2014

Dear

The fallowing job you previously submitted to Oh
io Job Line and forwarded to our office has

 been

approved. It is now available for student viewi
ng:

Job ID: 9359
Job Title: Sales Coordinator

You may click the Iink below and log into our 
system to review this job or view any activity

:

https://www. myinterfase.comlcapitaUemploy
er

All changes to your job posting must be made 
at the Ohio Job- Line webste.

io



Garrison, Jamisa (GMG-Damson)

Subject: FW: Employment Opportunities -fox. Media Group Ohia

Attachrt~ents: Digital Sales_Specialist.112514.pdf; Media Campaign_Coordinator.112514.pdf;

News Technology_Manager.120314.pdf; Sales Associate.112514.pdf;

Sales_Coardinator.112514.pdf; Visual Team Lead.120314.ncif

'- Email' <careex~a~,cedaiville:edu>;'- Email' <ldevond o,centralstate.edu>;'- Email'

<josh.logan~a,csu:edu>;'- Emaal' <hrteam(a~coxohio.com>;'- Email' <Da~-VEST o,lycos<c~m>;'-

Email' <mrobinsonG~devey_.edu>;'- Email' <huocrecruit,~a,~n~ ~.com>;'- Email'

<swackkidnyahoo.com>;'- Email' <k~Iaton(a~~vscinti.or~>;'- Email'.<cscjobs(a~kent.edu>, ̀-

Email' <jp~r~ie.krein(r~miamijacobs.edu>;,'- Ernail' ccareexcenter(a~nab.org>;'- Email'

<hr nab.or >;'- Email' <dclark(a~beonai~r.com>; ̀- Email' <Aminah.Costnez~a7jfs.ohio. ov>;'-

Email' <tommiele~uis.~a~,mt~cllc.coxn>; '- Email' <hwilliams m~vilberforce.edu>; '- Email'

ccareers(a~wi~tenberg.edu>; '- Email' <cher~l.krueger(a~wright.edu>; 'twithxowl @u~ayton,edu ;

'Idickeyl @udayton.edu'

From: Garrison, )arnica (CMG-Dayton)

Sent: Wetine5day, December 03, 2014 5:48 PM

To: Garrison, Jamica (CMG-Dayton) ''

Subject: Employment Opportunities -Cox Media Group.Ohio

Csood D,ay,

Please share the attached positions tuit:h jib seekers. interested in emplo}Tment opportunities with

our con- ~pan}~.

'I'haiik yc>u for being a partner with Cox I~ledia Group Ohio!

Have a great da~~!.

~~~~~~
~~+ou~ on;o

Jamica Garrison ~ Human ~2esources Coordinator

Cox Media Group Ohio ~ 1611 S. Main Street ~ Dayton, Ohio 45409

Ph: 937-225-6998 ~ Fax:: (937) 225-2153 ~ Email: Jamica.GarrisonCc~caxinc.cam

- ~ ~ ~ 'a

e
0

Nev.~spaper ~ Television (Radio ~ TGrgeted Print & ~n!ine Products ~ Commercial Print ~ Direct Mail ~ Digital Ad Services

t~i~ message riay contain adveriisino m~ieiial aril s prou~ht tc you by Ccr, fv~edia 
Group Ohiu, '~61 i So~t~i ~~ain Street. L'•ayten. OF; 454~~'•. If you d:;

r,c;i Gh•isli ~o rec?i re commercial 4mail rnEssa~es horn 1P~c in~'ivi:lua; v✓ho sent you this messagF. please repi~~ ie :his message end type °ursuhscribe"!n

t he su~ject tine.



GROUP Ohio

Sales Associate

Nature of Work

loin the Cox Media Group Ohio (CMGOj team, where your goal is to make our client experi
ence as

efficient, customized and gratifying as afull-service media group should provide.

Yau'il develop strategies that drive sales and innovation for our valued clients and prospects
, while

demonstrating a commitment to our three core pillars: speed, passion and courage.

if your answer is "yes" for a majority of the following questions, you may be the next, Sales Ass
ociate

we've been waiting for.

do you naturally build trust and relationships with the people you meet?

• Are you known for coming up with creative and unique solutions to problems?

• Do you desire to collaborate with multiple teams. to achieve your goals?

• Are you highly-disciplined and like taking ownership of projects?

e Do you Pike operating in a high risk, high reward work environment?

o Our Associate Program is a Media Consultant in training program. Designed to work with k
ey

individuals in the sales organization to learn the backend futfi~lment, product knowledg
e,

marketing information and generally how the media business works.

• The Sales Associate has the potential of being promoted intoa Media Consultant role 
after they

have demonstrated certain criteria.

• A Media Consultant role is to sell the CMGO portfolio made up of radio, N, newspa
per and

digital to small, medium and large businesses.

Experience/Education

~ Bachelor's degree ar equivalent

• Access to personal transportation for client calls that are required for business purposes

• A valid driver's license and clear driving record

• Comfort with developing new relationships

• Ability to successfully work within tight deadlines and in a fast-paced environment

• Aptitude to clearly and succinctly present thoughts and ideas in front of groups and in

written/email communication

• A willingness to learn and adapt to our spirited- and idea-driven culture

e Excellent written, analytical, verbal communication and interpersonal skills

If you are interested please apply at http://www.coxenterprises.com/careersJsearch-
jobs.aspx -Job

Code 1413134.
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Garrisan, Jamica (CMG-Dayton)

Fram: Urbana University Career Services <services@myinterFase.com>

Sent: Monday,lanuary 26, 2015 11:25 AM

Ta Garrison,lamica {CMG-Dayton)

Subject: Job approved at Urbana University!

January 26, 2015

Dear Jamica Garrison:

The following job you previously submitted to Ohio Job Line and forwarded to our office has been

approved. It is now available for student viewing:

Job ID: 9641
Job Title: Sales Associate

You may click the link below and log into ow- system to review this job or view any activity:

https://www. myinterfase.comlurbana/employer

All changes to your job posting must be made at the Ohio Job Line website.

Nicholas T. Christian
Associate Dean of Professional Development Urbana University

937-772-9284
nick.christianGurbana.edu
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Garrison, ~amica (CMG-Dayton)

From: sschumacher@otterbein.edu

Sent: Friday, Qecember 12, 2014 11:17 AM

To: Garrison,lamica (CMG-Dayton)

Subject: Your job has been approved!

December 12, 201

Dear Jamica Garrison:

The. following job you previously submitted to Ohio Job Line and forwarded to our 
office has been

approved. It is now available for student viewing:

Job ID: 9364
Job Title: Sales Associate

You may click the link below and log into our system to review this job or view any
 activity:

hops://www. myinterfase.com/otterbeinie mp coyer

All changes to your job posting must be made at the Ohio Job Line website.
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Garrison, Jamica (CMG-Dayton)

From: Capital University Career Development <services@myinterfase.com>

Sent: Thursday, January 22, 2015 11:27 AM

To: Garrison,lamica (CMG-Dayton)

Subject: Your job has been approved!

January 22, 2015

Dear

The following job you previously submitted to Ohio Job Line and forwarded to our office has 
been

approved. It is now available for student viewing:

Job ID: 9641
Job Title: Sales Associate

You may click the link below and log into our system to review this job or view any activity:

http s:/lwww . myinterfase. com/capital/employer

A11 changes to your job posting must be made at the Ohio Job Line website.
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Garrison, Jamica (CMG-Dayton)_

from: sschumacher@otterbein.edu

Sent: Wednesday, January 21, 2015 4:18 PM

To: Garrison, Jamica (CMG-Dayton)

Subject: Yourjob has been approved!

January 21, 2415

Dear Jamica Garrison:

The following job you previously submitted to Ohio Job Line and forwarded to our office has been

approved. It is now available for student viewing:

Job ID: 9641
Job Title: Sales Associate

Yau may click the link below and log into our system to review this job or view any activity:

https:llwww. myinterfase.com/otterbein/employer

All changes to your job posting; must be made at the Ohio Job Line website.
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